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Highlights

• The operating revenues of the television broadcasting industries totalled just over $6.0 billion in 2006, up 8.2%
from 2005.

• Television broadcasters’ two main commercial revenue streams grew faster in 2006 than in the previous two
years. Air time sales rose 7.6% to $3.3 billion, and subscription revenues jumped 11.3% to $1.6 billion.

• The overall picture for television broadcasting industries masks some substantial differences between the various
segments.

• Private conventional television broadcasters reported revenues of $2.2 billion in 2006, unchanged from the
previous year. Its profits before interest and taxes dropped by more than 62.5 % to $90.9 million in 2006. It was
the first time in 15 years that this segment generated less than $100 million in profits before interest and taxes.

• Specialty television broadcasters topped the $2 billion mark in revenues in 2006, up 11.2% from the previous
year. This segment made $447.8 million in profits before interest and taxes, slightly less than the $449.2 million
it earned in 2005.

• Digital television remains a minor player in the specialty television industry from a revenue standpoint, but it is
growing very rapidly. Its revenues have nearly quadrupled in five years.

• The revenues of pay television jumped 17.7% to $482.3 million in 2006, in large part as a result of the growing
popularity of pay-per-view television and video-on-demand. Revenues from those services soared by 41%
to $157.4 million in 2006.

• For the fifth consecutive year, pay television has generated the highest profit margin in the industry. More than a
quarter of its revenues went back to company owners in the form of profits before interest and taxes.

• After seeing its revenues slump 5.2 % in 2005, public and non-profit television regained some momentum in 2006.
Its total revenues climbed 15.6 % to $1.4 billion while its advertising revenues surged 44.2% to $351.1million, in
large part as a result of the National Hockey League’s return to the fold.
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Television broadcasting

The statistics presented in this publication are for the fiscal year ending August 31 and cover the period
from 2002 to 2006. The analysis below includes other reference periods when it is useful to put the industry’s
recent performance in historical context.

Soaring revenues for television broadcasters after a period of sluggish growth

The operating revenues of the television broadcasting industries1 totalled just over $6.0 billion in 2006, up 8.2%
from 2005. This increase was well above the average growth rate of 5.4%2 for the last 10 years. In fact, it was the
third largest year-over-year revenue gain during that period.

This resurgence followed two years of appreciably slower growth, as revenues rose just 3.3% in 2005 and 4.3%
in 2004.

Television broadcasters’ two main commercial revenue streams grew faster in 2006 than in the previous two years.
Air time sales rose 7.6% to $3.3 billion, and subscription revenues jumped 11.3% to $1.6 billion. By comparison, air
time sales and subscription revenues increased 1.8% and 6.6% respectively in 2005.

The same was true for grants,3 which climbed to $848.2 million in 2006, up 7.1% from $791.8 million in 2005.

However, the overall picture for the television broadcasting industries masks some substantial differences between
the various segments.

Private conventional television4 sees zero growth

Private conventional television broadcasters reported revenues of $2.2 billion in 2006, unchanged from the previous
year.

Flat revenues are nothing new for this segment, as this marks the third time in five years that its year-over-year
revenue growth has been less than 1.0%.

What is new, though, is that in 2006, this industry’s revenue stagnation was accompanied by a precipitous drop of
more than 62.5% in its profits before interest and taxes, from $242.7 million in 2005 to $90.9 million in 2006. It is
the first time in 15 years that this segment has generated less than $100 million in profits before interest and taxes.
The 4.1% profit margin is the smallest in the last 30 years.

Every recent episode of sluggish revenue growth has been accompanied by a decline in profits, though not as large
a decline as in 2006. A tight rein on spending had enabled the industry to curb the decline in profits until that year.
However, operating expenses jumped 7.7% in 2006, mostly because of higher programming and promotion costs
(+10.0% and +9.3% respectively). Those are strategic expenses in an increasingly fragmented market, where the
competition for viewers is becoming more intense.

1. NAICS industries: 51512 - Television Broadcasting, and 51521 - Pay and Specialty Television.
2. Annual compound growth rate.
3. Includes government grants, corporate grants and fund raising.
4. General-interest television broadcasters, whose business model is based primarily on advertising revenue.
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Television Broadcasting Industries – 2006

A formidable challenge for private conventional television

In contrast to public television and specialty television, private conventional television’s business model is based
almost exclusively on advertising sales. As a result, it is more vulnerable to conditions in the advertising market.

The television broadcasting industry as a whole has seen relatively modest growth in advertising revenues in
recent years, and the number of players sharing the advertising pie is rising. Between 1996 and 2006, television
broadcasters’ advertising revenues rose from $2.0 billion to $3.2 billion, a compound annual growth rate of 5.1%.
The number of conventional television stations remained nearly unchanged during the period, while the number of
specialty channels expanded from 21 to 136.

The growing number of players, including those in other media, has obviously led to greater competition for
advertisers’ dollars, but also to downward pressure on advertising prices. During this period, private conventional
television broadcasters’ share of the advertising market dropped from 73.8% to 62.2%.

Consequently, private conventional television broadcasters recently applied for the CRTC’s permission to switch to
a business model that would give them access to cable and satellite television subscriber revenues. Up to now,
that revenue stream has been the exclusive domain of the specialty and pay channels. Those revenues tripled
between 1996 and 2006, climbing from $0.5 billion to $1.5 billion.

The CRTC rejected the application, instead granting a gradual increase in advertising time per hour of broadcasting.
This should enable broadcasters to increase their revenues, though the impact that the decision will have on the
advertising market remains to be seen.

Better results for specialty television5, 6

Specialty television broadcasters topped the $2 billion mark in revenues in 2006, up 11.2% from the previous year.

Advertising revenues soared 14.7% to $0.9 billion, while subscription revenues totalled $1.1 billion, nearly 9.0%
more than in 2005. In both cases, the increases were larger than the 2005 gains. Some of the 2006 growth was
due to the launch of 13 new digital channels.

Despite these positive results, there has been a very clear downward trend in revenue growth in the last few years.
Revenues grew at an average annual rate of 10.8% in the last five years, compared with 17.3% in the previous five
years. This trend affected both advertising and subscription revenues.

This loss of momentum is not surprising. Introduced over 20 years ago, specialty television is no longer a brand-new
industry in an initial period of rapid growth. The industry has now reached a plateau characterized by decelerating
growth.

Another clear trend is that specialty television is increasingly dependent on advertising revenue for its growth.
Advertising accounted for 43.8% of its revenues in 2006, compared with 36.4% in 2001 and 28.6% in 1996.

Specialty television made $447.8 million in profits before interest and taxes, slightly less than the $449.2 million
it earned in 2005. However the segment generated 22.2 cents in profit for every dollar of revenue in 2006, its
second-best performance in 10 years.

Vigorous growth for digital channels7

A new era dawned in Canadian television in 2002, as 49 new digital specialty channels went on the air. They
became part of the audiovisual package available to households that had acquired a digital receiver from their cable

5. Thematic television (sports, news, documentaries, etc.), whose business model is based on two revenue streams: advertising revenues and subscription
revenues.

6. The data on specialty and pay television are from the statistical report by the Canadian Radio-television and Telecommunications Commission’s Industry
Analysis Group.

7. Specialty channels available only in digital form.
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Television Broadcasting Industries – 2006

company or satellite television service provider. More channels have made their debut since then, bringing the total
to 87 in 2006.

Digital television remains a minor player in the industry from a revenue standpoint, but it is growing very rapidly. Its
revenues have nearly quadrupled in five years. In 2006, the 87 channels’ combined revenues were $192.9 million,
just under 10% of the total revenue earned by specialty channels. In 2002, their revenues were $49.4 million, less
than 4% of the specialty television industry’s revenues.

More than 80% of their 2006 revenues were from subscribers, as they had not yet made serious inroads in the
advertising market. As a result, the digital segment’s growth is closely tied to viewers’ choices, since the channels
are not available in basic cable packages.

The digital segment was still in the red in 2006, but it is quickly approaching the break-even point. Before interest
and taxes, it lost a total of $18.1 million in 2006, just over 9 cents for every dollar of revenue. That is about one third
of what it lost in 2005.

A good year for pay television

The revenues of pay, pay-per-view and on-demand television jumped 17.7% to $482.3 million in 2006. This surge
follows three years of well-below-normal revenue growth for the industry.

More than a quarter of the revenues went back to company owners in the form of profits before interest and taxes.
In this case, business remains good, as the segment’s profit margin has hovered above 20% since 2001. In fact, it
has been the most profitable segment of the television broadcasting industry in the last five years.

The strong growth in the segment’s revenues is largely attributable to the increasing popularity of pay-per-view
television and video-on-demand. Revenues from those services soared by 41% to $157.4 million in 2006.

Back to normal for public television

After seeing its advertising revenues slump by more than 25% in 2005, public television returned to a more even
keel in 2006. The National Hockey League players’ return to the fold after a full season away had a positive effect on
advertising revenues, which climbed to $351.1 million, this segment’s second-best performance in the last 10 years.
Grants totalled $848.2 million, up 7.1% from 2005. As a result, the segment was able to invest more than $975million
in programming, 14.4% more than in 2005.
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Television Broadcasting Industries – 2006

Table 1
Selected financial and employment indicators, television broadcasters (NAICS 51512 and 51521) 1

2002 2003 2004 2005 2006 2003/2002 2004/2003 2005/2004 2006/2005

thousands of dollars percentage change

Total revenues by type of broadcaster
Private conventional television 1,900,887 2,102,802 2,122,110 2,207,057 2,207,400 10.6 0.9 4.0 0.0
Public and non-commercial television 1,172,534 1,212,567 1,238,170 1,173,731 1,357,142 3.4 2.1 -5.2 15.6
Specialty television 2 1,369,773 1,534,539 1,679,853 1,811,302 2,013,486 12.0 9.5 7.8 11.2
Pay television 2 332,513 349,759 384,375 409,795 482,325 5.2 9.9 6.6 17.7

Total 4,775,707 5,199,668 5,424,508 5,601,885 6,060,353 8.9 4.3 3.3 8.2

percent percentage change

Market share by type of broadcaster (revenue)
Private conventional television 39.8 40.4 39.1 39.4 36.4 1.6 -3.3 0.7 -7.6
Public and non-commercial television 24.6 23.3 22.8 21.0 22.4 -5.0 -2.1 -8.2 6.9
Specialty television 2 28.7 29.5 31.0 32.3 33.2 2.9 4.9 4.4 2.8
Pay television 2 7.0 6.7 7.1 7.3 8.0 -3.4 5.3 3.2 8.8

thousands of dollars percentage change

Total revenues by source
Air time 2,610,764 2,838,770 2,976,213 3,029,722 3,259,683 8.7 4.8 1.8 7.6
Subscription 1,166,006 1,249,846 1,330,352 1,417,819 1,578,531 7.2 6.4 6.6 11.3
Grants 718,702 791,215 775,966 791,787 848,151 10.1 -1.9 2.0 7.1
Other 280,235 319,836 341,977 362,558 373,988 14.1 6.9 6.0 3.2
Total 4,775,707 5,199,668 5,424,508 5,601,885 6,060,353 8.9 4.3 3.3 8.2

thousands of dollars percentage change

Total sales of airtime by type of broadcaster
Private conventional television 1,760,729 1,932,585 1,942,964 2,017,798 2,027,072 9.8 0.5 3.9 0.5
Public and non-commercial television 341,323 299,413 325,211 243,389 351,066 -12.3 8.6 -25.2 44.2
Specialty television 2 508,712 606,772 708,038 768,535 881,546 19.3 16.7 8.5 14.7
Pay television 2 . . . . . . . . .

