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Tourism spending on culture and sport products

Tourism spending on culture products increased by $49.7 million from 2015 to $1.7 billion in 2016. Culture products
represented 1.9% of total tourism spending in Canada. Of their expenditures on culture products, tourists spent the
most on performing arts, which includes attending concerts and plays, followed by film and video, crafts and books.

Spending by tourists on sport products in Canada totalled $915.6 million in 2016, up 2.7% from 2015. This spending
was almost equally split between organized sport, and governance, funding and professional support. Organized
sport includes admissions to National Hockey League (NHL) games and other live professional sporting events.
Fees for the use of public recreational facilities, like swimming pools, are included within governance, funding and
professional support. As a proportion of total tourism spending, sport products represented 1.0% in 2016.

Tourism spending by Canadians

Domestic tourism spending on culture products (that is, expenditures made by Canadian tourists in Canada)
totalled $1.2 billion in 2016, or around 70% of total tourism spending on culture products. As a proportion of total
domestic tourism spending, culture products accounted for 1.6%. Performing arts (27.9%), crafts (16.7%) and film
and video (9.9%) were the top contributors to domestic tourism spending on culture products.

Canadian tourists spent $586.6 million on sport products in 2016, with roughly half going towards organized sport.
Sport products represented 0.8% of total domestic tourism spending in Canada.

Tourism spending by international visitors

Culture tourism spending by international visitors to Canada rose 8.5% in 2016 to $536.1 million. International
visitors spent proportionally more on culture products (2.7% of total tourism exports) than domestic tourists (1.6% of
total domestic tourism spending). The largest culture spending categories for international visitors were performing
arts, film and video, and original visual art, which includes original paintings and sculptures. Spending in performing
arts (35.0%) and film and videos (21.5%) accounted for a greater proportion of tourism spending by international
visitors, compared with tourism spending by Canadians.

International visitors spent $328.9 million on sport products in 2016. As a percentage of total export tourism
spending, sport products represented 1.6%, double the proportion spent by domestic tourists. Spending by
international visitors on sport products was equally split between organized sport and governance, funding and
professional support. Attending live professional sporting events, such as the World Cup of Hockey, is included
within organized sport. Governance, funding and professional support includes fees for public recreational services,
such as skating rinks.
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Note to readers

Tourism spending on culture and sport products provides measures of the total, domestic and export spending by tourists in Canada on
culture and sport products.

Total tourism spending is the sum of both domestic and export tourism spending.

Domestic tourism spending represents expenditures made by Canadian tourists travelling in Canada.

Export tourism spending represents spending by international visitors to Canada.

Estimates of tourism spending on culture and sport products are produced by finding the common components (i.e. linking) between the
Canadian Culture Satellite Account (CSA) and the Canadian Tourism Satellite Account.

These estimates represent direct spending by tourists on culture and sport products.

Any culture products that are not purchased directly by a tourist are not captured in these estimates. For example, tourists do not directly
purchase some culture products, such as advertising or design services, but rather they consume the downstream products that these
services support.

Additionally, tourism spending on non-culture and non-sport products that may occur from culture or sport activities is not included. For
example, if a tourist decides to travel to see a play, the cost of the admission to the live performance and spending on other culture
products will be captured. Other tourism spending, such as transportation and accommodation services, are not included. As such, this
analysis does not quantify tourism spending that culture may generate for other tourism products such as transportation and
accommodation.

These estimates were developed as an extension of the CSA and area joint initiative of Statistics Canada, other federal agencies, all
provincial and territorial governments, as well as non-governmental organizations.
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Table 1
Total tourism spending on culture and sport products, by culture domain and sub-domain1,
Canada
  2010 2011 2012 2013 2014 2015 2016

    thousands of dollars

Culture total 1,477,942 1,494,281 1,541,687 1,537,216 1,570,734 1,645,728 1,695,413
Heritage and libraries 9,971 9,974 10,238 10,059 10,172 10,726 11,016

Archives 2 2 2 2 2 2 2
Libraries 13 12 12 12 12 12 12
Culture heritage 7,473 7,474 7,679 7,530 7,612 8,030 8,242
Natural heritage 2,483 2,486 2,544 2,515 2,546 2,681 2,759

Live performance 541,223 542,281 556,417 546,380 553,250 583,284 598,634
Performing arts 461,832 462,739 474,786 466,252 472,117 497,742 510,850
Festivals and celebrations 79,391 79,542 81,631 80,128 81,132 85,543 87,783

Visual and applied arts 339,953 346,360 358,670 361,985 372,298 388,334 401,287
Original visual art 137,040 137,302 140,902 138,318 140,052 147,664 151,534
Art reproductions 0 0 0 0 0 0 0
Photography 11 10 10 10 10 10 10
Crafts 202,903 209,048 217,757 223,657 232,236 240,660 249,743
Advertising 0 0 0 0 0 0 0
Architecture 0 0 0 0 0 0 0
Design 0 0 0 0 0 0 0

Written and published works 293,138 301,469 314,435 322,415 334,936 346,996 359,794
Books 136,802 140,957 147,013 150,779 156,582 162,283 168,327
Periodicals 67,517 69,563 72,548 74,402 77,264 80,074 83,055
Newspapers 71,237 73,350 76,503 78,452 81,480 84,434 87,567
Other published works 7,963 7,969 8,330 8,506 8,883 9,154 9,439
Collected information 9,395 9,400 9,824 10,028 10,471 10,789 11,125
Multi sub-domain 224 229 217 248 255 262 282

Audio-visual and interactive media 283,174 283,701 291,193 285,750 289,320 305,065 313,025
Film and video 283,172 283,699 291,191 285,747 289,318 305,062 313,022
Broadcasting 3 2 2 2 2 2 2
Interactive media 0 0 0 0 0 0 0

Sound recording 0 0 0 0 0 0 0
Music publishing 0 0 0 0 0 0 0
Sound recording 0 0 0 0 0 0 0

Education and training, culture 34 34 35 35 35 37 38
Governance, funding and

professional support, culture 10,381 10,397 10,634 10,529 10,659 11,222 11,553
Multi 67 65 65 64 65 65 66
Sport total 823,955 826,213 848,909 835,081 846,916 891,950 915,689
Organized sport 429,092 430,679 442,524 435,569 441,804 465,276 477,783
Informal sport 0 0 0 0 0 0 0
Education and training, sport 19,215 19,208 19,762 19,327 19,532 20,615 21,141
Governance, funding and

professional support, sport 375,648 376,326 386,623 380,185 385,580 406,059 416,766
Total tourism spending,

non-culture and non-sport
products 69,762,104 74,669,506 77,766,405 80,214,704 84,065,350 85,382,322 89,006,898

Total tourism spending, all
products 72,064,000 76,990,000 80,157,000 82,587,000 86,483,000 87,920,000 91,618,000

    %

Culture products as a proportion of
total tourism spending  2.1 1.9 1.9 1.9 1.8 1.9 1.9

Sport products as a proportion of
total tourism spending  1.1 1.1 1.1 1.0 1.0 1.0 1.0

1. Total tourism spending is the spending of Canadian and non-resident visitors on domestically-produced commodities. It is the sum of tourism domestic demand
and tourism exports.

Note(s): Totals may not add up due to rounding. All figures are expressed in current dollars at purchaser prices. Purchaser prices are defined as the amount
payable by the purchaser, excluding any deductible Value Added Tax (VAT) or similar deductible tax, in order to take delivery of a unit of a good or service
at the time and place required by the purchaser. The purchaser's price of a good includes any transport charges paid separately by the purchaser to take
delivery at the required time and place. This is the basis of valuation for a product used for intermediate consumption or for final consumption by the
purchaser.

Source(s): Statistics Canada, National Tourism Indicators survey no. 1910 and Culture Satellite Account.

http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=1910


The Daily, Friday, June 1, 2018

Component of Statistics Canada catalogue no. 11-001-X4

Table 2
Domestic tourism spending on culture and sport products, by culture domain and sub-domain1,
Canada
  2010 2011 2012 2013 2014 2015 2016

    thousands of dollars

Culture total 1,023,490 1,044,939 1,082,455 1,082,871 1,109,815 1,151,532 1,159,273
Heritage and libraries 6,558 6,600 6,781 6,659 6,733 7,050 7,017

Archives 2 2 2 2 2 2 2
Libraries 10 9 10 9 10 9 9
Culture heritage 4,903 4,932 5,073 4,969 5,022 5,262 5,231
Natural heritage 1,644 1,657 1,696 1,679 1,700 1,777 1,775

Live performance 354,328 357,070 366,789 359,592 364,006 381,190 378,761
Performing arts 302,374 304,718 313,002 306,884 310,655 325,314 323,253
Festivals and celebrations 51,954 52,352 53,788 52,708 53,351 55,875 55,507

Visual and applied arts 245,416 253,033 263,496 267,368 276,199 284,894 289,346
Original visual art 89,686 90,374 92,850 90,992 92,104 96,460 95,828
Art reproductions 0 0 0 0 0 0 0
Photography 8 8 8 8 8 8 8
Crafts 155,721 162,652 170,638 176,369 184,088 188,427 193,510
Advertising 0 0 0 0 0 0 0
Architecture 0 0 0 0 0 0 0
Design 0 0 0 0 0 0 0

Written and published works 224,974 234,560 246,396 254,246 265,495 271,683 278,782
Books 104,991 109,673 115,202 118,899 124,119 127,061 130,426
Periodicals 51,817 54,124 56,850 58,671 61,245 62,695 64,354
Newspapers 54,672 57,071 59,949 61,865 64,587 66,108 67,850
Other published works 6,111 6,200 6,527 6,707 7,041 7,167 7,314
Collected information 7,211 7,314 7,698 7,908 8,300 8,447 8,620
Multi sub-domain 172 178 170 196 202 205 218

Audio-visual and interactive media 185,252 186,656 191,807 187,886 190,168 199,182 197,836
Film and video 185,250 186,655 191,805 187,884 190,166 199,180 197,834
Broadcasting 2 2 2 2 2 2 2
Interactive media 0 0 0 0 0 0 0

Sound recording 0 0 0 0 0 0 0
Music publishing 0 0 0 0 0 0 0
Sound recording 0 0 0 0 0 0 0

Education and training, culture 23 23 23 23 23 24 24
Governance, funding and

professional support, culture 6,889 6,946 7,110 7,048 7,140 7,459 7,456
Multi 51 51 51 50 51 51 51
Sport total 544,306 549,293 565,359 555,727 563,819 589,467 586,795
Organized sport 283,843 286,781 295,201 290,389 294,680 308,053 306,825
Informal sport 0 0 0 0 0 0 0
Education and training, sport 12,570 12,637 13,017 12,708 12,838 13,460 13,361
Governance, funding and

professional support, sport 247,893 249,874 257,141 252,630 256,300 267,954 266,608
Total tourism spending,

non-culture and non-sport
products 55,298,203 59,829,768 62,480,186 64,656,402 67,709,366 68,116,000 69,859,932

Total tourism spending, all
products 56,866,000 61,424,000 64,128,000 66,295,000 69,383,000 69,857,000 71,606,000

    %

Culture products as a proportion of
total tourism spending  1.8 1.7 1.7 1.6 1.6 1.6 1.6

Sport products as a proportion of
total tourism spending  1.0 0.9 0.9 0.8 0.8 0.8 0.8

1. Domestic tourism spending is the spending in Canada by Canadian visitors on domestically produced commodities.
Note(s): Totals may not add up due to rounding. All figures are expressed in current dollars at purchaser prices. Purchaser prices are defined as the amount

payable by the purchaser, excluding any deductible Value Added Tax (VAT) or similar deductible tax, in order to take delivery of a unit of a good or service
at the time and place required by the purchaser. The purchaser's price of a good includes any transport charges paid separately by the purchaser to take
delivery at the required time and place. This is the basis of valuation for a product used for intermediate consumption or for final consumption by the
purchaser.

Source(s): Statistics Canada, National Tourism Indicators survey no. 1910 and Culture Satellite Account.

http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=1910
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Table 3
Export tourism spending on culture and sport products, by culture domain and sub-domain1,
Canada
  2010 2011 2012 2013 2014 2015 2016

    thousands of dollars

Culture total 454,451 449,342 459,232 454,345 460,918 494,196 536,140
Heritage and libraries 3,413 3,374 3,457 3,401 3,439 3,676 3,999

Archives 0 0 0 0 0 0 0
Libraries 3 3 3 3 2 3 3
Culture heritage 2,570 2,541 2,606 2,561 2,590 2,769 3,011
Natural heritage 839 829 847 837 846 904 985

Live performance 186,895 185,212 189,628 186,789 189,244 202,095 219,873
Performing arts 159,458 158,021 161,785 159,368 161,463 172,427 187,597
Festivals and celebrations 27,437 27,190 27,843 27,421 27,781 29,667 32,276

Visual and applied arts 94,537 93,327 95,174 94,616 96,099 103,439 111,941
Original visual art 47,353 46,928 48,053 47,326 47,948 51,204 55,706
Art reproductions 0 0 0 0 0 0 0
Photography 2 2 2 2 2 2 2
Crafts 47,182 46,397 47,119 47,289 48,148 52,233 56,232
Advertising 0 0 0 0 0 0 0
Architecture 0 0 0 0 0 0 0
Design 0 0 0 0 0 0 0

Written and published works 68,164 66,909 68,038 68,169 69,441 75,313 81,012
Books 31,811 31,284 31,811 31,880 32,463 35,222 37,901
Periodicals 15,700 15,439 15,698 15,731 16,019 17,379 18,701
Newspapers 16,565 16,280 16,554 16,587 16,893 18,326 19,717
Other published works 1,852 1,769 1,802 1,798 1,842 1,987 2,125
Collected information 2,185 2,086 2,126 2,120 2,171 2,342 2,505
Multi sub-domain 52 51 47 52 53 57 63

Audio-visual and interactive media 97,923 97,045 99,386 97,864 99,152 105,883 115,189
Film and video 97,922 97,044 99,385 97,863 99,151 105,882 115,189
Broadcasting 1 1 1 1 1 1 1
Interactive media 0 0 0 0 0 0 0

Sound recording 0 0 0 0 0 0 0
Music publishing 0 0 0 0 0 0 0
Sound recording 0 0 0 0 0 0 0

Education and training, culture 12 12 12 12 12 13 14
Governance, funding and

professional support, culture 3,492 3,450 3,524 3,481 3,520 3,764 4,097
Multi 16 14 14 13 13 14 15
Sport total 279,649 276,920 283,550 279,354 283,097 302,483 328,895
Organized sport 145,249 143,898 147,323 145,180 147,123 157,223 170,958
Informal sport 0 0 0 0 0 0 0
Education and training, sport 6,644 6,570 6,745 6,619 6,694 7,155 7,780
Governance, funding and

professional support, sport 127,755 126,452 129,481 127,555 129,280 138,104 150,157
Total tourism spending,

non-culture and non-sport
products 14,463,900 14,839,738 15,286,218 15,558,301 16,355,984 17,266,322 19,146,966

Total tourism spending, all
products 15,198,000 15,566,000 16,029,000 16,292,000 17,100,000 18,063,000 20,012,000

    %

Culture products as a proportion of
total tourism spending 3.0 2.9 2.9 2.8 2.7 2.7 2.7

Sport products as a proportion of
total tourism spending 1.8 1.8 1.8 1.7 1.7 1.7 1.6

1. Export tourism spending is spending by foreign visitors on Canadian-produced tourism goods and services. It includes spending that may take place outside of
Canada, for instance, the purchase of an airline ticket from a Canadian international carrier, to travel to Canada.

Note(s): Totals may not add up due to rounding. All figures are expressed in current dollars at purchaser prices. Purchaser prices are defined as the amount
payable by the purchaser, excluding any deductible Value Added Tax (VAT) or similar deductible tax, in order to take delivery of a unit of a good or service
at the time and place required by the purchaser. The purchaser's price of a good includes any transport charges paid separately by the purchaser to take
delivery at the required time and place. This is the basis of valuation for a product used for intermediate consumption or for final consumption by the
purchaser.

Source(s): Statistics Canada, National Tourism Indicators survey no. 1910 and Culture Satellite Account.

http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=1910
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Definitions, data sources and methods: survey number 1910.

The Methodological Guide: Canadian System of Macroeconomic Accounts (13-607-X) is available. See
section Tourism Spending on Culture and Sport Products.

The Latest Developments in the Canadian Economic Accounts (13-605-X) is available.

The User Guide: Canadian System of Macroeconomic Accounts (13-606-G) is available.

The System of Macroeconomic Accounts module features an up-to-date portrait of national and provincial
economies and their structure.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; STATCAN.infostats-infostats.STATCAN@canada.ca) or Media
Relations (613-951-4636; STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca).

http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=1910
https://www150.statcan.gc.ca/en/catalogue/13-607-X
http://www.statcan.gc.ca/pub/13-607-x/2016001/1354-eng.htm
https://www150.statcan.gc.ca/en/catalogue/13-605-X
https://www150.statcan.gc.ca/en/catalogue/13-606-G
http://www.statcan.gc.ca/nea-cen/index-eng.htm
mailto:STATCAN.infostats-infostats.STATCAN@canada.ca
mailto:STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca

