
The Consumer Price Index – September 2011

Table 4-4
The Consumer Price Index, major components and selected sub-groups, Canada, not seasonally adjusted — Clothing
and footwear

Indexes Percentage changeCANSIM
vector
number

September
2010

August
2011

September
2011

August 2011 to
September 2011

September 2010 to
September 2011

2002=100 %

Clothing and footwear (v41691108) 92.8 90.6 95.0 4.9 2.4

Clothing (v41691109) 85.8 81.6 87.1 6.7 1.5
Women’s clothing (v41691110) 85.8 77.5 85.6 10.5 -0.2
Men’s clothing (v41691111) 89.7 91.6 93.1 1.6 3.8
Children’s clothing (including infants) (v41691112) 75.9 71.9 76.9 7.0 1.3

Footwear (v41691113) 91.4 91.6 93.6 2.2 2.4

Clothing accessories, watches and jewellery (v41691118) 119.1 126.4 127.5 0.9 7.1

Clothing material, notions and services (v41691123) 126.1 128.5 128.3 -0.2 1.7

Note(s): See "Data quality, concepts and methodology — Explanatory notes for tables" section.
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