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Manufacturing: The Year 2009 in Review

by Gwen Harding and Russell Kowaluk

1 Summary

The global economic downturn that started in 2008 continued to affect economic activity in Canada, the United States
and other countries to which Canada exports goods and services. It also weakened domestic and foreign demand
for manufacturing products. As a result, most indicators of activity in the Canadian manufacturing sector declined
in 2009 for a second consecutive year.

Manufacturing sales fell 17.4% to $494.2 billion, the largest annual decrease since the manufacturing data series
started in 1992. The bulk of the decline occurred in the first quarter, after which sales gradually improved. At the
end of the year, sales were 18% below their peak of $605.5 billion in 2006.

Declines last year were widespread. Eighteen of 21 industries posted decreases, as did every province and
territory. Only the food manufacturing industry, the beverage and tobacco products industry and the miscellaneous
manufacturing industry recorded steady increases.

Commodity prices fell sharply in 2009, the result of reduced demand and a slowing economy, both at home and
in Canada’s traditional export markets. This affected sales in several commodity-driven industries. The big-ticket
durable goods sector, which includes motor vehicles and parts as well as primary metals manufacturing, reported a
sharp 21.4% drop in factory sales to $242.9 billion.

The non-durable goods sector posted a 13.1% decline to $251.3 billion. Sizeable drops in petroleum and
coal products and chemical manufacturing were offset somewhat by strong gains in food manufacturing,
the top-performing industry. The decrease in the petroleum and coal products industries was predominantly
price-based.

Factory sales declined in the top four manufacturing provinces: Ontario, Quebec, Alberta and British Columbia. This
reflected low commodity prices, slowdowns at refineries, and weak demand for primary metal products, petroleum
and coal products, and wood products.

Other indicators of the health of Canadian manufacturing were also weaker or remained flat, including employment,
productivity, capacity utilization, profits and capital investment.

Manufacturers saw their rate of capacity utilization fall by more than nine percentage points to 67.7%, the lowest level
since the start of the current data series in 1987. Factory employment fell by 188,000 (-11.2%) in 2009, compared
with a 0.6% loss in other sectors of the economy. Manufacturing’s share of total employment dropped to 10%
in 2009 from the most recent high of 16% in 2000.

Labour productivity in manufacturing remained unchanged from 2008. Manufacturers’ operating profits fell by 31.7%
to $29,9 billion in 2009, the second successive decrease. Manufacturers backed away from investment in plants
and equipment for a second consecutive year. Total capital expenditures incurred their largest annual decline since
the economic slowdown of 2001.

This article examines the performance of Canada s manufacturing sector in 2009 using data mainly from the Monthly
Survey of Manufacturing.
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2 Sharp decline in Canadian manufacturing sales

The global economic downturn that began in 2008 had a strong impact on the Canadian manufacturing sector
in 2009. Manufacturing sales declined 17.4% to $494.2 billion in 2009, the largest annual decrease since 1992,
when this data series was first collected. However, the bulk of the decline occurred in the first quarter of the year,
after which, sales showed signs of gradual improvement.

In constant-dollar sales, the volume of goods manufactured in 2009 dropped 15.2% to $458.5 billion,! the lowest
level since 1997 and the fourth successive annual decline. A sharp reduction in foreign and domestic demand at the
beginning of the year contributed to a slowdown in Canadian factories. On a quarterly basis, constant-dollar sales
began to improve in the third quarter of 2009.

Chart 1
Manufacturing sales declined sharply in 2009
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Source(s): Statistics Canada, Manufacturing industries, CANSIM tables 304-0014 and 377-0008.

In current dollars, manufacturing sales declined in each of the last three years. At the end of 2009, sales were 18%
below their peak of $605.5 billion in 2006.

Declines were widespread in 2009. Eighteen of 21 industries reported lower manufacturing sales, and sales fell in
every province and territory. The food, beverage and tobacco products, and miscellaneous manufacturing? industries
were the only industries to record higher sales.

Both the durable and non-durable goods sectors posted declines. However, the non-durable industries outperformed
durable industries for the first time since the start of the current series in 1992. The shift in the distribution of sales
activity was apparent in the continued increase of the share of the food industry when compared with declines in
notable durable goods industries, such as motor vehicles and parts.

1. Source: Statistics Canada, Manufacturing industries, CANSIM, table 377-0008.
2. The miscellaneous manufacturing sub-sector comprises establishments not classified to any other sub-sector, primarily engaged in manufacturing activities.
These establishments manufacture a diverse range of products, such as medical equipment and supplies, jewellery, sporting goods, toys and office supplies.
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Chart 2
Sales in the nondurable goods manufacturing sector exceeded the durable sector
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Source(s): Statistics Canada, Manufacturing industries, CANSIM table 304-0014.

The big-ticket, durable goods sector, which includes motor vehicles and parts and primary metals manufacturing,
reported a sharp 21.4% drop in factory sales, to $242.9 billion. The non-durable goods sector posted a smaller
decline of 13.1% to $251.3 billion. Sizeable drops in petroleum and coal products and chemical manufacturing were
offset somewhat by strong gains in food manufacturing.

As a result, the non-durable goods sector increased its share of manufacturing sales to 51%, compared with 40%
ten years earlier. The share of durable goods industries fell to 49% in 2009 from just over 60% in 1999.

Manufacturers’ inventories were also down markedly in 2009, while the inventory-to-sales ratio spiked to levels not
seen in 17 years. In addition, prices fell significantly for petroleum and coal products, primary metal products and
chemical products, contributing to the decline in sales values for the year.

3 Unprecedented challenges for manufacturers

Unprecedented economic challenges confronted Canada’s manufacturers in 2009.

The Canadian dollar, which had remained strong in value compared with the US greenback, depreciated somewhat
in 20093 after reaching and exceeding parity in the previous year. Regardless, the relatively high value of the
Canadian dollar continued to erode the price advantage of domestically manufactured goods compared with their
US counterparts.

The global financial crisis that started in 2008 continued to have an impact on manufacturing as the banking sector
tightened access to credit in light of the earlier bank failures in the United States. Indeed, this move directly affected
economic activity in Canada, the United States and other countries to which Canada exports goods and services,
and ultimately weakened foreign and domestic demand for manufactured products.

The automotive industry crisis in particular led to financial bailouts by the Canadian and American governments. The
restructuring of the industry triggered temporary plant shutdowns and permanent closures in the first half of 2009.

3. The Canadian dollar depreciated 6.5% from 2008.
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The year 2009 saw a sharp 38.8% reduction in US housing starts, to an estimated 554,000 units, which had a broad
impact on the Canadian economy, notably on the wood products industry.4

Commodity prices fell sharply in 2009, attributable to reduced demand and a slowing economy. This hurt sales in
several commodity-driven industries. However, it might also have benefited other industries by reducing their input
costs.

As a result of these challenges, Canadian manufacturers had to shed jobs as they faced cancelled orders and
eroding consumer demand.

4 Growth in just three industries

Although 2009 closed with lower manufacturing activity in most industries, a few bright spots were visible. Three
of the 21 manufacturing industries expanded in 2009. Food manufacturing rose 4.7%; beverages and tobacco
products, 2.5% and miscellaneous manufacturing, 2.5%.

In terms of the value of manufacturing sales, the three largest industries in 2009 were food manufacturing,
transportation equipment and petroleum and coal products.

Food manufacturing, the largest industry in 2009, posted sales of $81.4 billion, accounting for 16.5% of total
manufacturing sales, up from its 13.0% share in 2008. Although consumers restrained their spending throughout
the year, food purchases remained strong. An estimated 1.2% population increase in 2009° contributed to the rise
in sales in the food products industry.

The biggest manufacturing sales declines in 2009 were in primary metals (-36.9%) and petroleum and coal products
(-28.1%). Chemical products also dropped 16.0% over the year.6

A significant downturn in global demand for iron and steel products, as well as an 11.6% decrease in prices,” pulled
down production volumes and sales of primary metal products in 2009.

Source: US Census Bureau, New Privately Owned Housing Units Started, 2009.
Source: Statistics Canada, Estimates of population, CANSIM, table 051-0005.
Source: Statistics Canada, Manufacturing industries, CANSIM table 304-0014.
Source: Statistics Canada, Industry price indexes, CANSIM table 329-0038.

No oM
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Chart 3
The majority of manufacturing industries declined in 2009
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Canada’s petroleum and coal products industry lost its spot as the second largest manufacturing industry in 2008,
falling to third place in 2009. The decrease was predominantly price-based—industrial prices for petroleum products
dropped almost 28%.8 The weakened state of the global economy was a primary factor in the sharp price decline.
The share of total manufacturing sales held by the petroleum products industry was 11.8% in 2009, down from a
high of 13.6% in 2008.

The chemical products industry was the country’s fourth biggest manufacturing industry in 2009, with sales
of $41.8 billion, down 16.0% from 2008. Sagging demand and weak prices for fertilizer and potash were some of
the factors that accounted for the 6.1% drop in chemical products prices? in 2009.

8. Source: Statistics Canada, Industry price indexes, CANSIM table 329-0038.
9. Source: Statistics Canada, Industry price indexes, CANSIM table 329-0038.
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Chart 4
Manufacturing sales fall sharply in three price-driven industries in 2009
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Source(s): Statistics Canada, Manufacturing industries, CANSIM table 304-0014.

The export-oriented wood products industry suffered for the fifth year in a row, as sales fell an additional 23.0%
to $16.8 billion in 2009, down 53% since the most recent high of $35.8 billion in 2004. The downturn was largely
attributable to the severe slump in the US housing market.

Machinery manufacturing declined 17.6%, with the majority of the decline occurring in the first half of 2009, reflecting
lower demand for iron and steel products.

5 Transportation equipment sector saw further declines

As 2009 drew to a close, the motor vehicle industry continued to extensively restructure. Job losses, plant closures
and production slowdowns were widespread, notably in the second half of 2008 and early in 2009. Motor vehicle
sales began to show signs of improvement after the first quarter of 2009, and motor vehicle parts sales followed suit
after the second quarter.

Manufacturing sales of transportation equipment were down 21.9% in 2009: all seven industries that make up the
sector posted losses. The sector held a 15.4% share of total manufacturing sales in 2009, down 10 percentage
points from 1999.

Within the transportation equipment industry, sales of motor vehicles posted the largest decline, down 25.0%
to $35.1 billion, a 17-year low. Sales were down 55.2% compared with the 1999 peak of $78.3 billion. The
industry’s share of total factory sales in 2009 fell to 7.1%, less than half the share of 10 years ago. Assembly line
shutdowns, closures and slowdowns contributed to significantly reduced capacity.

Sales of motor vehicle parts were down 23.7% to $17.3 billion in 2009. Motor vehicle parts manufacturing posted
the second biggest decline among the transportation equipment industries.

Canadian manufacturers of aerospace products saw global demand for both commercial and defence aircraft and
parts decline in 2009: production fell 14.4%, to $15.9 billion. The industry had been climbing steadily since 2004,
reaching $18.5 billion in 2008. Production in the aerospace products industry decreased in the first three quarters
of 2009.

Statistics Canada — Catalogue no. 11-621-M, no. 87 9
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Chart 5
Motor vehicle and motor vehicle parts manufacturing sales weakened in 2009
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Source(s): Statistics Canada, Manufacturing industries, CANSIM table 304-0014.

6 American factories faced similar challenges

In 2009, the US manufacturing sector reported sales losses similar to Canada’s. Sales were down 15.6%, to
US$4.4 trillion.10 Measured by sales, the US manufacturing sector remained about nine times larger than the
Canadian sector.

As in Canada, the four largest US manufacturing industries were chemical products, food, transportation equipment,
and petroleum and coal products.

All 21 manufacturing industries in the US posted sales losses: petroleum and coal products and primary metals led,
with declines in the 35% range. Sales of automobiles and light trucks also recorded sharp drops of more than 30%
in 2009.11

7 Sales down in every province

Every province and territory posted lower sales in 2009.12 The top four provinces, measured by sales, were Ontario,
Quebec, Alberta and British Columbia, unchanged from 2008.

Ontario remained the largest province in factory output. Its manufacturing sales decreased 18.5% to $223.4 billion,
the lowest level since 1996. Ontario held a 45.2% share of total manufacturing sales in Canada in 2009, down from
more than 55% in 1999.

10. Source: US Census Bureau, US Department of Commerce, February 4, 2010
11. Source: US Census Bureau, US Department of Commerce, February 4, 2010
12. Source: Statistics Canada, Manufacturing industries, CANSIM tables 304-0015 and 304-0002.
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In Ontario’s motor vehicle industry, numerous factors, including significantly lower demand, both domestic and
foreign, contributed to a 25.4% decline in sales to $33.9 billion in 2009. This followed a 23.1% decrease the year
before. Similarly, sales in the motor vehicle parts industry were down 23.9% to $16.2 billion, a fifth consecutive
drop. Also sharply lower were primary metals (-44.7%) and petroleum and coal products (-34.9%), both affected by
reduced demand and plummeting prices. On a positive note, Ontario’s food manufacturers posted a healthy 5.5%
increase in sales.

Chart 6
All provinces and territories posted lower sales in 2009
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In Quebec, the second largest manufacturing province, sales fell 13.8% from 2008 to $128.4 billion. Quebec’s
share of total sales in Canada rose 1.1 percentage points to 26.0%. By the close of the year, 18 of 21 manufacturing
industries were down in Quebec, led by primary metals (-31.3%); petroleum and coal products (-20.9%); and
aerospace industries (-17.1%).

In 2009, manufacturing sales in Alberta, the third-ranked province, dropped 21.6% to $55.2 billion. This was largely a
result of an almost 28% decrease in petroleum and coal product prices and a drop of 6.1% in chemical manufacturing
prices3 combined with a drop of 33.0% in chemical product sales. Food was a key growth industry in Alberta in 2009,
recording a 9.3% rise in sales.

British Columbia was the fourth largest province in terms of manufacturing activity, posting sales of $32.7 billion,
down 17.7% from 2008. This was the third consecutive annual decline and the lowest level since 1998. The
province’s important wood products industry continued to weaken, owing in large part to the US housing downturn.

Manitoba, with its diversified manufacturing economy, posted an 11.1% drop in manufacturing sales to $14.6 billion.
The transportation equipment sector (-9.8%) and a drop in chemical prices contributed to Manitoba’s decline. In
Saskatchewan, sales fell 10.5% to $11 billion in 2009, with the chemical industry (-7.0%) as a major contributor.

13. Source: Statistics Canada, Industry price indexes, CANSIM table 329-0038.
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In Newfoundland and Labrador, sales dropped 33.0% to $4.4 billion, the largest decline among all provinces.
Non-durable goods such as food and petroleum and coal products fell 35.6% compared with 2008. The seafood
industry struggled with plant closures and reduced consumer demand. Petroleum and coal products sales suffered
from a combination of price declines, reduced demand and a temporary refinery shutdown.

Prince Edward Island posted the smallest decline among the provinces, a 3.3% drop to $1.3 billion. A 14.2 % decline
in food manufacturing was largely offset by 14.4% growth in the transportation equipment industry.

In Nova Scotia, manufacturing sales fell 15.2% to $9 billion. The plastic and rubber products industry dropped 13.6%;
transportation equipment slowed 13.5%. In New Brunswick, sales declined 20.6% to $14.1 billion in 2009: plastics
and rubber products and wood products contributed to the slowdown.

The three territories together posted a 36.5% decline in manufacturing activity in 2009, the fourth successive drop.

8 Inventories shrink

As the economic downturn, which started in 2008, intensified in the early months of 2009, Canadian manufacturers
tried to keep their inventories in check. In comparison, during the 2001 slowdown, manufacturers had maintained
high inventory levels which took time to clear.

Over the years, Canadian manufacturers have improved their inventory-control practises using enhanced
technology, and making greater use of just-in-time manufacturing, where manufacturers purchase and receive
components just before they are required in production. This method has been widely used by various industries,
including the motor vehicle sector.

In current dollars, the average annual level of manufacturing inventories fell 6.5% to $62.3 billion in 2009, a reflection
of lower commaodity prices, last seen at this level in 2000.

The inventory-to-sales ratio annual average was high in 2009 at 1.52, up from 1.34 in 2008, and the highest level
since 1992. The ratio had previously spiked at 1.45 in 2001, following the high-tech crash and a slowdown in the
US economy. Manufacturers struggled to clear inventories at that time.

The inventory-to-sales ratio is a measure of the time, in months, that would be required to exhaust inventories if
sales were to remain at their current level.
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Analysis in Brief

Chart 7
Declining sales caused the inventory-to-sales ratio to increase in 2009
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Other indicators of the health of Canadian manufacturing were also weaker or remained flat, including employment,
productivity, capacity utilization, profits and capital investment.

9 Employment reductions continued

The global downturn of 2008-2009 took a toll on the goods-producing sector, as manufacturers faced weaker
demand and cuts to capacity, resulting in sharply reduced employment payrolls.

Manufacturing employment totalled an annual average 1.486 million in 2009, the lowest level since the start of the
current series in 1991. Employment has declined in each successive year after reaching 2.037 million jobs in 2000.

Manufacturers faced greater losses compared with the rest of the economy in terms of payroll reductions. The
manufacturing sector cut 188,000 jobs (-11.2%) between 2008 and 2009. All other sectors of the economy
(excluding manufacturing) reduced employment by 0.6% over the same period , marking the first decline
since 1992. Accordingly, manufacturing’s share of total employment continued to erode, falling to 10% in 2009 from
a recent high of 16% in 2000.

The recent economic downturn saw manufacturers consistently cut jobs from the third quarter of 2008 through to
the fourth quarter of 2009. That said, much of the decline in employment occurred over a six-month period, during
the final quarter of 2008 and the first quarter of 2009, and paralleled trends for related indicators.

Following a first quarter drop of 7.4% in factory employment, more modest decreases were reported over the rest
of 2009 as the sector stabilized.
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Chart 8

Job losses accelerate and the overall share of manufacturing employment continues to erode
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In 2009, the big-ticket, durable goods industries, including motor vehicles and parts, machinery, and wood products,
cut employment at a faster pace than the non-durable goods industries. The share of employment among durable
goods manufacturing fell 1.6 percentage points to 58.3%, after a 15-year period of improving share.

10 No change in manufacturers’ labour productivity

Labour productivity, as measured by real gross domestic product relative to the number of hours worked, is a major

quantifier of economic growth and standard of living.

Labour productivity among manufacturers remained unchanged in 2009, after declining 2.0% in 2008.
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Chart 9
No change in manufacturers’ labour productivity in 2009
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Source(s): Statistics Canada, Labour productivity measures, CANSIM table 383-0012.

The decrease in manufacturing output in 2009 (-12.2%) almost equalled that in the number of hours worked (-12.1%)
leaving productivity unchanged from 2008. The decrease in hours worked reflected the substantial job losses in
manufacturing last year, coupled with temporary plant closures and shift reductions.

Meanwhile, labour productivity for the total economy rose 0.9%, reflecting a disconnect between the manufacturing
sector and other sectors in the economy. In the economy as a whole, the number of hours worked declined 3.3%
in 2009, but real output declined 2.4%, pushing up labour productivity. Labour productivity in the whole economy
had dropped 0.4% in 2008.

11 New lows in capacity use

Factory output slowed significantly in 2009 as manufacturers scaled back activity in response to a weaker demand
for goods owing to the economic slowdown.

During the year, manufacturers saw their rate of capacity utilization fall by more than nine percentage points to 67.7%,
the lowest level since the start of the current series in 1987. This followed a six-percentage-point decrease in 2008.
In comparison, during the major economic slowdown of the early 1990s, the rate of capacity use bottomed out
at 74.2% in 1991.