Total 2,610,764 2,838,770 2,976,213 3,029,722 3,259,683 8.7 4.8 1.8 7.6

percent percentage change

Market share by type of broadcaster (air time)
Private conventional television 67.4 68.1 65.3 66.6 62.2 0.9 -4.1 2.0 -6.6
Public and non-commercial television 13.1 10.5 10.9 8.0 10.8 -19.3 3.6 -26.5 34.1
Specialty television 2 19.5 21.4 23.8 25.4 27.0 9.7 11.3 6.6 6.6
Pay television 2 . . . . . . . . .

percent percentage change

Profit margin (PBIT) by type of broadcaster (private)
Private conventional television 9.4 14.3 11.0 11.0 4.1 52.0 -23.3 0.3 -62.5
Specialty television 2 8.2 12.6 19.6 24.8 22.2 53.8 55.6 26.6 -10.3
Pay television 2 24.2 25.7 22.2 26.4 25.9 6.3 -13.5 18.5 -1.8

Total 10.3 14.6 15.5 18.1 14.1 42.1 5.6 16.8 -21.9

thousands of dollars percentage change

Salaries and benefits by type of broadcaster
Private conventional television 521,308 542,415 559,006 569,915 598,454 4.0 3.1 2.0 5.0
Public and non-commercial television 608,082 663,610 772,718 764,271 786,864 9.1 16.4 -1.1 3.0
Specialty television 2 266,239 288,330 299,076 313,771 353,089 8.3 3.7 4.9 12.5
Pay television 2 19,109 19,400 19,514 20,206 21,466 1.5 0.6 3.5 6.2

Total 1,414,738 1,513,755 1,650,314 1,668,163 1,759,872 7.0 9.0 1.1 5.5

number percentage change

Average weekly number of employees by type of
broadcaster

Private conventional television 7,868 7,974 8,072 8,202 8,307 1.3 1.2 1.6 1.3
Public and non-commercial television 9,264 9,339 9,501 9,131 9,328 0.8 1.7 -3.9 2.2
Specialty television 2 4,539 4,535 4,542 4,618 4,937 -0.1 0.2 1.7 6.9
Pay television 2 285 329 299 294 327 15.4 -9.1 -1.7 11.2

Total 21,956 22,177 22,414 22,244 22,899 1.0 1.1 -0.8 2.9

thousands of dollars percentage change

Programming and production expenses
Private conventional television 1,140,493 1,208,409 1,277,977 1,323,804 1,455,575 6.0 5.8 3.6 10.0
Public and non-commercial television 802,212 857,221 953,835 853,110 975,649 6.9 11.3 -10.6 14.4
Specialty television 2 802,414 859,291 908,398 884,737 1,060,971 7.1 5.7 -2.6 19.9
Pay television 2 187,473 196,598 224,088 227,419 268,705 4.9 14.0 1.5 18.2

Total 2,932,592 3,121,519 3,364,297 3,289,071 3,760,900 6.4 7.8 -2.2 14.3

1. North American Industry Classification System 2002 (51512 - Television Broadcasting and 51521 - Pay and Specialty Television).
2. Statistics collected and published by the Canadian Radio-television and Telecommunications Commission (CRTC), Industry Statistics and Analysis, Broadcast

Analysis Branch.
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Television Broadcasting Industries – 2006

Table 2
Total television industry, revenue and expense statement, Canada

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Cable television subscriber revenue 831,993 832,118 896,732 957,027 1,052,513
Satellite television subscriber revenue 334,013 417,728 433,620 460,792 526,018
Sales of air time

Local 381,033 378,903 402,042 396,648 441,330
National and network 2,211,350 2,442,846 2,555,686 2,612,216 2,794,352
Infomercials 18,380 17,021 18,485 20,858 24,002

Sales of air time, total 2,610,764 2,838,770 2,976,213 3,029,722 3,259,683

Government and corporate grants 718,702 791,215 775,966 791,787 848,151
Total production and other 280,235 319,836 341,977 362,558 373,988

Operating revenue, total 4,775,707 5,199,668 5,424,508 5,601,885 6,060,353

Expenses

Program cost 2,932,592 3,121,519 3,364,297 3,289,071 3,760,900
Technical services 252,952 257,913 254,378 254,502 264,749
Sales and promotion 498,494 468,746 477,156 487,783 539,535
Administration and general 576,292 634,417 644,565 678,988 700,581
Depreciation 221,091 218,643 228,212 227,438 243,359

Operating expenses, total 4,481,420 4,701,237 4,968,609 4,937,781 5,509,123

Profit before interest and taxes 294,286 498,431 455,898 664,104 551,230

Interest expense 82,350 143,730 135,817 136,556 128,234

Expenses, total 4,563,771 4,844,967 5,104,426 5,074,338 5,637,357

Net operating income 211,936 354,701 320,081 527,548 422,996
Other adjustments-income (expense) 6,264 25,506 154,736 84,727 114,492
Net profit (loss) before income taxes 218,200 380,207 474,817 612,275 537,488
Salaries and other staff benefits 1,414,738 1,513,755 1,650,314 1,668,163 1,759,872

number

Number of employees (weekly average) 21,956 22,177 22,414 22,244 22,899

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Cable television subscriber revenue 17.4 16.0 16.5 17.1 17.4
Satellite television subscriber revenue 7.0 8.0 8.0 8.2 8.7
Sales of air time

Local 8.0 7.3 7.4 7.1 7.3
National and network 46.3 47.0 47.1 46.6 46.1
Infomercials 0.4 0.3 0.3 0.4 0.4

Sales of air time, total 54.7 54.6 54.9 54.1 53.8

Government and corporate grants 15.0 15.2 14.3 14.1 14.0
Total production and other 5.9 6.2 6.3 6.5 6.2

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 61.4 60.0 62.0 58.7 62.1
Technical services 5.3 5.0 4.7 4.5 4.4
Sales and promotion 10.4 9.0 8.8 8.7 8.9
Administration and general 12.1 12.2 11.9 12.1 11.6
Depreciation 4.6 4.2 4.2 4.1 4.0

