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Symbols
The following standard symbols are used in Statistics Canada publications:

... not applicable

0 True zero or value rounded to zero

Note to Users

All totals are calculated from full figures and rounded independently; consequently, totals may not
equal the sum of their components.

Telephone: 1-800-294-5583 or within the area code 613-951-9647
Facsimile: 1-800-664-0055 or within the area code 613-951-0117
Internet: trade@statcan.gc.ca

   For more information on this publication:
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Highlights

• Canada exported $404.6 billion worth of merchandise in 2010, a gain of 9.5% from 2009, led
by higher exports of industrial goods and materials.

• Imports increased 10.6% from 2009 to $413.6 billion in 2010, as volumes rose in all sectors.

• Canada’s trade deficit increased from $4.6 billion in 2009 to $9.0 billion in 2010. This
represented the second straight year in which Canada recorded an annual trade deficit.

• North America accounted for 76.1% of Canada’s exports in 2010, down from 87.1% in 2001.
During the same period, the share of exports going to Europe and Asia nearly doubled.  The
share of Canada’s exports going to the United States has fallen since 2001 while China’s
share has tripled during the same period.

• Canada’s import from Asia accounted for 20.2% of our imports in 2010, up from 13.6% in
2001. Canada’s imports from China totalled $44.5 billion in 2010 and accounted for over one-
half of our imports from Asia. As with exports, the share of Canada’s imports from North
America declined, from 65.7% in 2001 to 56.8% in 2010.
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Key trends in 2010

A partial recovery year
Canada’s international merchandise trade in 2010 was characterized by increases in both exports
and imports as they rebounded from the large decreases recorded in 2009.  However, Canada did
not return to the levels of trade seen in the years immediately prior to the economic downturn.
Larger gains in imports resulted in a trade deficit for the second straight year.

The Canadian dollar rose 4.6% against the US dollar in 2010, appreciating in 9 out of the 12
months.  As well, the dollar appreciated against the Euro, rising 15.3%.

Prices of precious metals continued to increase during the year. The prices of gold rose from
$973 to $1225 (US$/oz) and silver from $14.67 in 2009 to $20.16 in 2010.

Well into 2010, the economic downturn continued to affect the United States, where economic
output only returned to pre-downturn highs in the fourth quarter.  While some regions of the
United States showed strong decreases in their unemployment rates, overall rates remained
above pre-downturn levels.
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The 2010 Canadian international merchandise trade annual review is presented in 2 sections.  The
first provides an overview by sector using balance of payment data.  The second provides a snap-
shot of Canada’s trading partners using Customs based data.

Exports: Industrial goods and materials lead the growth
Canada exported $404.6 billion worth of merchandise in 2010, up 9.5% from 2009, with the in-
crease occurring mostly in the latter part of the year.  This growth was largely the result of volumes
rising 8.3% while prices increased 1.1%.  Even with these gains, the value of exports remained
below those posted from 2004 to 2008.

Figure 1 Export values and volumes
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Source: Statistics Canada, International Trade Division.

Exports rose in four of the seven sectors in 2010, led by industrial goods and materials. This sector
became the top export sector in 2010, replacing machinery and equipment.
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Table 1 Canada’s merchandise exports, 2006 to 2010

Difference Difference
from 2009 from 2009

2006 2007 2008 2009 2010 to 2010 to 2010

values¹ in billions of current Canadian dollars %
Agricultural and fishing products 31.5 34.7 40.9 37.3 36.9 -0.4 -1.1
Energy products 86.8 91.3 125.7 79.9 90.7 10.8 13.5
Forestry products 33.4 29.3 25.7 19.5 21.8 2.3 11.8
Industrial goods and materials 94.2 104.8 111.7 79.2 96.5 17.3 21.8
Machinery and equipment 93.3 93.4 93.0 80.4 76.0 -4.4 -5.5
Automotive products 82.0 77.0 61.1 43.8 56.8 13.0 29.7
Other consumer goods 17.8 18.7 18.2 17.9 16.4 -1.5 -8.4
Total2 454.0 463.1 490.0 369.5 404.6 35.1 9.5

1. On a balance-of-payments basis.
2. Total will not be the sum of all commodity groupings, as Special transactions trade and Other balance of payments adjustments are

not shown in this table.
Source: Statistics Canada, International Trade Division

Exports of industrial goods and materials increased 21.8% from 2009 to $96.5 billion in 2010: both
prices and volumes rose. Widespread gains throughout the sector were led by exports of precious
metals, which reached a record high in 2010. These gains reflected the high demand and rising
prices for gold and silver on the global market.

