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The population studied in this report is the non-institutionalized population of 15 to 19 year olds living in the 10 provinces.  The 
data from 1992, 1998 and 2005 were collected over 12 months of the survey year, whereas in 1986 data were only collected for 
two months (November and December) of the survey year.
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Canada’s General Social Survey 
has been gathering information for 
20 years on key social issues in 
Canadian society.

The Matter of Fact series 
highlights important insights into changes in 
Canadian society over the past two decades, following the theme, 
“Without the General Social Survey, we would still be wondering . . .”
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By Kirstin Haley

How do teenagers spend their days?

Teenagers are not sitting in front of the television all day, but they are keeping busy at other activities! The General Social 
Survey (GSS) collected time use data in 1986, 1992, 1998 and 2005. Time-use data examines time use over a 24 hour 
period on a diary day. The analysis in this fact sheet looks at time use by participation rate (number of people reporting an 
activity) and by the number of minutes spent on an activity1. The data show that teenagers2 aged 15 to 19 were spending 
less time in front of the television but were spending more time working at a paid job and using the Internet in 2005.

Among teenagers aged 15 to 19 years old the percentage watching television has decreased over the last 20 years. About 
75% of teenagers in 1986 watched television, compared to 71% in 2005. For almost all other age groups television watching 
has more or less stayed the same. In 1986, 15 to 19 year old boys watched an average of 3.2 hours of television a day and 
girls in the same age group watched 2.8 hours. In 2005, teenaged boys watched an average of 2.6 hours of television a day 
and girls watched 2.2 hours.

What else are teenagers doing with 
their time then? Teenagers worked, 
with 29% of boys and 26% of girls 
working during the week, in 2005. 
There has been a steady increase in 
the number of girls working at paid 
jobs on the weekends. While 31% of 
girls worked on weekends in 2005, 
only 20% did so in 1986. However, in 
2005 girls and boys who worked at 
a paid job worked virtually the same 
number of hours on the reference 
day (6 hours) compared to 5 hours in 
1986.

Girls reported spending more 
time studying than boys in 2005. 
Participation in, and time spent on 
homework is affected by cultural 
backgrounds, family types and 
education levels of parents. Teens with 

1. Average hours are for all Canadians 15 to 19 years old averaged over a seven-day week. 
2. The population studied in this report is the population of 15 to 19 year old living in private households in the 10 provinces. The data from 1992, 1998  
    and 2005 were collected over 12 months of the survey year, whereas in 1986 data were only collected for two months (November and December) of  
    the survey year.

Source: Statistics Canada, General Social Survey

Chart 1
Decline in watching television for teens, 15 to 19 years old, 1986, 1992, 1998 
and  2005 
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immigrant parents, teens that come from a two parent intact family (never divorced parents) and teens whose parents both 
have a university education were likely to spend more time doing homework than others. Also, teens with a demanding job 
(20 + hours a week) spent significantly less time on homework than those not employed3.

In 2005, 37% of teenagers aged 
15 to 19 report doing housework 
(this includes meal preparation, 
meal clean-up, indoor cleaning, 
such as dusting and vacuuming, 
and laundry). Girls continue to 
participate more in housework than 
boys. However, the gap is closing. 
In 1992, 60% of girls and 47% of 
boys participated in housework, 
compared to 41% of girls and 34% 
of boys in 2005. Participation rates 
in kitchen duties were virtually the 
same for boys and girls in 2005 
at 29% for girls and 30% for boys. 
Although a smaller proportion of 
teens were doing housework in 
2005 compared to 1992, the amount 
of time has not changed much at 49 
minutes in 1992 and 51 minutes in 
2005.

In 2000, the GSS4 collected data for the first time on Internet use. During the year 2000, the age group with the most Internet 
users was the 15 to 19 year old group (90%). By 2005, the GSS time use survey found that girls and boys spend similar 
amounts of time using the Internet for surfing, chat groups and e-mail. Time spent on the internet on a weekend day was 
114 minutes for boys and 97 minutes for girls. During the weekdays, girls spent 99 minutes on the internet and boys spent 
95 minutes. 

Based on the GSS time use data, we have seen that the time teens spend watching television has changed since 1986. It 
seems that many minutes in teenagers’ days are taken up with various other activities. Teens, like their adult counterparts, 
are spending more time working. And the gap between boys and girls participating in household chores is closing5. The 
demands of homework and working at paid jobs as well as the demands of home life are having an impact. Girls seem to 
have changed the most over the 20 years surveyed by the General Social Survey. More girls are working at paid jobs, they 
continue to report doing more homework than boys and they continue to participate more frequently in housework and in 
turn they watch less television. We have also found that over one hour and half of time during the week is spent on the 
internet e-mailing, in chat groups and surfing. It will be interesting to see how these trends change when we compare these 
data with the next GSS time use survey in 2010.

3. Katherine Marshall, The busy lives of teens, Perspectives 75-001-X, May 2007. 
4. General Social Survey Cycle 14, Access to and Use of information Communication technology, 2000. 
5. Katherine Marshall, The busy lives of teens, Perspectives 75-001-X, May 2007. 

Note: Homework participants, 15 to 19 years old
Source: Statistics Canada, General Social Survey

Chart 2
Girls reported spending more time doing homework than do boys
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Chart 2
Percentage of men and women with at least one close friend, by age, 1990 and 2006
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Coming soon...
Thursdays from June to September 2008, Canada’s General Social Survey will be publishing new installments of Matter of Fact. Watch 
Statistics Canada’s The Daily on Thursdays for information on life satisfaction, retirement, the Internet, time crunch, families, victimization 
and more.

Standards of service to the public

Statistics Canada is committed to serving its clients in a prompt, reliable and courteous manner. To this end, Statistics Canada has developed standards 
of service that its employees observe. To obtain a copy of these service standards, please contact Statistics Canada toll-free at 1-800-263-1136. The 
service standards are also published on www.statcan.ca under About us > Providing services to Canadians.

Published by authority of the Minister responsible for Statistics Canada
© Minister of Industry, 2008
All rights reserved. The content of this electronic publication may be reproduced, in whole or in part, and by any means, without further permission from 
Statistics Canada, subject to the following conditions: that it be done solely for the purposes of private study, research, criticism, review or newspaper 
summary, and/or for non-commercial purposes; and that Statistics Canada be fully acknowledged as follows: Source (or “Adapted from”, if appropriate): 
Statistics Canada, year of publication, name of product, catalogue number, volume and issue numbers, reference period and page(s). Otherwise, no 
part of this publication may be reproduced, stored in a retrieval system or transmitted in any form, by any means—electronic, mechanical or photocopy—
or for any purposes without prior written permission of Licensing Services, Client Services Division, Statistics Canada, Ottawa, Ontario, Canada K1A 
0T6.
________________________________________________________________
Note of appreciation
Canada owes the success of its statistical system to a long standing partnership between Statistics Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and timely statistical information could not be produced without their continued cooperation and goodwill.

How to obtain more information

Specific inquiries about this product and related statistics or services should be directed to: Social and Aboriginal Statistics Division, Statistics Canada, 
Ottawa, Ontario, K1A 0T6 by telephone: 613-951-5979 or by e-mail at sasd-dssea@statcan.ca.

Statistics Canada National Contact Centre
Toll-free telephone (Canada and the United States):
Inquiries line 1-800-263-1136

Statistics Canada – Catalogue no. 89-630-X

3

60.0

70.0

40.8
47.1

53.5

33.7

0

20

40

60

80

1992 1998 2005

Female Male

pa
rti

ci
pa

tio
n 

ra
te

 (%
)

Chart 3
Average participation rates for housework, 15 to 19 years old by sex, 1992, 1998 and 2005

Source: Statistics Canada, General Social Survey




