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Total sales in the food services and drinking places subsector increased 0.9% in May to $8.8 billion.

Non-seasonally adjusted prices for food purchased from restaurants were up 3.0% in May compared with
May 2025. Unadjusted prices for alcoholic beverages served in licensed establishments increased 3.7% over the
same period.

Chart 1
Sales in food services and drinking places
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Note(s): The higher variability associated with the trend-cycle estimates is indicated with a dotted line on the chart for the current reference month and the previous
three months. For more information, see the Note to readers.
Source(s): Table 21-10-0019-01.

https://www150.statcan.gc.ca/t1/tbl1/en/cv.action?pid=1810000411
https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
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Table 1
Food services and drinking places – Seasonally adjusted
  May

2025
February

2026r
March
2026r

April
2026r

May
2026p

April to May
2026

May 2025 to
May 2026

    thousands of dollars   % change

Total, food services sales 8,365,381 8,642,675 8,682,396 8,752,143 8,829,187 0.9 5.5
Full-service restaurants 3,626,031 3,765,227 3,778,215 3,803,060 3,854,770 1.4 6.3
Limited-service eating places 3,856,381 4,010,791 4,000,242 4,028,235 4,046,884 0.5 4.9
Special food services 679,340 665,093 702,414 719,624 722,658 0.4 6.4
Drinking places 203,630 201,564 201,525 201,225 204,874 1.8 0.6
Provinces and territories              
Newfoundland and Labrador 94,156 95,166 99,483 97,321 99,572 2.3 5.8
Prince Edward Island 37,692 38,175 38,285 38,493 38,427 -0.2 2.0
Nova Scotia 200,403 209,699 208,525 212,732 215,823 1.5 7.7
New Brunswick 145,519 150,698 147,932 148,810 149,241 0.3 2.6
Quebec 1,608,169 1,647,578 1,633,999 1,683,059 1,685,927 0.2 4.8
Ontario 3,287,541 3,375,155 3,415,331 3,437,614 3,479,710 1.2 5.8
Manitoba 230,694 246,274 249,339 247,034 246,896 -0.1 7.0
Saskatchewan 219,123 225,778 222,866 221,650 222,183 0.2 1.4
Alberta 1,075,091 1,129,557 1,139,243 1,131,992 1,136,778 0.4 5.7
British Columbia 1,448,260 1,505,393 1,507,667 1,512,227 1,532,946 1.4 5.8
Yukon 10,207 10,302 10,323 10,642 10,841 1.9 6.2
Northwest Territories 6,799 7,059 7,515 8,718 9,009 3.3 32.5
Nunavut 1,729 1,842 1,888 1,850 1,834 -0.9 6.1

r revised
p preliminary
Note(s): Figures may not add up to totals because of rounding.
Source(s): Table 21-10-0019-01.

Higher sales across all industry groups

In May, all industry groups posted sales increases, led in dollar terms by full-service restaurants (+1.4%). Sales also
rose at limited-service eating places (+0.5%), drinking places (+1.8%) and special food services (+0.4%).

Sales increase in eight provinces

Sales increased in eight provinces in May, with the largest increase in dollar terms coming from Ontario (+1.2%),
followed by British Columbia (+1.4%).

Looking for more insight?

More information is available in the "Food Services and Drinking Places Sales" dashboard, where users can consult
data on sales in food services and drinking places for Canada and by province and territory. This application allows
users to compare provincial and territorial data through interactive maps and charts.

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
https://www150.statcan.gc.ca/en/catalogue/71-607-X2017003
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Note to readers

Unless otherwise noted, all data in this release are seasonally adjusted and expressed in current dollars. Seasonally adjusted data are
data that have been modified to eliminate the effect of seasonal and calendar influences to allow for more meaningful comparisons of
economic conditions from period to period. For more information on seasonal adjustment, see Seasonal adjustment: Concepts and
interpretation, 2026.

Trend-cycle data are included in selected charts to complement the seasonally adjusted series. These data represent a smoothed version
of the seasonally adjusted time series and provide information on longer-term movements, including changes in direction underlying the
series. For information on trend-cycle data, see the page Trend-cycle estimation: Concepts, interpretation, and calculation, 2026.

Data for the current reference month are preliminary. Usually, unadjusted data are revised for the previous two months, and seasonally
adjusted data are revised for the previous three months. Both seasonally adjusted data and trend-cycle estimates are subject to revision
as additional observations become available. These revisions could be large and could even lead to a reversal of movement, especially
for reference months near the end of the series or during periods of economic disruption.

Find these data and more statistics on the Business and consumer services and culture statistics portal.

Available tables: table 21-10-0019-01.

Definitions, data sources and methods: survey number 2419.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).

https://www150.statcan.gc.ca/n1/pub/19-20-0001/192000012026001-eng.htm
https://www150.statcan.gc.ca/n1/pub/19-20-0001/192000012026002-eng.htm
https://www.statcan.gc.ca/en/subjects-start/business_and_consumer_services_and_culture
https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=2419
mailto:infostats@statcan.gc.ca
mailto:statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca

