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Canadiansin search of new horizons

for tourism. Overall, tourist arrivalsrose 7.4%* between

1999 and 2000, the largest increase in almost ten years
and double the increase in 1999. The corresponding interna-
tional tourism recei pts grew by 4.5% between thesetwo years.
Undoubtedly contributing to this surge was a strong global
economy combined with special events, including several held
to commemorate the new millennium.

At the sametime, Canadians made arecord number of trips
to overseas countries.

Drawing on the results of the International Travel Survey
(ITS), this article summarizes how Canadians' travel habits
outside their country have evolved over the past decade, more
especially with respect to destinations other than the United
States.

T hroughout the world, 2000 was an especially good year

Canadians travelled less to the United
States and more to overseas countries

According to datafrom the International Travel Survey (ITS),
international overnight trips by Canadians decreased by 12.6%
between 1991 and 2000. However, Table 1 shows that this
declineisentirely attributable to adrop in the number of trips
by Canadians to the United States during this same period,

since trips to overseas countries increased 60%.
Combi n_ed with 'Fhe s_izable reduc;ion of tripsto the Unit_ed In This Issue...

States, theincreasein trips by Canadiansto overseas countries
resulted in arise in the share of outbound trips attributed to
Fhose countries. Thus, Cangdlans devoted 23.6% of al the_|r Feature Article
international tripsto countries other than the United Statesin . . ;
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to our neighbour to the south are closely
linked to the value of the U.S. dollar in
relation to the Canadian dollar. It should
be noted that after reaching a peak in
1991, Canadians' travel to the United
States generally decreased during most of

the decade, primarily because of the
declinein thevalue of the Canadian dollar
inrelation to its U.S. counterpart.
Between 1991 and 2000, the number
of overnight trips to the United States
dropped 23.4%, while same-day tripsfell

Table 1

One or more night trips

Trips of Canadian Residents Travelling Abroad

Change
1991 Share 2000 Share 2000/1991
in thousands % in thousands % %
Total 21,937 100.0 19,163 100.0 -12.6
United States 19,113 87.1 14,648 76.4 -23.4
Overseas 2,824 12.9 4,516 23.6 60,0
Source: International Travel Survey
Canadiens Travellers to the United States
Same day trips
Thousands of trips CANS$/USS
65,000 0.90
Exchange rate
0.85
55,000 0.80
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Canadians travellers to the United States
One or more night trips
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by more than half (53.4%). During the
same period, expenditures made by
Canadians during overnight trips to that
country rose only 14.4%? (Table 2). The
share of expenditures made during same-
day tripsfell from 18.3% of total expendi-
turesinthe United Statesin 1991 to 10.8%
in 2000. This showstheimportance of the
relationship between same-day trips by
Canadians to the United States and the
exchange rate: on average during 1991,
the Canadian dollar traded at US$0.87.
Since 1998, the Canadian dollar has on
average been worth US$0.67.

Since Canadians more often went to
overseas countries during this period, in
2000 they spent $6.5 billion® in those
countries (Table 2), nearly double the
amount spent ten years earlier.

For Canadians, the decision as to
whether or not to take a trip to overseas
countries also seems to be influenced by
a set of other considerations, such as
conflictsor wars or other eventsthat may
affect personal safety. During the past
decade, two events caused an interruption
in the growth of travel by Canadians to
overseas countries. First, in reaction to the
Gulf Crisis in 1991, Canadians reduced
their flights to overseas destinations,
although they cheerfully resumed their
travels the following year. Then, a few
years later, at the end of 1997, came the
Asian financia crisis. Its effect was not
to decrease travel but rather to slow its
growth. Once again, however, Canadians
resumed travelling to overseas countries
thefollowing year. Indeed, they travelled
more often to the Asian region, which
suggests that they were attracted by the

many sales offered after the crisis as the
region sought to reposition itself on the
world travel market.

More travelled to overseas
countries

Asnoted above, Canadians reduced their
overall international travel between 1991
and 2000. Considering that the popul ation
of Canada nevertheless increased (by
9.7%) during that period, this naturally
suggests that the per capita number of
trips declined. In order to look at the
changeintravel volumeinrelationtothe
change in the population so that we can
make comparisons over a given period,
we use a trip incidence index. Trip
incidence is the ratio of the number of
trips made during a given year to the
population of the country during the same
year. In 2000, Canadians' trip incidence
for foreign travel was nearly 62.3%, in
contrast to the peak of 78.3% attained in
1991. In other words, for every hundred
Canadian residents, 62.3 trips abroad
were made in 2000 compared with 78.3
in1991. Once again, thelower incidence
of international travel by Canadian
residentsis directly related to decreased
travel by Canadiansto the United States.
At the same time, the incidence of trips
by Canadians to overseas countries
instead grew steadily, reaching 14.7% in
2000 compared with 10.1% in 1991
(Table 3). Furthermore, the incidence of
Canadian travel to overseas countries
grew substantially for all age groups,
especially the group between 45 and 64
years of age.

Table 2

One or more night trips

Spending of Canadian Residents Travelling Abroad

Change

1991 Share 2000 Share 2000/1991

$ millions %  $ millions % %

Total 11,138 100.0 15,473 100.0 38.9
United States 7,846 70.4 8,975 58.0 14.4
Overseas 3,292 29.6 6,498 42.0 97.4

Source: International Travel Survey

Table 3

Overseas Trips per 100 Canadian
Residents
One or more night trips

1991 2000

trips/100 residents

Total 10.1 14.7
19 and less 2.7 4.0
20 to 24 8.4 9.1
25to 34 10.7 14.7
35to0 44 12.1 14.4
45 to 54 16.9 22.6
55 to 64 15.7 25.6
65 and over 8.6 13.9

Source: International Travel Survey

British Columbia residents
travel the most

Of al Canadians, residents of British
Columbia* showed the greatest increase
in their travel to countries other than the
United States between 1991 and 2000. It
should be kept in mind, however, that
during this period, British Columbiaalso
had the largest population increase in
Canada, namely 20.4%. However, even
taking British Columbia’s population
increase into account, its residents
travelled to overseas countries more often
than other Canadians in 2000 (Table 4).
The province of Ontario fell to second
place and finally, residents of Eastern
provinces remained, in 2000, those who
travelled the less.

Characteristics of
Canadians travelling
to overseas countries

Relative importance of
destinations

An examination of the regional distribu-
tion of overseas visits indicates that
Europe captured a smaller share of
Canadian residents' visits to overseas
countriesin 2000. That share was 51.2%
in 2000, compared with 53.9% in 1991.

2 Not adjusted for inflation.

3 Not adjusted for inflation.

4 Unless otherwise indicated, data for Yukon
and the Northwest Territories are combined
with those for British Columbiain this article.
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Table 4
Visitors to Overseas per 100 Residents and Provincial Distribution of Canadian
Population
Distribution Incidence Distribution Incidence
of Population 1991 of Population 2000
1991 2000
visits by visits by
% 100 residents % 100 residents
Canada 100.0 13.9 100.0 18.5
Atlantic Provinces 8.5 4.9 7.7 8.2
Quebec 25.2 11.9 24.0 15.6
Ontario 37.2 18.2 37.9 22.3
Western Provinces 16.8 10.0 16.8 13.9
British-Colombia and Yukon 12.1 16.4 13.3 24.9
Source: International Travel Survey

For while Canadians actually increased
their visitsto Europe by 38.8% over this
period, their visitsto most other overseas
regions increased even more rapidly
(Table 5). More especially, the increase
invisitsto Central Americaboosted that

region’s share to 14.4% in 2000 from
11.4% in 1991. Whatever their province
of residence, Canadians devoted an
increased share of their visits to Central
Americain 2000 compared with 1991. The
second largest increase in visits by

Table 5
Regional Distribution and Visits Change of Canadians Residents to Overseas
Countries
One or more night trips
Region Atlantic Quebec  Ontario Western British-
Share/ Provinces Provinces Columbia
Total &Yukon
%
Total 1991 100.0 100.0 100.0 100.0 100.0 100.0
Total 2000 100.0 100.0 100.0 100.0 100.0 100.0
Change 2000/1991 46.1 68.7 35.9 37.2 51.7 82.5
Europe 1991 53.9 60.3 54.6 55.3 52.0 48.5
Europe 2000 51.2 51.5 50.3 55.1 44.9 46.9
Change 2000/1991 38.8 44.2 25.3 36.5 31.1 76.7
Carribean 1991 16.4 16.6 21.6 20.0 7.3 4.0
Carribean 2000 15.1 23.6 21.3 17.8 11.3 2.4
Change 2000/1991 34.7 140.3 34.1 21.8 134.2 12.4
Central America 1991 11.4 13.6 10.9 9.5 13.6 16.2
Central America 2000 14.4 14.7 11.9 11.3 18.1 22.7
Change 2000/1991 85.2 82.7 48.9 62.8 101.5 155.7
Asia 1991 10.1 4.4 4.8 7.8 16.1 22.0
Asia 2000 11.2 4.4 6.7 9.3 15.2 19.4
Change 2000/1991 62.1 66.5 90.3 64.4 43.6 61.4
South America 1991 3.3 1.3 4.9 3.7 1.9 1.1
South America 2000 2.9 1.3 5.3 2.8 2.8 1.0
Change 2000/1991 30.4 75.7 45.9 5.0 124.1 66.6
Oceania 1991 2.9 2.6 0.4 2.2 5.8 6.7
Oceania 2000 2.6 4.0 0.7 1.9 5.3 4.4
Change 2000/1991 31.1 161.3 122.3 18.9 37.4 20.6
Africa 1991 2.0 1.2 2.8 15 3.2 1.6
Africa 2000 2.5 0.4 3.8 1.9 2.3 3.0
Change 2000/1991 79.4 -47.7 81.3 69.2 8.1 247.7
Source: International Travel Survey

Canadians between the two observation
yearswasregistered by Africa, at 79.4%.
The data also show that 62.1% more
Canadians visited Asiain 2000 than in
1991.

Tastes change

The United Kingdom continuesto be the
main overseas tourism market for Cana-
dians. Whilevisitswere up between 1991
and 2000, the figure for 2000 is down
from both the peak year 1998 and 1999.
In 2000, 15.2% (Table 6) of expenditures
by Canadians during their trips to over-
seas countries were made to the United
Kingdom, although thiswas nevertheless
down from 1991 (17.5%). It should be
noted that while Canadians' average
length of stay inthat country grew, it was
relatively short compared with thelength
of stay for a number of other, less
traditional destinations. The sameistrue
for France, where the number of nights
spent increased only 8.2% between 1991
and 2000 (Table 7). Over this period,
Canadians actually shortened their length
of stay in other traditional destinations,
such as the Netherlands (-3.6%) and
Germany (-3.3%). On the other hand,
Canadians substantially lengthened their
visitsto China(223.5%), Japan (149.0%)
and Cuba (76.9%), to name only a few
other destinations. These longer stays
wereundoubtedly profitablefor anumber
of countries, which saw their travel
receiptsgenerated by Canadiansincrease
threefold, aswasthe casefor Italy, or even
fourfold, for China, between 1991 and
2000.

Expo 2000 attracted more
Canadian tourists to Germany

In 2000, Germany attracted a record
number of Canadian tourists. Indeed,
21.6% more Canadians visited Germany
in 2000 than in 1999, a figure even
exceeding the 17.5% increase registered
between 1991 and 1992. It should be
noted, however, that Expo 2000, which
was held in Germany, was amajor factor
indrawing large numbers of touristsfrom
throughout the world in 2000, 11% more
than in 1999.

Compared with 1991, Canadiansmade
27.7% more visits to Germany in 2000

4 Statistics Canada - Catalogue no. 87-003
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Table 6

Canadians to Overseas Countries: Regional Shares of Visits, Spending and

Nights

One or more night trips

1991 Shares

2000 Shares

of visits of spending of nights of visits of spending of nights
% %

Total Overseas 100.0 100.0 100.0 100.0 100.0 100.0
Europe 53.9 50.9 52.8 51.2 49.5 46.3
France 8.4 9.6 8.3 7.8 8.8 6.6
Germany 5.6 4.6 4.9 4.9 3.6 3.5
Italy 3.0 3.3 3.1 3.7 5.2 3.8
Netherlands 3.8 2.1 2.8 2.7 1.8 2.0
United-Kingdom 15.0 17.5 18.2 14.1 15.2 14.3
Carribean 16.4 15.1 13.0 15.1 12.4 11.3
Cuba 3.3 2.6 2.7 4.8 3.3 35
Dominican Republic 3.1 2.3 2.5 3.4 2.4 2.6
Central America 11.4 10.6 9.4 14.4 12.6 12.8
Mexico 9.8 9.1 8.0 12.9 11.2 111
Asia 10.1 12.7 12.5 11.2 13.8 16.6
China 1.0 1.2 1.0 1.5 2.5 2.4
Hong Kong 2.5 3.1 2.8 15 15 1.9
Japan 1.2 2.0 1.3 2.2 3.0 2.4
South America 3.3 3.1 3.2 2.9 3.8 3.7
Oceania 2.9 5.0 6.1 2.6 4.4 5.6
Australia 1.5 3.3 4.3 1.4 2.7 35
Africa 2.0 2.6 3.0 2.5 3.3 3.8

Source: International Travel Survey

Table 7

Percent Change of Canadians Visits, Spending and Nights, Selected Overseas

Regions, 2000/1991

One or more night trips

2000/1991
Visits Spending Nights
% change

Total Overseas 46.1 96.6 36.0
Europe 38.8 91.1 19.1
France 35.1 79.9 8.2
Germany 27.7 54.7 -3.3
Italy 80.2 210.2 67.3
Netherlands 3.6 65.8 -3.6
United-Kingdom 37.7 71.0 6.8
Carribean 34.7 62.3 18.3
Cuba 111.8 145.7 76.9
Dominican Republic 63.2 101.0 41.9
Central America 85.2 134.1 85.2
Mexico 92.5 140.4 89.6
Asia 62.1 114.8 81.3
China 130.5 305.2 223.5
Hong Kong -9.4 -4.9 -6.6
Japan 175.3 194.0 149.0
South America 30.4 142.9 55.5
Oceania 31.1 73.9 25.0
Australia 41.4 59.2 12.8
Africa 79.4 149.4 68.4

Source : International Travel Survey

(Table 7), although those visits tended to
be shorter.

Italy registers the strongest
growth among the main
markets in Europe

Festivities taking place in 2000 in
connection with the Vatican Jubilee were
probably afactor in the 9.9% increase in
the number of Canadian visitorsto Italy
between 1999 and 2000. However, since
1991, Canadians' visits to Italy have
grown by 80.2%, making this country the
4™ most popular European tourism market
for Canadiansin 2000 (whereasit ranked
5% in 1991). Moreover, among the
countries in which Canadians spent the
most in 2000, Italy follows Britain,
Mexico and Francein that order. In 1991,
in addition to those three countries,
Canadians spent more in Germany and
Australiathan they did in Italy.

Mexico growing in popularity

Mexico can boast of attracting growing
numbers of tourists, including Canadians,
who are lured by its sunshine, its fine
beaches and its expanding choice of
vacation spots, but also by anincreasingly
favourable exchangerate. Between 1999
and 2000, Mexico saw again of morethan
8% ininternational arrivals.

In their enthusiasm for this region,
Canadians made 92.5% more visits to
Mexico in 2000 than in 1991. With such
growth, Mexico is added to the destina-
tionsthat enjoyed unparalleled popul arity
with Canadians in 2000. By way of
comparison, the gap between the number
of visits to Great Britain and those to
Mexico was only 71,000 in 2000. Since
1991, this gap, which reached 308,000
visits in 1995, had never been less than
203,000.

Cuba, another sunshine destination,
received twice asmany Canadian visitors
in 2000 asin 1991.

Over the course of the decade, Cana-
dianshave definitely changed their tastes,
priorities and expectations with respect
to the trips that they take. They are
becoming less loyal; they are tending
more to forego the familiar horizons and
go off the beaten path. In their trips to
Europe and Asia, for example, Canadians
have chosen to get to know countries such

Statistics Canada - Catalogue no. 87-003 5



Travel-log, Winter 2002

as the Republic of Ireland, Turkey or
Spain, countries to which they doubled
or nearly doubled their visits between
1991 and 2000. The increase in the
amounts spent in those countries during
this period was al so phenomenal, respec-
tively 235%, 331% and 235%. Overall,
thesethree countries, which registered the
strongest growth, received 10% of the
amounts spent by Canadians during their
visits to Europe in 2000, twice the level
in 1991. Other countries such as Sweden
and Greece also attracted many more
Canadians, respectively 92% and 73%
more than in 1991.

Japan: The big favourite in Asia

In 2000, Japan attracted more than 124
thousand Canadian travellers, up 175.3%
from 1991.

A decade earlier, Hong Kong was the
Asian country most visited by Canadians.
In 2000, onetripto Asiain five had Japan
as its destination, compared to one in

seven for Hong Kong. Curiously, the
value of the Japanese yen climbed 70.3%
in relation to the Canadian dollar during
this period, while the Hong Kong dollar
rose 27.2%. The length of trips to Japan
increased by 149.0% during this period.
Despite the increase in the value of the
Japanese yen, it is quite possible that the
cost of living was favourable enough to
influence Canadian’sdecisionto travel to
this country.

During the same period of time, visits
to Chinawere also up sharply (130.5%),
as was the average length of stay in that
country (223.5%).

Why not Africa?

Whilerelatively few Canadianstravelled
to Africa (2.5% of all overseas trips in
2000) (Table5), the data show agrowing
interest in Tunisia, South Africa, Egypt
and Morocco. It isinteresting to note that
half of Canadian visitors to Egypt are
residents of Ontario.

Table 8
Provincial Distribution of Canadian Residents Visits by Overseas Region
One or more night trips
Atlantic Quebec  Ontario Western British-  Canada
Provinces Provinces  Columbia
&Yukon
%
Regional Shares
Total 1991 3.0 21.7 48.8 12.2 14.3 100.0
Total 2000 3.4 20.2 45.9 12.6 17.9 100.0
Europe 1991 3.3 21.9 50.1 11.7 12.9 100.0
Europe 2000 34 19.8 49.3 11.1 16.4 100.0
Carribean 1991 3.0 28.6 59.5 5.4 3.5 100.0
Carribean 2000 5.3 284 53.9 9.5 2.9 100.0
Central America 1991 3.5 20.7 40.8 14.5 20.4 100.0
Central America 2000 3.5 16.6 35.8 15.8 28.2 100.0
Asia 1991 1.3 10.3 37.7 19.4 31.2 100.0
Asia 2000 1.3 12.1 38.2 17.2 31.1 100.0
South America 1991 1.2 32.3 54.6 7.0 5.0 100.0
South America 2000 1.6 36.2 43.9 12.0 6.4 100.0
Oceania 1991 2.6 3.2 36.7 24.5 329 100.0
Oceania 2000 5.3 5.4 33.3 25.7 30.3 100.0
Africa 1991 1.8 30.6 36.9 19.2 11.4 100.0
Africa 2000 0.5 30.9 34.8 11.6 22.1 100.0
Source: International Travel Survey

Provincial shares - 1991 and
2000

Nearly half (48.8%) of all Canadians
travelling to overseas countriesresidedin
Ontario in 1991, compared with 45.9%
in 2000 (Table 8). The share represented
by Quebec residents also declined, from
21.7% in 1991 to 20.2% in 2000. Lastly,
sincetrips by British Columbiaresidents
increased more quickly than those of other
Canadians, British Columbians made
17.9% of all overseas trips in 2000,
compared with 14.3%in 1991. Itisworth
noting that in 1985, only 11.0% of trips
to overseas countrieswere attributable to
British Columbia residents. Between
1991 and 2000, the participation of
residents of the Eastern and Western
provinces in overseas travel remained
relatively stable, at respectively 3% and
12%.

Shorter trips

In 2000, somewhat more Canadians
travelled in the second quarter and
somewhat fewer did so during the
summer, compared with 1991 (Table 9).
Asnoted above, Canadiansin increasing
numbersaretravelling overseas, but they
aredoing so for shorter periods. Thus, the
share of trips lasting 7 to 13 nights has
greatly increased over the years, from
26%in 197910 38.8%in 1991 and 46.6%
in 2000. Trips of 21 nights or more
accounted for only 19.5% in 2000,
compared to 26.2%in 1991. In 1979, this
type of trip accounted for nearly 39.0%
of al trips.

