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Although several important refinements have been made to Bergstrom, Blume and Varian’s (1986) original formulation 
of the voluntary contribution model, the basic idea remains the same: people give money (or time) to charities in order 
to increase the level of public goods available to themselves. By definition, everyone faces the same level of public 
goods: however, making full use of community resources often depends on who one knows and how long one has lived 
in the community: which doctors are taking on new patients and which day-care facilities have better reputations for 
care, are among the sorts of questions for which answers are more easily obtained by “insiders” of a given community 
rather than by others. In this paper, we explore the relationship between social capital, public goods and charitable 
giving by expanding upon the basic voluntary provision framework to include social capital as a factor influencing the 
“value” placed on public good consumption. We use the model to inform an econometric analysis of the impact of 
social capital on gifts of time and money, using the 1997 National Survey on Giving, Volunteering and Participating 
(NSGVP).Six indicators are extracted from the NSGVP that attempt to capture social capital. We employ a bivariate 
Tobit model to jointly estimate gifts of time and money. Preliminary results show that the most important influence on 
giving is having a university education: compared to people with less than a high-school education, people with a 
university degree donate over 60 per cent more time and 32 per cent more money! Our results also confirm a strong 
relationship between religion, social capital and philanthropy. The impact of television viewing on philanthropy 
supports the idea espoused by Putnam (2000) that social capital diminishes with the amount of television watched. The 
relationship between voting and giving is clear: voters give more to charity – civic engagement matters when it comes 
to private philanthropy. Our results suggest that policies that encourage commitment to communities will have the 
added benefit of promoting gifts of time and money to charity: the longer an individual lives in the community, the 
more they will volunteer in their community, and the more money will be donated charities. 
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