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Proportion of businesses that conducted interprovincial trade
in Canada in the 12 months preceding the survey1
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experienced by businesses in the 12 months preceding the survey1
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businesses were most likely to 
conduct interprovincial trade
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1. This infographic presents data from the 2023 Canadian Survey on Interprovincial Trade. 
Collection for this survey took place from June 18 to October 15, 2024. As a result, the 12-month 
period businesses reported on fell between June 18, 2023 and October 15, 2024. The survey 
covered industries that were most likely to trade across provincial and territorial borders, 
based on the results of the Canadian Survey on Business Conditions, third quarter of 2023.

Source: Statistics Canada, Canadian Survey on Interprovincial Trade, 2023.
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