Business travel is up

Businesstravel to overseas countrieswas
up slightly in 2000, accounting for nearly
16.8% of all international overnight trips
made by Canadians, compared with
15.0% in 1991 (Table 9). Trips whose
primary purpose was to visit family or
friends accounted for 17.8% of the total
in 2000, down 1.5 percentage pointsfrom
1991. The data also show that vacations,
leisure and holidays are neverthel ess till
the main reasons why Canadians travel
to overseas countries. The share of
overseas travel represented by this type
of trip hasremained stable over theyears,
at around 60%.
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Table 9

One or more night trips

Selected Trip Characteristics of Canadian Returning from Overseas Countries

1991 2000
% %

Quarter of re-entry
Total 100.0 100.0
First 31.0 31.3
Second 214 23.2
Third 26.6 24.6
Fourth 21.0 20.9
Purpose of trip
Total 100.0 100.0
Business, convention and employment 15.0 16.8
Visiting friends or relatives 19.3 17.8
Other pleasure, recreation or holiday 59.9 59.6
Other 5.7 5.7
Night group
Total 100.0 100.0
1 night 0.1 0.1
2-6 nights 6.0 8.2
7-13 nights 38.8 46.6
14-20 nights 28.9 25.6
21 nights and over 26.2 19.5

Source: International Travel Survey

Regional breakdown

Broken down by region, the data on the
main reason for trips show sizable changes
for some destinations. Thus, compared
with 1991, Canadians in 2000 devoted a
smaller share of their trips to France to
visiting relatives or friends, and a larger
shareto holiday travel. Visitsto Italy are
increasingly for holidays, with Canadians
attributing only 11.6% of their trips to
visiting family or friends in 2000,
compared with 21.7% in 1991.
Conversely, those who travelled to Hong
Kong devoted agreater share of their trips
to visiting friends or family and a lesser
shareto holiday travel. The most notable
change over the decade istheincreasein
businesstripsto South America. Between
1991 and 2000, trips made by Canadians
primarily for business purposes to
Argentina, Brazil, Chile and Venezuela
climbed 256%. In 2000, business trips
accounted for 42.0% of all travel to South
America by Canadians, compared with
only 17.1%in 1991.

Activities associated with the new
millennium, combined with a strong
global economy as measured by gross
domestic product, undoubtedly contri-
buted to the robust growth of tourism in

2000. However, as noted by the World
Tourism Organization (WTO) initsreport
TourismMarket Trends: World Overview
and Tourism Topics - 2001, the growth
rates of both tourism and gross domestic
product in 2000 were exceptional and
therefore unsustainable in the long run.
TheWTO foresaw anincrease of approxi-
mately 4.1% in global tourism in 2001.
These forecasts, based in part on the
economic growth of the various regions,
were developed a few months ago, and
of course, they do not take account of the
tragic events of September 11, 2001 and
the resulting war. Like many other
industries, tourism was strongly affected.
Naturally, decreases areto be expected in
international travel as a whole, particu-
larly since the United States ranks first
worldwide both for revenues and expen-
ditures associated with international
tourism. At present, however, it is too
early to assess the scope of the crisis or
its impact on the tourism market. But
experience shows that travellers tend to
resumetheir activitiesfairly quickly. The
results of the International Travel Survey
(ITS) in the coming months will provide
a more concrete measure of the impact
that these events have had on Canadians’
travel abroad and on foreign travellers
visits to Canada.

International Travel Survey (ITS)

M ethodol ogy

bicycle traffic is evaluated by sampling.

basis.

than the United States:
1991

27,745

The number of travellers entering or returning to Canadais recorded by border officials at
each port of entry in Canada and is indexed by category and type of transportation used.
Travellers are counted at al ports of entry, except for seven at which automobile and

Information obtained by Statistics Canada on international travel expenditures and
characteristicsisdrawn from questionnaires distributed by customs officials on asampling

Number of questionnaires completed by Canadian travellersvisiting countries other

For more information on the methodology and definitions used in the ITS, please consult
the publication International Travel, product No. 66-201 in the Stati stics Canada catal ogue.

1999 2000

11,221 11,622
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IV

Characteristics of

international travellers
Second quarter 2001

Overnight international travel to Canada
posted its highest second-quarter result
in the 27 years that international travel
data have been collected. More than 5.4
million travellers arrived from foreign
countriesin the second quarter, up 3.4%
from the second quarter of 2000.

Thisincreaseismainly theresult of a
5.7% rise in overnight travel from the
United States. An estimated 4.2 million
American travellers came to Canada, a
record for a second quarter. However,
travel from overseas marketsdeclined on
aquarterly basisfor thefirst timein two
years.

Canadian travel to the United States
declined 3.9% in the second quarter, but
Canadians took 8.2% more trips to
overseas nations, the fifth straight year-
over-year quarterly increase.

All regions gained from
record American trips

All regions gained from the growth in
travel from the United States during the
second quarter. The Atlantic Provinces
led the way with jumps of 13.1% in

overnight visits and 37.9% in spending.
An estimated 169,000 Americans visited
Saskatchewan and Manitoba during the
second quarter, up 11.7% from the second
quarter of 2000 and the second highest
increase.

Gains were not quite as strong in
Ontario (+8.0%), Quebec (+5.1%), and in
British Columbia and Alberta combined
(+6.3%). All regions enjoyed a double-
digit increase in spending.

Michigan sent the most travellers to
Canada, 522,000, a 9.0% increase,
followed by New York with 519,000.
Louisiana posted the strongest advance,
sending 24,000 travellersto Canada, three
times as many as in the second quarter of
2000.