Exports of automotive products rose 29.7% from 2009 to $56.8 billion in 2010, but remained $41.1
billion below the peak value registered in 2000. The gain in 2010 was a result of volumes increasing
40.4% while prices fell. This marked the sixth price decrease in the past eight years, while the rise
in volumes followed four consecutive years of declines.  Exports of passenger autos were the main
factor behind the increase in the sector followed by exports of motor vehicle parts which grew after
seven straight years of declines.

Exports of energy products also increased during the year, largely reflecting higher prices of crude
petroleum.  Exports of forestry products grew for the second time in 10 years, led by exports of
wood pulp and similar pulp to China.

Exports of machinery and equipment fell for a third consecutive year. Lower exports of aircraft and
other transportation equipment led the decline in this sector.
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Imports: Volumes rise in all sectors
Canada’s imports rose 10.6% from 2009 to $413.6 billion in 2010, after a drop of 15.7% in 2009.
The gain resulted from a 15.7% increase in volumes while prices fell.

Figure 2 Import values and volumes
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Source: Statistics Canada, International Trade Division.

All import sectors recorded growth in 2010: automotive products and industrial goods and materials
accounted for almost two-thirds of the gain.
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Table 2 Canada’s merchandise imports, 2006 to 2010

Difference Difference
from 2009 from 2009

2006 2007 2008 2009 2010 to 2010 to 2010

values¹ in billions of current Canadian dollars %
Agricultural and fishing products 23.5 25.5 28.5 29.3 29.6 0.3 1.0
Energy products 34.7 37.3 53.2 34.0 40.5 6.5 19.1
Forestry products 3.1 3.0 2.9 2.4 2.6 0.2 8.3
Industrial goods and materials 84.2 85.4 92.0 75.1 86.9 11.8 15.7
Machinery and equipment 114.7 116.6 122.7 107.9 113.8 5.9 5.5
Automotive products 79.8 80.0 72.0 55.3 68.7 13.4 24.2
Other consumer goods 52.0 54.8 57.6 57.5 57.8 0.3 0.5
Total2 404.3 415.7 443.8 374.1 413.6 39.5 10.6

1. On a balance-of-payments basis.
2. Total will not be the sum of all commodity groupings, as Special transactions trade and Other balance of payments adjustments are

not shown in this table.
Source: Statistics Canada, International Trade Division

Imports of automotive products increased 24.2% from 2009 to $68.7 billion in 2010, as volumes
rose.  Imports of motor vehicle parts grew after five consecutive years of declines. Imports of
trucks reached their highest level since 2007, reflecting the demand for full-size pickup trucks no
longer manufactured in Canada.

Imports of industrial goods and materials rose 15.7% from 2009 to $86.9 billion in 2010, as a result of
higher volumes. Imports of metals and metal ores, led by precious metals, reached unprecedented
levels in 2010, and were the main factor behind the increase in the sector. While prices of metals
and metal ores rose during the year, the growth was largely due to rising volumes.

Imports of energy products rose, largely the result of higher prices.  Petroleum and coal products,
followed by crude petroleum, accounted for most of the gain in this sector.

Imports of machinery and equipment increased, led by imports of other communication equip-
ment, as new electronic products entered the market in 2010. Imports of engines, turbines and
motors also contributed to the gain, reflecting the expansion of wind farm projects in Canada.
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Trade deficit increases
Canada’s trade deficit increased from $4.6 billion in 2009 to $9.0 billion in 2010, with a record
monthly deficit of $2.4 billion in July.  This was the second straight year in which Canada had an
annual trade deficit.

Canada’s trade surplus with the United States increased from $34.9 billion in 2009 to $36.6 billion in
2010.  This was mostly because automotive products trade regained some strength following large
declines in 2009.

Canada’s trade deficit with countries other than the United States rose from $39.5 billion in 2009 to
$45.7 billion in 2010.
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Canada’s trading partners: Regional Trends1

Three trading regions - North America, Europe, and Asia - were the destination of 95.6% of Canada’s
exports, and accounted for 91.5% of Canada’s imports in 2010, (Refer to appendix A for the com-
plete list of countries included in each trading region).

Exports: North America’s share continues to decline
North America continued to be the most important export destination in 2010, accounting for 76.1% of
all Canada’s exports.  This share has fallen from 87.1% in 2001, declining in 8 of the last 10 years.
During the same period, the share of exports going to Europe and Asia nearly doubled.