Operating expenses, total 93.8 90.4 91.6 88.1 90.9

Profit before interest and taxes 6.2 9.6 8.4 11.9 9.1

Interest expense 1.7 2.8 2.5 2.4 2.1

Expenses, total 95.6 93.2 94.1 90.6 93.0

Net operating income 4.4 6.8 5.9 9.4 7.0
Other adjustments-income (expense) 0.1 0.5 2.9 1.5 1.9
Net profit (loss) before income taxes 4.6 7.3 8.8 10.9 8.9
Salaries and other staff benefits 29.6 29.1 30.4 29.8 29.0
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Table 3-1
Private conventional television, revenue and expense statement — Canada

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Sales of air time
Local 348,674 345,529 367,140 363,250 376,998
National and network 1,393,675 1,570,035 1,557,339 1,633,689 1,626,072
Infomercials 18,380 17,021 18,485 20,858 24,002

Sales of air time, total 1,760,729 1,932,585 1,942,964 2,017,798 2,027,072

Total production and other 140,158 170,218 179,146 189,260 180,329

Operating revenue, total 1,900,887 2,102,802 2,122,110 2,207,057 2,207,400

Expenses

Program cost 1,140,493 1,208,409 1,277,977 1,323,804 1,455,575
Technical services 64,125 63,864 65,255 68,101 72,082
Sales and promotion 223,198 213,119 219,672 227,636 248,731
Administration and general 217,966 236,814 244,454 266,013 259,599
Depreciation 76,461 80,273 82,215 78,848 80,470

Operating expenses, total 1,722,242 1,802,479 1,889,573 1,964,401 2,116,457

Profit before interest and taxes 178,644 300,324 232,537 242,656 90,943

Interest expense 34,894 50,320 51,384 49,039 53,918

Expenses, total 1,757,137 1,852,798 1,940,956 2,013,441 2,170,375

Net operating income 143,750 250,004 181,154 193,617 37,025
Other adjustments-income (expense) -51,583 -61,642 -68,954 -107,901 -56,838
Net profit (loss) before income taxes 92,167 188,362 112,199 85,715 -19,813
Provision for income taxes 269 13,959 17,092 24,513 -12,423
Net profit (loss) after income taxes 91,898 174,403 95,107 61,202 -7,390
Salaries and other staff benefits 521,308 542,415 559,006 569,915 598,454

number

Number of employees (weekly average) 7,868 7,974 8,072 8,202 8,307

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Sales of air time
Local 18.3 16.4 17.3 16.5 17.1
National and network 73.3 74.7 73.4 74.0 73.7
Infomercials 1.0 0.8 0.9 0.9 1.1

Sales of air time, total 92.6 91.9 91.6 91.4 91.8

Total production and other 7.4 8.1 8.4 8.6 8.2

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 60.0 57.5 60.2 60.0 65.9
Technical services 3.4 3.0 3.1 3.1 3.3
Sales and promotion 11.7 10.1 10.4 10.3 11.3
Administration and general 11.5 11.3 11.5 12.1 11.8
Depreciation 4.0 3.8 3.9 3.6 3.6

Operating expenses, total 90.6 85.7 89.0 89.0 95.9

Profit before interest and taxes 9.4 14.3 11.0 11.0 4.1

Interest expense 1.8 2.4 2.4 2.2 2.4

Expenses, total 92.4 88.1 91.5 91.2 98.3

Net operating income 7.6 11.9 8.5 8.8 1.7
Other adjustments-income (expense) -2.7 -2.9 -3.2 -4.9 -2.6
Net profit (loss) before income taxes 4.8 9.0 5.3 3.9 -0.9
Provision for income taxes 0.0 0.7 0.8 1.1 -0.6
Net profit (loss) after income taxes 4.8 8.3 4.5 2.8 -0.3
Salaries and other staff benefits 27.4 25.8 26.3 25.8 27.1
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Table 3-2
Private conventional television, revenue and expense statement — Atlantic Provinces

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Sales of air time
Local 22,400 23,014 23,442 24,080 25,862
National and network 44,294 48,323 47,300 50,711 48,400
Infomercials 478 560 309 489 779

Sales of air time, total 67,171 71,897 71,050 75,280 75,041

Total production and other 1,997 1,988 1,815 1,950 2,192

Operating revenue, total 69,168 73,885 72,866 77,230 77,233

Expenses

Program cost 47,960 52,514 52,631 54,249 59,179
Technical services 6,092 5,493 5,151 4,952 4,888
Sales and promotion 8,957 8,585 8,403 9,424 9,588
Administration and general 10,458 11,414 11,166 12,413 12,688
Depreciation 3,124 2,729 2,398 2,709 2,547

Operating expenses, total 76,591 80,734 79,749 83,747 88,890

Profit before interest and taxes -7,423 -6,849 -6,883 -6,517 -11,657

Interest expense 102 84 87 101 2,322

Expenses, total 76,694 80,818 79,835 83,848 91,212

Net operating income -7,526 -6,933 -6,970 -6,617 -13,979
Other adjustments-income (expense) -3,190 -6,057 -3,801 -3,633 -3,347
Net profit (loss) before income taxes -10,716 -12,989 -10,771 -10,250 -17,326
Provision for income taxes -43 -12 170 -14 126
Net profit (loss) after income taxes -10,673 -12,978 -10,942 -10,236 -17,453
Salaries and other staff benefits 25,285 25,607 24,339 24,769 25,501

number

Number of employees (weekly average) 380 368 369 364 357

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Sales of air time
Local 32.4 31.1 32.2 31.2 33.5
National and network 64.0 65.4 64.9 65.7 62.7
Infomercials 0.7 0.8 0.4 0.6 1.0

Sales of air time, total 97.1 97.3 97.5 97.5 97.2

Total production and other 2.9 2.7 2.5 2.5 2.8

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 69.3 71.1 72.2 70.2 76.6
Technical services 8.8 7.4 7.1 6.4 6.3
Sales and promotion 12.9 11.6 11.5 12.2 12.4
Administration and general 15.1 15.4 15.3 16.1 16.4
Depreciation 4.5 3.7 3.3 3.5 3.3

Operating expenses, total 110.7 109.3 109.4 108.4 115.1

Profit before interest and taxes -10.7 -9.3 -9.4 -8.4 -15.1

Interest expense 0.1 0.1 0.1 0.1 3.0

Expenses, total 110.9 109.4 109.6 108.6 118.1

Net operating income -10.9 -9.4 -9.6 -8.6 -18.1
Other adjustments-income (expense) -4.6 -8.2 -5.2 -4.7 -4.3
Net profit (loss) before income taxes -15.5 -17.6 -14.8 -13.3 -22.4
Provision for income taxes -0.1 0.0 0.2 0.0 0.2
Net profit (loss) after income taxes -15.4 -17.6 -15.0 -13.3 -22.6
Salaries and other staff benefits 36.6 34.7 33.4 32.1 33.0
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Table 3-3
Private conventional television, revenue and expense statement — Quebec

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Sales of air time
Local 95,207 93,524 102,972 99,080 102,593
National and network 268,435 299,097 296,320 307,400 303,225
Infomercials 5,779 5,562 6,410 6,636 7,221

Sales of air time, total 369,421 398,183 405,702 413,115 413,038

Total production and other 80,922 92,741 99,297 107,867 114,705

Operating revenue, total 450,343 490,924 504,999 520,982 527,743

Expenses

Program cost 255,031 256,328 272,628 286,899 320,257
Technical services 14,998 15,078 14,394 15,167 17,856
Sales and promotion 53,458 54,530 55,982 61,079 63,781
Administration and general 79,686 87,041 87,793 86,182 77,622
Depreciation 19,781 20,332 20,180 19,438 19,146

Operating expenses, total 422,953 433,310 450,977 468,765 498,662

Profit before interest and taxes 27,389 57,614 54,023 52,217 29,081

Interest expense 4,599 5,647 7,644 7,015 9,404

Expenses, total 427,552 438,956 458,621 475,781 508,066

Net operating income 22,790 51,968 46,379 45,201 19,677
Other adjustments-income (expense) -4,523 -10,647 -8,560 -32,913 -5,826
Net profit (loss) before income taxes 18,268 41,321 37,819 12,288 13,851
Provision for income taxes 14,168 15,248 13,527 9,417 9,138
Net profit (loss) after income taxes 4,100 26,073 24,291 2,872 4,713
Salaries and other staff benefits 142,298 142,817 148,474 153,718 160,261

number

Number of employees (weekly average) 2,153 2,120 2,131 2,271 2,345

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Sales of air time
Local 21.1 19.1 20.4 19.0 19.4
National and network 59.6 60.9 58.7 59.0 57.5
Infomercials 1.3 1.1 1.3 1.3 1.4

Sales of air time, total 82.0 81.1 80.3 79.3 78.3

Total production and other 18.0 18.9 19.7 20.7 21.7

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 56.6 52.2 54.0 55.1 60.7
Technical services 3.3 3.1 2.9 2.9 3.4
Sales and promotion 11.9 11.1 11.1 11.7 12.1
Administration and general 17.7 17.7 17.4 16.5 14.7
Depreciation 4.4 4.1 4.0 3.7 3.6

Operating expenses, total 93.9 88.3 89.3 90.0 94.5

Profit before interest and taxes 6.1 11.7 10.7 10.0 5.5

Interest expense 1.0 1.2 1.5 1.3 1.8

Expenses, total 94.9 89.4 90.8 91.3 96.3

Net operating income 5.1 10.6 9.2 8.7 3.7
Other adjustments-income (expense) -1.0 -2.2 -1.7 -6.3 -1.1
Net profit (loss) before income taxes 4.1 8.4 7.5 2.4 2.6
Provision for income taxes 3.1 3.1 2.7 1.8 1.7
Net profit (loss) after income taxes 0.9 5.3 4.8 0.6 0.9
Salaries and other staff benefits 31.6 29.1 29.4 29.5 30.4
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Table 3-4
Private conventional television, revenue and expense statement — Ontario

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Sales of air time
Local 84,053 91,786 98,804 97,935 97,500
National and network 708,265 779,847 756,738 775,049 780,349
Infomercials 8,352 7,561 7,666 8,446 8,815

Sales of air time, total 800,670 879,194 863,208 881,430 886,665

Total production and other 33,997 50,173 49,941 50,945 32,944

Operating revenue, total 834,667 929,367 913,148 932,374 919,609

Expenses

Program cost 476,913 520,592 567,083 573,330 622,871
Technical services 25,305 25,800 27,737 29,511 29,768
Sales and promotion 86,806 78,667 81,151 83,575 91,106
Administration and general 76,048 80,447 80,667 91,125 94,140
Depreciation 32,997 35,332 36,540 35,608 38,063

Operating expenses, total 698,069 740,838 793,178 813,149 875,949

Profit before interest and taxes 136,598 188,529 119,970 119,225 43,660

Interest expense 24,513 31,902 33,797 34,933 25,101

Expenses, total 722,582 772,740 826,975 848,082 901,050

Net operating income 112,085 156,627 86,173 84,292 18,559
Other adjustments-income (expense) -22,026 -24,533 -37,909 -69,322 -28,256
Net profit (loss) before income taxes 90,059 132,094 48,265 14,970 -9,697
Provision for income taxes -10,032 2,798 7,553 17,648 -15,377
Net profit (loss) after income taxes 100,091 129,296 40,711 -2,679 5,680
Salaries and other staff benefits 189,080 200,172 208,355 211,525 221,757

number

Number of employees (weekly average) 2,680 2,735 2,864 2,826 2,899

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Sales of air time
Local 10.1 9.9 10.8 10.5 10.6
National and network 84.9 83.9 82.9 83.1 84.9
Infomercials 1.0 0.8 0.8 0.9 1.0

Sales of air time, total 95.9 94.6 94.5 94.5 96.4

Total production and other 4.1 5.4 5.5 5.5 3.6

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 57.1 56.0 62.1 61.5 67.7
Technical services 3.0 2.8 3.0 3.2 3.2
Sales and promotion 10.4 8.5 8.9 9.0 9.9
Administration and general 9.1 8.7 8.8 9.8 10.2
Depreciation 4.0 3.8 4.0 3.8 4.1

Operating expenses, total 83.6 79.7 86.9 87.2 95.3

Profit before interest and taxes 16.4 20.3 13.1 12.8 4.7

Interest expense 2.9 3.4 3.7 3.7 2.7

Expenses, total 86.6 83.1 90.6 91.0 98.0

Net operating income 13.4 16.9 9.4 9.0 2.0
Other adjustments-income (expense) -2.6 -2.6 -4.2 -7.4 -3.1
Net profit (loss) before income taxes 10.8 14.2 5.3 1.6 -1.1
Provision for income taxes -1.2 0.3 0.8 1.9 -1.7
Net profit (loss) after income taxes 12.0 13.9 4.5 -0.3 0.6
Salaries and other staff benefits 22.7 21.5 22.8 22.7 24.1
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Table 3-5
Private conventional television, revenue and expense statement — Manitoba, Saskatchewan, Alberta and British
Columbia

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Sales of air time
Local 147,014 137,204 141,923 142,156 151,043
National and network 372,681 442,768 456,981 500,529 494,098
Infomercials 3,771 3,339 4,100 5,287 7,187

Sales of air time, total 523,467 583,311 603,004 647,973 652,328

Total production and other 23,242 25,315 28,092 28,498 30,488

Operating revenue, total 546,709 608,626 631,097 676,471 682,816

Expenses

Program cost 360,589 378,975 385,635 409,326 453,267
Technical services 17,730 17,492 17,973 18,470 19,570
Sales and promotion 73,977 71,338 74,136 73,557 84,256
Administration and general 51,774 57,913 64,828 76,293 75,149
Depreciation 20,560 21,879 23,097 21,093 20,715

Operating expenses, total 524,629 547,597 565,669 598,740 652,957

Profit before interest and taxes 22,080 61,029 65,428 77,731 29,859

Interest expense 5,680 12,687 9,856 6,990 17,090

Expenses, total 530,308 560,284 575,525 605,730 670,047

Net operating income 16,401 48,342 55,572 70,741 12,769
Other adjustments-income (expense) -21,845 -20,405 -18,684 -2,034 -19,409
Net profit (loss) before income taxes -5,444 27,937 36,887 68,707 -6,640
Provision for income taxes -3,825 -4,075 -4,159 -2,538 -6,310
Net profit (loss) after income taxes -1,619 32,012 41,046 71,246 -330
Salaries and other staff benefits 164,646 173,819 177,838 179,903 190,936

number

Number of employees (weekly average) 2,655 2,751 2,709 2,741 2,706

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Sales of air time
Local 26.9 22.5 22.5 21.0 22.1
National and network 68.2 72.7 72.4 74.0 72.4
Infomercials 0.7 0.5 0.6 0.8 1.1

Sales of air time, total 95.7 95.8 95.5 95.8 95.5

Total production and other 4.3 4.2 4.5 4.2 4.5

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 66.0 62.3 61.1 60.5 66.4
Technical services 3.2 2.9 2.8 2.7 2.9
Sales and promotion 13.5 11.7 11.7 10.9 12.3
Administration and general 9.5 9.5 10.3 11.3 11.0
Depreciation 3.8 3.6 3.7 3.1 3.0

Operating expenses, total 96.0 90.0 89.6 88.5 95.6

Profit before interest and taxes 4.0 10.0 10.4 11.5 4.4

Interest expense 1.0 2.1 1.6 1.0 2.5

Expenses, total 97.0 92.1 91.2 89.5 98.1

Net operating income 3.0 7.9 8.8 10.5 1.9
Other adjustments-income (expense) -4.0 -3.4 -3.0 -0.3 -2.8
Net profit (loss) before income taxes -1.0 4.6 5.8 10.2 -1.0
Provision for income taxes -0.7 -0.7 -0.7 -0.4 -0.9
Net profit (loss) after income taxes -0.3 5.3 6.5 10.5 0.0
Salaries and other staff benefits 30.1 28.6 28.2 26.6 28.0
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Table 4
Public and non-commercial television, revenue and expense statement, Canada

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Sales of air time
Local 19,826 18,350 18,357 16,203 16,576
National and network 321,497 281,063 306,853 227,187 334,490

Sales of air time, total 341,323 299,413 325,211 243,389 351,066

Government and corporate grants 718,702 791,215 775,966 791,787 848,151
Total production and other 112,509 121,939 136,993 138,554 157,925

Operating revenue, total 1,172,534 1,212,567 1,238,170 1,173,731 1,357,142

Expenses

Program cost 802,212 857,221 953,835 853,110 975,649
Technical services 76,287 72,454 77,325 81,937 84,665
Sales and promotion 84,617 78,360 86,916 85,078 93,670
Administration and general 181,028 187,824 204,224 184,306 206,579
Depreciation 105,239 101,725 107,142 105,029 108,955

Operating expenses, total 1,249,383 1,297,583 1,429,442 1,309,461 1,469,519

Profit before interest and taxes -76,849 -85,016 -191,273 -135,730 -112,377

Interest expense 567 629 533 388 358

Expenses, total 1,249,950 1,298,212 1,429,976 1,309,849 1,469,878

Net operating income -77,416 -85,645 -191,806 -136,118 -112,736
Other adjustments-income (expense) 78,559 83,833 193,903 138,405 109,025
Net profit (loss) before income taxes 1,143 -1,812 2,097 2,287 -3,710
Salaries and other staff benefits 608,082 663,610 772,718 764,271 786,864

number

Number of employees (weekly average) 9,264 9,339 9,501 9,131 9,328

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Sales of air time
Local 1.7 1.5 1.5 1.4 1.2
National and network 27.4 23.2 24.8 19.4 24.6

Sales of air time, total 29.1 24.7 26.3 20.7 25.9

Government and corporate grants 61.3 65.3 62.7 67.5 62.5
Total production and other 9.6 10.1 11.1 11.8 11.6

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 68.4 70.7 77.0 72.7 71.9
Technical services 6.5 6.0 6.2 7.0 6.2
Sales and promotion 7.2 6.5 7.0 7.2 6.9
Administration and general 15.4 15.5 16.5 15.7 15.2
Depreciation 9.0 8.4 8.7 8.9 8.0

Operating expenses, total 106.6 107.0 115.4 111.6 108.3

Profit before interest and taxes -6.6 -7.0 -15.4 -11.6 -8.3

Interest expense 0.0 0.1 0.0 0.0 0.0

Expenses, total 106.6 107.1 115.5 111.6 108.3

Net operating income -6.6 -7.1 -15.5 -11.6 -8.3
Other adjustments-income (expense) 6.7 6.9 15.7 11.8 8.0
Net profit (loss) before income taxes 0.1 -0.1 0.2 0.2 -0.3
Salaries and other staff benefits 51.9 54.7 62.4 65.1 58.0
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Table 5-1
Pay and specialty television, revenue and expense statement — Pay and specialty television

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Cable television subscriber revenue 831,993 832,118 896,732 957,027 1,052,513
Satellite television subscriber revenue 334,013 417,728 433,620 460,792 526,018
Sales of air time

Local 12,534 15,024 16,544 17,195 47,756
National and network 496,178 591,748 691,494 751,340 833,790

Sales of air time, total 508,712 606,772 708,038 768,535 881,546

Total production and other 27,568 27,680 25,838 34,744 35,734

Operating revenue, total 1,702,287 1,884,298 2,064,228 2,221,097 2,495,811

Expenses

Program cost 989,887 1,055,889 1,132,485 1,112,156 1,329,676
Technical services 112,540 121,596 111,799 104,464 108,001
Sales and promotion 190,679 177,267 170,568 175,069 197,133
Administration and general 177,298 209,778 195,887 228,669 234,402
Depreciation 39,391 36,644 38,855 43,561 53,933

Operating expenses, total 1,509,795 1,601,175 1,649,594 1,663,919 1,923,146

Profit before interest and taxes 192,492 283,123 414,634 557,178 572,664

Interest expense 46,889 92,781 83,900 87,129 73,958

Expenses, total 1,556,684 1,693,956 1,733,494 1,751,048 1,997,104

Net operating income 145,602 190,342 330,734 470,049 498,707
Other adjustments-income (expense) -20,712 3,315 29,787 54,224 62,304
Net profit (loss) before income taxes 124,890 193,657 360,521 524,273 561,012
Salaries and other staff benefits 285,348 307,731 318,590 333,977 374,555

number

Number of employees (weekly average) 4,824 4,864 4,841 4,912 5,264

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Cable television subscriber revenue 48.9 44.2 43.4 43.1 42.2
Satellite television subscriber revenue 19.6 22.2 21.0 20.7 21.1
Sales of air time

Local 0.7 0.8 0.8 0.8 1.9
National and network 29.1 31.4 33.5 33.8 33.4

Sales of air time, total 29.9 32.2 34.3 34.6 35.3

Total production and other 1.6 1.5 1.3 1.6 1.4

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 58.2 56.0 54.9 50.1 53.3
Technical services 6.6 6.5 5.4 4.7 4.3
Sales and promotion 11.2 9.4 8.3 7.9 7.9
Administration and general 10.4 11.1 9.5 10.3 9.4
Depreciation 2.3 1.9 1.9 2.0 2.2

Operating expenses, total 88.7 85.0 79.9 74.9 77.1

Profit before interest and taxes 11.3 15.0 20.1 25.1 22.9

Interest expense 2.8 4.9 4.1 3.9 3.0

Expenses, total 91.4 89.9 84.0 78.8 80.0

Net operating income 8.6 10.1 16.0 21.2 20.0
Other adjustments-income (expense) -1.2 0.2 1.4 2.4 2.5
Net profit (loss) before income taxes 7.3 10.3 17.5 23.6 22.5
Salaries and other staff benefits 16.8 16.3 15.4 15.0 15.0

Source(s): Canadian Radio-television and Telecommunications Commission (CRTC), Industry Statistics and Analysis, Broadcast Operations.
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Table 5-2
Pay and specialty television, revenue and expense statement — Specialty television

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Cable television subscriber revenue 651,773 644,944 683,664 722,684 771,103
Satellite television subscriber revenue 181,991 255,907 265,215 291,836 333,854
Sales of air time

Local 12,534 15,024 16,544 17,195 47,756
National and network 496,178 591,748 691,494 751,340 833,790

Sales of air time, total 508,712 606,772 708,038 768,535 881,546

Total production and other 27,297 26,915 22,936 28,247 26,983

Operating revenue, total 1,369,773 1,534,539 1,679,853 1,811,302 2,013,486

Expenses

Program cost 802,414 859,291 908,398 884,737 1,060,971
Technical services 99,530 107,061 99,094 92,566 95,016
Sales and promotion 161,295 150,446 141,988 150,006 168,973
Administration and general 160,519 192,601 171,705 203,888 206,415
Depreciation 33,913 31,925 29,502 30,910 34,253

Operating expenses, total 1,257,670 1,341,324 1,350,688 1,362,107 1,565,628

Profit before interest and taxes 112,103 193,215 329,165 449,195 447,857

Interest expense 45,178 89,639 80,801 82,724 68,751

Expenses, total 1,302,848 1,430,963 1,431,489 1,444,832 1,634,379

Net operating income 66,925 103,576 248,365 366,470 379,107
Other adjustments-income (expense) -24,262 5,043 21,857 43,433 44,694
Net profit (loss) before income taxes 42,663 108,619 270,222 409,903 423,801
Salaries and other staff benefits 266,239 288,330 299,076 313,771 353,089

number

Number of employees (weekly average) 4,539 4,535 4,542 4,618 4,937

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Cable television subscriber revenue 47.6 42.0 40.7 39.9 38.3
Satellite television subscriber revenue 13.3 16.7 15.8 16.1 16.6
Sales of air time

Local 0.9 1.0 1.0 0.9 2.4
National and network 36.2 38.6 41.2 41.5 41.4

Sales of air time, total 37.1 39.5 42.1 42.4 43.8

Total production and other 2.0 1.8 1.4 1.6 1.3

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 58.6 56.0 54.1 48.8 52.7
Technical services 7.3 7.0 5.9 5.1 4.7
Sales and promotion 11.8 9.8 8.5 8.3 8.4
Administration and general 11.7 12.6 10.2 11.3 10.3
Depreciation 2.5 2.1 1.8 1.7 1.7

Operating expenses, total 91.8 87.4 80.4 75.2 77.8

Profit before interest and taxes 8.2 12.6 19.6 24.8 22.2

Interest expense 3.3 5.8 4.8 4.6 3.4

Expenses, total 95.1 93.3 85.2 79.8 81.2

Net operating income 4.9 6.7 14.8 20.2 18.8
Other adjustments-income (expense) -1.8 0.3 1.3 2.4 2.2
Net profit (loss) before income taxes 3.1 7.1 16.1 22.6 21.0
Salaries and other staff benefits 19.4 18.8 17.8 17.3 17.5

Source(s): Canadian Radio-television and Telecommunications Commission (CRTC), Industry Statistics and Analysis, Broadcast Operations.
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Table 5-3
Pay and specialty television, revenue and expense statement — Pay television

2002 2003 2004 2005 2006

thousands of dollars

Revenue

Cable television subscriber revenue 180,220 187,174 213,068 234,342 281,410
Satellite television subscriber revenue 152,022 161,821 168,405 168,956 192,164
Sales of air time

Local . . . . .
National and network . . . . .

Sales of air time, total . . . . .

Total production and other 271 764 2,902 6,497 8,751

Operating revenue, total 332,513 349,759 384,375 409,795 482,325

Expenses

Program cost 187,473 196,598 224,088 227,419 268,705
Technical services 13,010 14,535 12,705 11,898 12,985
Sales and promotion 29,385 26,820 28,580 25,063 28,160
Administration and general 16,779 17,178 24,182 24,781 27,987
Depreciation 5,479 4,720 9,352 12,651 19,680

Operating expenses, total 252,125 259,851 298,906 301,812 357,518

Profit before interest and taxes 80,388 89,908 85,469 107,983 124,807

Interest expense 1,711 3,142 3,099 4,405 5,207

Expenses, total 253,836 262,993 302,006 306,216 362,725

Net operating income 78,677 86,766 82,369 103,578 119,600
Other adjustments-income (expense) 3,550 -1,728 7,930 10,791 17,610
Net profit (loss) before income taxes 82,227 85,038 90,300 114,370 137,211
Salaries and other staff benefits 19,109 19,400 19,514 20,206 21,466

number

Number of employees (weekly average) 285 329 299 294 327

2002 2003 2004 2005 2006

percentage of revenue

Revenue

Cable television subscriber revenue 54.2 53.5 55.4 57.2 58.3
Satellite television subscriber revenue 45.7 46.3 43.8 41.2 39.8
Sales of air time

Local . . . . .
National and network . . . . .

Sales of air time, total . . . . .

Total production and other 0.1 0.2 0.8 1.6 1.8

Operating revenue, total 100.0 100.0 100.0 100.0 100.0

Expenses

Program cost 56.4 56.2 58.3 55.5 55.7
Technical services 3.9 4.2 3.3 2.9 2.7
Sales and promotion 8.8 7.7 7.4 6.1 5.8
Administration and general 5.0 4.9 6.3 6.0 5.8
Depreciation 1.6 1.3 2.4 3.1 4.1

Operating expenses, total 75.8 74.3 77.8 73.6 74.1

Profit before interest and taxes 24.2 25.7 22.2 26.4 25.9

Interest expense 0.5 0.9 0.8 1.1 1.1

Expenses, total 76.3 75.2 78.6 74.7 75.2

Net operating income 23.7 24.8 21.4 25.3 24.8
Other adjustments-income (expense) 1.1 -0.5 2.1 2.6 3.7
Net profit (loss) before income taxes 24.7 24.3 23.5 27.9 28.4
Salaries and other staff benefits 5.7 5.5 5.1 4.9 4.5

Source(s): Canadian Radio-television and Telecommunications Commission (CRTC), Industry Statistics and Analysis, Broadcast Operations.
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Data quality

The statistics presented in this publication are for the following categories of the 2002 North American Industrial
Classification System (NAICS): Television Broadcasting (51512) and Pay and Specialty Television (51521).

The annual surveys on which this publication is based target all organisations licensed by the Canadian
Radio-Television and Telecommunications Commission (CRTC) to operate conventional radio or television
programming undertakings and specialty and pay television service operators. The survey targeting conventional
broadcasters is conducted jointly by Statistics Canada and the CRTC. The Broadcast Analysis Branch of the
CRTC manages the survey targeting the specialty and pay television operators. Statistics from both surveys are
presented here to provide a more complete picture of the structural changes affecting this sector.

The data presented in this publication are of very good quality and can be used with confidence. This assessment
is based on available data accuracy measures and the judgement of the analysts involved in this survey. These
statistics are, however, subject to revision. Revisions are usually the result of late receipt of information, of re-filing
by respondents of previously submitted data, or of detection of errors after publication of data. They typically do not
have a material impact on the preliminary results. Past revisions accounted for less than 1% of the value for key
variables such as total revenues, salaries and wages and number of employees. Users interested in learning more
about the concepts, methodology and data quality of the broadcasting surveys can visit Statistics Canada’s web site
at www.statcan.ca. Definitions, data sources and methods are available for most surveys. The survey title is Radio
and Television Broadcasting Survey (ID 2724).
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