More than half the trips to Canada by
American residentswerefor aholiday, and
car travel was till their preferred way of
getting here. In the second quarter, they
made 2.6 million car trips to Canada, up
5.6% over the second quarter of 2000. Air
travel rose 5.2% to 1.1 million trips, a
record for asecond quarter. The proportion
of Americanstravelling by air in asecond
quarter grew from 19%in 1994 to 25%in
2001. Air travellerstend to stay longer and
spend more per trip than do car travellers.

Overseas travel posts first
decline since the first quarter
of 1999

Travel from overseas markets dropped
4.6%inthe second quarter. Thisisthefirst
drop since the first quarter of 1999, when
overseas travel to Canada started to
rebound after the Asian financia crisis.
Of the 12 most important overseas
markets, all but Mexico posted declines.
The number of tripsfrom Mexico jumped
10.6% to 42,800. Travel was down from
Europe (-4.8%) and Asia(-5.0%). Over the
last six years, several foreign currencies,

Selected characteristics of U.S. overnight trips by mode of transport
Person-trips Average number Average spending Average spending
of nights per person-trip per night

('000) $

Total 4,250 4.0 517 130
Auto 2,577 3.9 372 96
Plane 1,072 4.9 996 204
Other 601 2.9 286 99

including the French franc, German mark,
Swiss franc, and Dutch guilder, have
depreciated against the Canadian dollar,
strongly affecting the performance of
Canada’ s major markets.

Fewer Canadians travelling
to the United States

Canadians made 3.6 million overnight
trips to the United States in second
quarter, down 3.9% from the second
quarter of 2000. This marked the third
consecutive year-over-year quarterly
decrease, and another quarter in which
the number of Americansvisiting Canada
surpassed the number of Canadiansgoing
south of the border.

Travel to Florida increased 2.3% to
524,000 trips, while the number of nights
spent thererose 3.2%. Almost half of the
nights Canadians spent in the United
States during the second quarter werein
Florida. Arizona recorded a relatively
small number of visits, 77,000, compared
with other more popular states. But each
Canadian stay in Arizonaaveraged more
than three weeks (27 nights), compared
with only three nightsin New York State.

Canadians took 1.3 million trips by
plane in the second quarter, down 5.9%.
In addition, auto trips south of the border
were down 4.3% to 1.9 million trips.

Canadianstook 1.9 million trips south
of the border for holiday reasons during
the second quarter, down 0.9%. About
592,000 went for business purposes, a
22.4% decline.

Growth in Canadian travel
overseas

Canadians took 1.1 million overnight
trips to overseas countries in the second
quarter, up 8.2% from the second quarter
of 2000. This was the fifth consecutive
year-over-year quarterly increase.
Overseas travel from Canada in the
second quarter has almost doubled over
the past decade, from 604,000 tripsin the
second quarter of 1991 to just over 1.1
million in the second quarter of 2001.
Although travel to the United
Kingdom was down 28.5% from the
second quarter of 2000, it remained the
most popular overseas destination in the
second quarter; Canadians made 172,000
visits. Mexico ranked second, despite a
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4.5% drop in Canadian visits. However,
travel to Cuba more than doubled
(+128.4%), and Cuba placed fourth asthe
most popular overseas destination for
Canadians.

Overall travel to Canada declined
23.9% in September compared to
September 2000. Over the same period,
the number of trips taken by Canadians
abroad fell 23.3%.

When adjusted for seasonality, travel
to Canada dropped 25.4% in September

compared with August, while Canadian
travel outside the country decreased
19.7%. These declines were the largest
recorded since the introduction of the
current methodology in 1972. Foreigners
made 3.2 million same-day and overnight
trips to Canada in September. (Data are

Canadians’ preferred international
destinations
Visits Visits 2000 to
2000 2001 2001
(‘000) % change
United States
New York 594 648 9.2
Florida 513 524 2.3
Washington 425 395 -7.2
Michigan 325 329 1.0
California 238 216 -9.1
Arizona 59 77 31.7
Overseas
United Kingdom 241 172 -28.5
Mexico 144 138 -4.5
France 125 110 -11.7
Cuba 40 91 128.4
Germany 79 82 3.9

Thistext summarizes data now available
from the International Travel Survey.
Tables as well as statistical profiles and
micro-data files of characteristics of
international travellers for the second
quarter are available on request.
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Travel between Canada

and other countries
September 2001

Travel both by foreigners to Canada and
Canadians to points abroad plummeted
following the September 11 eventsin the
United States. The aftermath of the events
had a profound impact on all forms of
travel, especially between Canadaand the
United States, from overnight trips to
same-day car trips.

Travel between Canada and other countries
Seasonally adjusted Unadjusted
Aug. Sept. Aug. to Sept. Sept. 2000
2001°" 2001  Sept. 2001 2001° to
Sept. 2001
‘000 % change ‘000 % change
Canadian trips abroad* 3,844 3,086 -19.7 3,039 -23.3
To the United States 3,429 2,687 -21,6 2,698 -25.6
To other countries 415 399 -4.0 341 1.9
Same-day car trips to
the United States 2,178 1,645 -24.5 1,652 -29.1
Total trips, one or more nights 1,583 1,396 -11.9 1,338 -14.3
United States? 1,168 997 -14.6 997 -18.8
Car 653 601 -7.9 651 -8.5
Plane 406 292 -28.3 210 -43.1
Other modes of transport 109 104 -4.2 136 -7.5
Other countries® 415 399 -4.0 341 1.9
Travel to Canadat 4,240 3,163 -25.4 3,614 -23.9
From the United States 3,890 2,856 -26.6 3,167 -24.1
From other countries 350 306 -12.6 447 -22.7
Same-day car trips from
the United States 2,293 1,647 -28.1 1,680 -28.9
Total trips, one or more nights 1,685 1,392 -17.4 1,718 -19.3
United States? 1,346 1,096 -18.6 1,287 -18.2
Car 859 696 -19.0 802 -15.9
Plane 330 246 -25.6 265 -28.6
Other modes of transport 157 155 -1.4 220 -11.6
Other countries® 339 296 -12.7 431 -22.3
Most important overseas markets*
United Kingdom 76 68 -10.8 103 -12.9
Japan 39 28 -28.5 44 -49.1
Germany 29 27 -6.9 52 -26.1
France 29 27 -7.2 48 -23.2
Australia 14 14 0.5 19 -9.5
South Korea 13 12 -9.9 13 -7.9
Hong Kong 11 10 -12.7 9 -29.3
Mexico 14 9 -32.6 10 -22.1
Netherlands 9 9 -6.8 14 -14.3
Taiwan 10 8 -21.0 10 -46.0
Switzerland 8 8 -3.6 11 -17.3
China 8 7 -7.1 10 16.1
' Revised figures.
P Preliminary figures.
1 Totals exceed the sum of "same-day car trips" and "total trips, one or more nights" because they include all
of the same-day trips.
2 Fstimates for the United States include counts of cars and buses, and estimated numbers for planes,
trains, boats and other methods.
3 Figures for other countries exclude same-day entries by land only via the United States.
4 Includes same-day trips and those of one or more nights.
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seasonally adjusted and cover both same-
day and overnight trips, unless otherwise
stated.)

The decrease was particularly signi-
ficant for U.S. residents, who made
26.6% fewer trips to Canada in
September than they did in August.
Travel by overseas residents declined
12.6% over the same period.

Canadians made an estimated
3.1 million trips out of the country in
September, down 19.7% from August.
Canadian travel to the United Statesfell
21.6%, while travel to overseas destina-
tionsfell only 4.0%.

Americans made 18.6% fewer over-
night trips to Canada in September than
in August. Canadian overnight travel to
the United States dropped 14.6% to
below the one-million-trip mark
(997,000).

Overnight travel by planewas particu-
larly hard hit. The number of overnight
trips Americanstook by planeto Canada
fell 25.6% in September to 246,000,
while the number of such trips by
Canadians to the United States fell
28.3%.

Meanwhile, the number of overnight
car trips by Americans to Canada
decreased 19.0% to 696,000. For their
part, Canadians took 601,000 overnight
car tripsto the United States, down 7.9%.

Same-day car trips between Canada
and the United States showed significant
declines in both directions. Canadians
made 1.6 million car excursions south of
the border in September, down 24.5%
from August; the number of such trips
by Americansto Canadadeclined 28.1%
to 1.6 million.

Canadian travel to overseas countries
was the least affected by September's
general downward trend. Canadianstook
399,000 overnight trips to overseas
destinations, down 4.0% from August.
Overseas residents made 296,000 over-
night trips to Canada, down 12.7%.

Most of Canada's top 12 overseas
markets showed decreases in same-day
and overnight tripsin September. Mexico
posted the strongest loss in travel to
Canada (-32.6%), followed by Japan
(-28.5%) and Taiwan (-21.0%). Australia
wasthe only market showing anincrease
(+0.5%).

IV

Travel Price Index
Third quarter 2001

Note to readers The Travel Price Index

(TPI) isan aggregate index of goods and
services used by travellers in Canada.
Price movements are derived from
detailed Consumer Price Index (CPI)
series. A technical report on the Travel
Pricelndexisavailable fromthe Tourism
Statistics Program at (613) 951-1673.

TPl up 1.5 percent from same
period last year

In the third quarter of 2001, consumers
experienced an increase of 1.5 percent in
the prices of goods and services included
inthe Travel Price Index basket. The only
components to register index declines
compared with the same quarter of last
year were the operation of automotive
vehicles, traveller accommodation and
photographic equipment. Since traveller

accommodation and the operation of
automotive vehiclesgenerally account for
more than athird of travel expenditures,
adecreaseintheir priceshasasignificant
slowdown effect on the TPI. The prices
of restaurant meals were up 3.5 percent
from the same period last year. Thiswas
their strongest third-quarter increase since
1991. Restaurantswith table servicewere
the main factor in this increase. At the
same time, the index for food purchased
from stores posted the largest advance
(4.6 percent) since 1987, thefirst year this
itemwasincludedinthe TPI. Infact, this
index has been registering record levels
since the start of the year, partly owing
to the recent rise in beef prices due to
strong and sustained demand.

Inter-city transportation, which
accounted for approximately a fifth of
travellers expenditures, saw itsindex rise
3.6 percent, the lowest third-quarter
increase since 1992.

By comparison, the Consumer Price
Index was 2.7 percent higher in the third
quarter of 2001 than in the same quarter
of last year.