Table 3 Exports by trading regions

2001 2010 2001 2010

values¹ in billions of current Canadian dollars %
North America 351.8 303.6 87.1 76.1
Europe 20.5 40.4 5.1 10.1
Asia 19.9 37.4 4.9 9.4
South America 3.0 5.6 0.7 1.4
Middle East 2.1 5.5 0.5 1.4
Africa 1.2 2.2 0.3 0.6
Oceania 1.3 2.2 0.3 0.6
Central America/Antilles 4.2 1.9 1.0 0.5
Total 404.1 398.8 100.0 100.0

1. On a customs basis.
Source: Statistics Canada, International Trade Division

North America
Canada’s exports to North American countries rose 10.4% from 2009 to $303.6 billion in 2010. The
top five exports from Canada to these countries were crude petroleum, passenger cars, petro-
leum and coal products, natural gas and motor vehicle parts.  The United States, Canada’s largest
trading partner, was the main destination for these exports.

Exports to the United States increased 10.5% from 2009 to $298.5 billion in 2010, mostly reflecting
increases in exports of automotive products and energy products. Despite this gain, the share of
Canada’s exports going to the United States has fallen from 87.0% in 2001 to 74.9% in 2010. This
largely reflected the decline in exports of automotive products over the past decade.

Although small in comparison with exports to the United States, exports to Mexico have been
trending upwards since 2003. In 2010, exports to Mexico totalled $5.0 billion, up 4.2% from 2009:
canola and telecommunication equipment were the top exports.  Exports of telecommunication
equipment, mainly electronic components, have more than doubled over the past five years with
the expansion of manufacturing capacity in Mexico.

1 Customs based data were used in the analysis of Canada’s trading partners
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Europe
Europe’s share of Canada’s exports has almost doubled over the past decade, from 5.1% in 2001
to 10.1% in 2010.  Canada’s exports to Europe totalled $40.4 billion in 2010, up 17.9% from 2009.
The United Kingdom, Germany and the Netherlands accounted for over half of these exports. In
fact, the United Kingdom was the second most important destination for Canada’s exports in 2010.

Canada exported $16.4 billion worth of merchandise to the United Kingdom in 2010, a gain of
35.6% from 2009. Gold made up more than half of Canada’s exports to this country, and accounted
for almost all of the precious metal exports.  Exports of precious metals to the United Kingdom
increased 55.9% from 2009, as the demand for gold remained strong throughout the year.

Canada’s exports to Germany increased 5.3% from 2009 to $3.9 billion in 2010. Exports of iron
ores rose 55.3%: they were the main export to Germany, followed by aircraft, engines and parts.
Iron ores exported to Germany is used in large quantities in their steel products industry.

Canada exported $3.2 billion worth of merchandise to the Netherlands in 2010, up 17.7% from
2009. Aluminium and alloys, petroleum and coal products as well as nickel were the top exports to
this country.

Asia
The share of Canada’s exports destined for Asia increased from 4.9% in 2001 to 9.4% in 2010.
Exports to Asia reached $37.4 billion in 2010, up 11.8% from 2009.  The majority of these exports
were shipped to China, Japan, and South Korea.

China’s share of Canada’s exports has tripled in the past 10 years. Exports to China rose from
$11.2 billion in 2009 to $13.2 billion in 2010, an eighth straight year of increases. In 2010, Canada’s
top five exports to China were wood pulp and similar pulp; coal and other bituminous substances;
oils, fats, and waxes; iron ores and copper in ores.

Canada’s exports of wood pulp and similar pulp reached a record high in December 2010, with the
bulk of those exports going to China.  Exports of coal, used in steel production in China, rose 53.3%
in 2010.  While Canada’s exports of iron ores to China decreased in 2010, China still demanded
more than half of the world’s annual production.  Exports of copper in ores continued to be high, as
rapid Chinese modernization of infrastructure and real estate has pushed up demand.

Exports to Japan rose 10.6% from 2009 to $9.2 billion in 2010, led by coal and other bituminous
substances.  Canola as well as fresh, chilled, or frozen meat were Canada’s next two leading
exports to Japan, and have held these rankings for the past four years.

Canada’s exports to South Korea increased 5.2% from 2009 to $3.7 billion in 2010 with coal and
other bituminous substances as the top exported commodity.
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Imports: Share of Asia increases
As with exports, the share of Canada’s imports from North America declined, from 65.7% in 2001
to 56.8% in 2010.  The share of imports from Asia showed the largest growth during that period.

Table 4 Imports by trading regions

2001 2010 2001 2010

values¹ in billions of current Canadian dollars %
North America 225.4 229.2 65.7 56.8
Asia 46.5 81.5 13.6 20.2
Europe 45.0 58.5 13.1 14.5
South America 5.1 13.2 1.5 3.3
Africa 2.3 9.6 0.7 2.4
Middle East 2.9 6.5 0.8 1.6
Central America/Antilles 13.8 2.8 4.0 0.7
Oceania 2.2 2.1 0.6 0.5
Total 343.1 403.3 100.0 100.0

1. On a customs basis.
Source: Statistics Canada, International Trade Division

North America
In 2010, the main imports from North America were motor vehicle parts, passenger cars, and
trucks.  Most of these imports came from the United States although they were also among the top
five imports from Mexico.

Canada imported $203.2 billion worth of merchandise from the United States in 2010, up from
$186.8 billion in 2009. Despite this gain, the share of Canada’s imports from the United States has
been declining steadily, from 63.6% in 2001 to 50.4% in 2010. As with exports, the automotive
sector, which experienced difficulties in recent years, was the main factor behind the decrease in
this share over the past decade.

Meanwhile, the share of imports from Mexico has grown almost continuously, from 3.5% in 2001 to
5.5% in 2010.  Imports from Mexico reached $22.1 billion in 2010.  Imports of telecommunication
equipment increased over the past 10 years, making them the top import from this country in 2010.

Asia
In 2010, Canada imported $81.5 billion worth of merchandise from Asia, a gain of 10.3% from 2009
and 75.4% from 2001.

Canada’s imports from Asia accounted for 20.2% of our imports in 2010, up from 13.6% in 2001.  In
2010, China accounted for over one-half of the imports from Asia, followed distantly by Japan and
South Korea.
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Canada’s imports share from China has almost tripled over the past decade, going from 3.7% in
2001 to 11.0% in 2010. These imports totalled $44.5 billion in 2010, up 12.1% from 2009 with
growth recorded in the second and third quarters of 2010. The top five commodities imported were:
electronic computers, telecommunication equipment, games and toys, furniture and fixtures, and
outerwear. Electronic computers have remained the top import from China over the past decade.

Japan’s importance as one of Canada’s trading partner has been declining over the past 10 years.
In 2001, Japan was Canada’s second largest source of imports, accounting for 4.3% of our im-
ports. Japan fell to the fourth rank in 2010, accounting for 3.3% of our imports. Canada imported
$13.4 billion worth of merchandise from this country in 2010: passenger cars and motor vehicle
parts were the top two imports.

Imports from South Korea totalled $6.1 billion in 2010. The share of Canada’s imports from this
country increased only slightly, from 1.3% in 2001 to 1.5% in 2010. Passenger cars were the top
import in 2010.

Europe
Europe’s share of Canada’s imports reached 14.5% in 2010, up from 13.1% in 2001. Canada
imported $58.5 billion worth of merchandise from Europe in 2010, up 2.6% from 2009. Our main
European trading partners were Germany and the United Kingdom, followed by France, Italy and
Switzerland.

Canada’s imports from Germany totalled $11.3 billion in 2010.  Imports from this country have
steadily increased since 2001, except in 2009, and represented 2.8% of our imports in 2010.  Pas-
senger cars as well as medicinal and pharmaceutical products have remained Canada’s top two
imports from Germany over the past decade.

Imports from the United Kingdom increased to $10.7 billion in 2010, up from $9.4 billion in 2009.  In
2010, the main imports from the United Kingdom were crude petroleum; precious metals; medici-
nal and pharmaceutical products, as well as aircraft, engines, and parts. Crude petroleum has
been the top import from the United Kingdom for the past decade.

The share of Canada’s imports from France, Italy and Switzerland has remained relatively stable
since 2001. Medicinal and pharmaceutical products were the top import from France and Switzer-
land in 2010 and were the second most important import from Italy after other beverages.



International Merchandise Trade - Annual Review Statistics Canada - 2010

17

Data concepts and methods

Concepts: Understanding export and import values, volumes and prices
Throughout this article, export and import values, volumes, and prices are discussed and thus, it is
important to make clear the relationship between these three concepts.

Export values refer to total exports, and are the dollar value of Canada’s merchandise sales to
other countries. Export values can be broken down into two components: export prices and export
volumes.

Export prices are the prices charged for the merchandise sold. Export volumes are export values
adjusted for price, also known as real exports or constant dollar exports. Constant dollar exports
are calculated using the Paasche Price indices.

While export values offer an indication of whether Canadian companies received more dollars or
fewer dollars for their goods, export volumes offer an indication of quantity.

Similarly, import values are the dollar value of Canada’s merchandise purchases from companies
located in other countries. Import prices are the prices that Canadian companies pay to import
these products. Import volumes, or constant dollar imports, are import values adjusted for price.
Constant dollar imports are calculated using the Paasche Price indices.

Methods: Analyzing international merchandise trade data
Statistics Canada derives import trade data primarily from administrative records compiled by the
Canada Border Services Agency (CBSA). Canadian exports to the United States are compiled
using United States import statistics while exports to other destinations are compiled by the Inter-
national Trade Division from documents (Export Declaration - B13A) received via CBSA and from
Summary Reports, Canadian Automated Export Declarations (CAED) and G7 Reports submitted
directly to Statistics Canada.

This customs-based information undergoes certain adjustments in order to conform to the con-
cepts and definitions of the Canadian System of National Accounts. The adjustments to derive
balance of payments based trade data include valuation, residency, timing and coverage.

Unless otherwise specified all trade values are on a balance of payment basis. Trade data for
individual countries are available on a customs basis.
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North America
Canada
Greenland
Mexico
Saint Pierre and Miquelon
United States

Europe
Albania
Andorra
Armenia
Austria
Azerbaijan
Belarus
Belgium
Bosnia and Herzegovina
Bulgaria
Croatia
Czech Republic
Denmark
Estonia
Faeroe Islands
Finland
France
Georgia
Germany
Gibraltar
Greece
Hungary
Iceland
Italy
Kazakhstan
Kyrgyzstan
Latvia
Lithuania
Luxembourg
Macedonia (Former Yugoslav
Republic of Macedonia)
Malta
Montenegro
Netherlands
Norway
Poland
Portugal
Republic of Ireland (Eire)
Republic of Moldova
Romania
Russian Federation
Serbia
Slovakia
Slovenia
Spain
Sweden
Switzerland
Tajikistan
Turkmenistan

Europe (continued)
Ukraine
United Kingdom
Uzbekistan

Middle East
Bahrain
Cyprus
Egypt
Eritrea
Ethiopia
Iran
Iraq
Israel
Jordan
Kuwait
Lebanon
Libya
Oman
Qatar
Saudi Arabia
Somalia
Sudan
Syria
Turkey
United Arab Emirates
Yemen

Africa
Algeria
Angola
Antarctica
Benin
Botswana
Bouvet Island
Burkina Faso
Burundi
Cameroon
Cape Verde
Central African Republic
Chad
Comoros
Congo
Democratic Republic of the Congo
Djibouti
Equatorial Guinea
French Southern Territories
Gabon
Gambia
Ghana
Guinea
Guinea-Bissau
Ivory Coast
Kenya
Lesotho
Liberia

Africa (continued)
Madagascar
Malawi
Mali
Mauritania
Mauritius
Morocco
Mozambique
Namibia
Niger
Nigeria
Rwanda
Saint Helena
Sao Tome and Principe
Senegal
Seychelles
Sierra Leone
South Africa
Swaziland
Togo
Tunisia
Uganda
United Republic of Tanzania
Western Sahara
Zambia
Zimbabwe

Asia
Afghanistan
Bangladesh
Bhutan
British Indian Ocean Territory
Brunei Darussalam
Cambodia
China
Hong Kong
India
Indonesia
Japan
Laos
Macao
Malaysia
Maldives
Mongolia
Myanmar
Nepal
North Korea
Pakistan
Philippines
Singapore
South Korea
Sri Lanka
Taiwan
Thailand
Timor-Leste
Viet Nam

Appendix A
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Oceania
American Samoa
Australia
Christmas Island
Cocos (Keeling) Islands
Cook Islands
Fiji
French Polynesia
Guam
Heard Island and McDonald Islands
Kiribati
Nauru
New Caledonia
New Zealand
Niue
Norfolk Island
Papua New Guinea
Pitcairn
Samoa
Solomon Islands
Tonga
United States Minor Outlying
Islands
Vanuatu
Wallis and Futuna

Central America / Antilles
Anguilla
Antigua and Barbuda
Aruba
Bahamas
Barbados
Belize
Bermuda
British Virgin Islands
Cayman Islands
Costa Rica
Cuba
Dominica
Dominican Republic
El Salvador
Grenada
Guatemala
Haiti
Honduras
Jamaica
Montserrat
Netherlands Antilles
Nicaragua
Panama
Saint Kitts and Nevis
Saint Lucia
Saint Vincent and the Grenadines
Trinidad and Tobago
Turks and Caicos Islands

South America
Argentina
Bolivia
Brazil
Chile
Colombia
Ecuador
Falkland Islands (Malvinas)
Guyana
Paraguay
Peru
Suriname
Uruguay
Venezuela