On an annual basis, capacity use among manufacturers peaked at 86% in 2000.

Statistics Canada — Catalogue no. 11-621-M, no. 87 15
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Chart 10
Manufacturers post second successive deep decline in capacity utilization
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Eighteen of 21 manufacturing industries posted lower capacity use in 2009: many industries sustained rates in
the 60%-to-70% range. Only three industries reported rates above 80%: computer and electronic products, 84.0%;
miscellaneous, 83.5%; and food, 80.8%. Two years earlier, 13 manufacturing industries sustained rates of capacity
use above 80%.

In 2009, one of the biggest declines among manufacturing industries was in transportation equipment, where the
industry’s rate of capacity use fell to 53.1%. The reduced rate was attributable to much lower demand for motor
vehicles and light trucks, as well as auto parts and aircraft. Temporary, though widespread, shutdowns of automobile
assembly plants in early 2009 played a big role in the low rate.

12 Manufacturing profits eroded

The operating profits of manufacturers fell a substantial 31.7% to $29.9 billion in 2009, marking the second
consecutive decrease and the lowest level for annual profits since 1994. The economic slowdown, coupled with
sharp price reductions for some natural resources and the stronger-valued Canadian dollar all attributed to the
double-digit decrease in 2009.
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Chart 11
Manufacturers’ operating profits fall sharply in 2009
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The decline in profits, like those for other economic indicators, was concentrated in the final quarter of 2008 and
the first quarter of 2009. First quarter 2009 profits dropped to $4.6 billion, the lowest level of profits for a single
quarter since the economic downturn of the early 1990s. Profits started to recover in the second and third quarters
of 2009 as the economy showed signs of turning around. By the fourth quarter, profits stood almost 14% above
levels for the same period in 2008.

The petroleum and coal products industry took a big hitin 2009: profits dropped 58% to $6.2 billion, well below 2008’s
recent high of $14.8 billion. Significantly lower petroleum prices were a key factor, as both domestic and export sales
fell precipitously during the year.

Motor vehicle and parts, primary metals, and machinery manufacturers also posted sharply lower operating profits
in 2009, each waning from the effects of the downturn on demand.

Profit increases were posted for the food and soft drink industry, as well as alcoholic beverages and tobacco
manufacturing.

The source of operating profits has greatly changed over the last decade. In 1999, the motor vehicles and parts
industry, as well as wood products and paper manufacturing, were among the most lucrative industries, accounting
for a combined 33% share of total manufacturing profits. The petroleum products industry held a 7% share.

Over the second half of the 2000s, the share of profits by the petroleum products industry strengthened, reaching a
high of 34% in 2008. This was fuelled by rapid growth and escalating prices over the period. In 2009, the share of
profits fell back to 21%.

In contrast, the hard-hit motor vehicles and parts and wood products industries posted operating losses over the last
two years, significantly reducing their share of sales for the total manufacturing sector.

A gradual increase in demand for food products pushed the share of total profits of food and soft drink manufacturing
consistently higher over the last three years, reaching 19.6% by 2009.
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13 Capital investment weakens

Businesses typically invest in capital to stay competitive or to increase their productivity and profitability. But in times
of market downturns with reduced profits and liquidity, investment in plants and equipment may be one of the first
expenditures deferred, as firms attempt to keep expenditures under control, waiting for signs of recovery.

For the second successive year, manufacturers reduced their investment in plants and equipment. Total capital
expenditures dropped 31.5% to $13.6 billion in 2009, the largest annual decrease since the start of the current
series in 1991. In 2008, they fell 3.4%. At the time of the last major economic slowdown in 2001, expenditures
fell 14.5%.

Chart 12
Capital Expenditures weaken in 2009
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Source(s): Statistics Canada, Capital and repair expenditures, CANSIM table 029-0009.

Total capital expenditures comprised two types of expenditures: machinery and equipment, and construction.
Expenditures on machinery and equipment made up 86% of total expenditures in 2008 and 2009.

The transportation equipment and petroleum and coal products industries were the largest contributors to the decline
in spending on machinery and equipment, reflecting some of the biggest movers in terms of manufacturing sales
in 2009.

Manufacturers of transportation equipment reduced spending by almost 56% to $1.7 billion in 2009 following
an 18.6% drop in 2008. In 2007, capital investment had reached $4.6 billion in this industry. The petroleum and
coal products industry cut investment by 38.9%, reversing a 21.4% increase in 2008. The primary metals industry
was also down sharply (-23.7%), rounding out the three biggest downward movers in 2009.

Investment in construction showed continued weakness, declining 30.9% in 2009 after dropping 13.9% in 2008.
The $1.9 billion worth of investment posted in 2009 was the lowest level in at least 18 years. Transportation
equipment was again the main contributor to reduced construction expenditures during the year.
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14 Tables

Table 1
Manufacturing sales by industry, 2008 and 2009

2008 2009 Change, Share,
2008 to 2009 2009

billions of dollars percent
Total, manufacturing industries 598.2 494.2 -17.4 100.0
Non-durable goods industries 289.0 251.3 -13.1 50.9
Food 77.8 81.4 4.7 16.5
Beverage and tobacco products 10.3 10.6 25 21
Textiles 1.9 1.5 -17.7 0.3
Textile products 2.2 1.7 -23.0 0.3
Clothing 3.1 2.4 -20.2 0.5
Leather and allied products 0.4 0.4 -13.1 0.1
Paper 29.0 24.8 -14.4 5.0
Printing and related support activities 10.2 9.2 -10.6 1.9
Petroleum and coal products 81.4 58.5 -28.1 11.8
Chemical 49.8 41.8 -16.0 8.5
Plastics and rubber products 23.0 18.9 -17.7 3.8
Durable goods industries 309.2 2429 -21.4 49.1
Wood products 21.8 16.8 -23.0 3.4
Non-metallic mineral products 14.3 12.2 -14.9 2.5
Primary metal 54.2 34.2 -36.9 6.9
Fabricated metal products 36.5 29.1 -20.3 59
Machinery 325 26.8 -17.6 5.4
Computer and electronic products 19.1 17.2 -10.1 3.5
Electrical equipment, appliance and components 10.5 9.4 -10.8 1.9
Transportation equipment 97.4 76.1 -21.9 15.4
Motor vehicle 46.8 35.1 -25.0 71
Motor vehicle body and trailers 3.6 2.6 -27.4 0.5
Motor vehicle parts 22.6 17.3 -23.7 3.5
Aerospace product and parts 18.5 15.9 -14.4 3.2
Railroad rolling stock 1.6 1.1 -35.3 0.2
Ship and boat building 1.4 1.3 -6.6 0.3
Other transportation equipment 2.9 2.9 -0.2 0.6
Furniture and related products 12.4 10.5 -15.1 2.1
Miscellaneous 10.4 10.6 25 2.2

Note(s): Figures may not add to totals due to rounding.
Source(s): Statistics Canada, Manufacturing industries, CANSIM table 304-0014.
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Table 2
Manufacturing sales by province, 2008 and 2009

2008 2009 Change, Share 2009
2008 to 2009
billions of dollars percent

Newfoundland and Labrador 6.6 4.4 -33.0 0.9
Prince Edward Island 14 1.3 -3.3 0.3
Nova Scotia 10.6 9.0 -15.2 1.8
New Brunswick 17.8 141 -20.6 29
Quebec 148.9 128.4 -13.8 26.0
Ontario 2741 223.4 -18.5 45.2
Manitoba 16.4 14.6 -11.1 29
Saskatchewan 12.2 11.0 -10.5 2.2
Alberta 70.4 55.2 -21.6 11.2
British Columbia 39.8 32.7 -17.7 6.6
Yukon 0.0 0.0 -17.2 0.0
Northwest Territories 0.0 0.0 -56.8 0.0
Nunavut 0.0 0.0 -14.8 0.0
Canada 598.2 494.2 -17.4 100.0

Note(s): Figures may not add to totals due to rounding.
Source(s): Statistics Canada, Manufacturing industries, CANSIM table 304-0015
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