TPl up 4.7 percent from
preceding quarter

In the third quarter of 2001, the Travel
Price Index was up 4.7 percent from the
preceding quarter. Theriseinthe TPl is
mainly attributable to higher rates for
inter-city transportation and traveller

7.2%

17.3%

19.5%

TPl Weights by Component, Third Quarter 2001

M Inter-city transportation

O Operation of automotive vehicles

W Traveller accommodation

O Food and beverage served in
restaurants

H Clothing and Footwear

@ Other
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accommodation. After declining for three
consecutive quarters, the cost of inter-city
transportation jumped 13.9 percent, the
strongest quarterly increase since 1987.

While accommodation costs declined
with the end of the tourist season, the
gains registered in July and August
resulted in an overall increase of
11.1 percent for the third quarter of 2001.

During the third quarter of 2001, the
cost of all goods and services recorded
by the Consumer Price Index stood at
117.2, up 0.1 percent from the preceding
quarter.

The Travel Price Index (TPI) and its Components
(not seasonally adjusted, 1992 = 100)
% Change
Components of the TPI Third Second Third
Quarter Quarter Quarter
2001 2001 2000
Inter-city transportation 187.5 13.9 3.6
Local and commuter transportation 134.7 1.7 3.9
Rental of automotive vehicles 124.4 3.2 4.9
Operation of automotive vehicles 128.2 -2.9 -1.2
Traveller accommodation 153.8 111 -3.1
Food purchased from stores 117.4 -0.4 4.6
Food purchased from restaurants 119.2 14 3.5
Served alcoholic beverages 115.3 0.8 2.9
Alcoholic beverages purchased from stores 116.8 0.5 2.3
Spectator entertainment 141.3 1.1 5.6
Clothing 106.3 1.7 0.8
Footwear 106.0 -0.8 0.2
Clothing accessories and jewellery 103.7 3.4 11
Clothing material, notions and services 117.1 0.6 2.4
Medicinal and pharmaceutical products 114.8 0.4 2.3
Personal care 111.6 -0.1 1.5
Photographic equipment 88.5 -2.1 -6.4
Photographic services and supplies 98.6 -1.0 0.3
Operation of recreational vehicules 120.8 -1.1 1.3
Audio discs and tapes 109.8 0.8 0.4
Use of recreational facilities and services 129.5 0.8 3.8
Reading material and other printed matter 130.2 -0.8 2.1
Tobacco products and smokers’ supplies 88.4 2.3 14.2
Travel Price Index (TPI) 137.5 4.7 1.5
Consumer Price Index (CPI) 117.2 0.1 2.7
Sources: The Consumer Price Index, Cat. No. 62-001-XPB; and the Tourism Statistics Program
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Third quarter Percentage
Change
2000 2001
VISITORS TO CANADA (000s) CANSIM Il

From United States V125185 15,815 15,446 -2.3

One or more nights visits V129509 6,483 6,528 0.7
- By auto V125188+V12589 4,204 4,374 4.0
From Overseas V125217 1,907 1,754 -8.0
One or more nights visits V129521 1,825 1,677 -8.1
Top Seven Countries:
United Kingdom 351 335 -4.7
Japan 209 169 -19.1
Allemagne 187 160 -14.6
France 183 161 -11.8
Australie 60 55 -9.0
Hong-Kong 56 45 -19.2
Taiwan 60 40 -34.4
CANADIANS OUTSIDE CANADA (000s)
To United States: V125228 12,869 11,694 -9.1
One or more nights visits V129534 4,753 4,414 -7.1
- By auto V125231+V125232 3,106 2,990 -3.7
To Overseas (one or more nights) V125260 1,112 1,191 7.2
INDUSTRY
Airline passengers (Level I) (000s) V11743 6,984 6,428 -8.0
Airline passenger-km (Level 1) (000,000s) V11744 20,690 19,742 -4.6
PRICES 1992 = 100 (not s.a)
Travel Price Index V121654 135.4 137.5 1.6
Consumer Price Index V735319 114.1 117.2 2.7
- Restaurant meals V735392 115.1 119.2 3.6
- Inter-city transportation V735515 181.0 187.5 3.6
- Renting and leasing of automotive vehicle V735499 118.6 124.4 4.9
- Gasoline V735501 135.2 128.5 -5.0
ECONOMIC
Gross Domestic Product, 1997 prices (s.a.) (000,000s) V2036138 935,212 935,088 -0.0
- Amusement and recreation (000,000s) V2036434 2,471 2,561 3.6
- Accommodation and food services (000,000s) V2036436 22,400 22,328 -0.3
Personal disposable income per capita (s.a.) V498186/V1 20,500 21,139 3.1
LABOUR (000s)

Labour force (s.a.) V159560 16,027 16,242 1.3
Unemployed V159713 1,110 1,159 4.5
Employed V159599 14,918 15,083 11

- Accommodation and food services (not s.a.) 1,002 1,019 1.6
EXCHANGE RATES (in Canadian dollars)

American Dollar V37426 1.4822 1.5461 4.3

British Pound V37430 2.1885 2.2253 1.7

Japanese Yen V37456 0.0138 0.0127 -7.7

German Mark V37454 0.6852 0.7053 2.9

French Franc V37453 0.2043 0.2103 29

Euro dollar V121742 0.8705 0.8960 2.9

(s.a.) seasonally adjusted.
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