The Consumer Price Index — February 2012

Table 4-7
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted —
Recreation, education and reading

CANSIM Indexes Percentage change
vector February January  February January 2012 to  February 2011 to
number 2011 2012 2012 February 2012 February 2012
2002=100 %
Recreation, education and reading (v41691170) 103.8 102.6 103.7 1.1 -0.1
Recreation (v41691171) 95.0 92.3 93.7 1.5 -1.4
Recreational equipment and services (excluding
recreational vehicles) (v41691172) 59.7 57.2 57.1 -0.2 -4.4
Purchase and operation of recreational vehicles (v41691179) 115.1 113.9 114.9 0.9 -0.2
Home entertainment equipment, parts and services (v41691184) 70.6 65.2 65.2 0.0 -7.6
Travel services (v41691190) 88.7 83.0 87.9 5.9 -0.9
Traveller accommodation 1 (v41691191) 78.4 75.8 79.6 5.0 1.5
Travel tours (v41691192) 98.9 87.4 93.7 7.2 -5.3
Other cultural and recreational services (v41691193) 138.8 142.3 142.3 0.0 25
Spectator entertainment (excluding cablevision and
satellite services) (v41691194) 130.5 132.2 132.3 0.1 14
Cablevision and satellite services (including pay per
view television) (v41691195) 147.3 153.4 153.4 0.0 4.1
Use of recreational facilities and services (v41691196) 134.2 1354 135.3 -0.1 0.8
Education and reading (v41691197) 132.0 136.3 136.3 0.0 3.3
Education (v41691198) 135.9 141.2 141.2 0.0 3.9
Tuition fees (v41691199) 141.1 147.0 147.0 0.0 4.2
Reading material and other printed matter (excluding
textbooks) (v41691202) 118.2 118.3 118.3 0.0 0.1
Newspapers (v41691203) 137.0 1421 1421 0.0 3.7
Magazines and periodicals (v41691204) 126.7 129.2 129.2 0.0 2.0

Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section.
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