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Revenue falls in the Canadian film, television and video production industry in 2023 amid
two labour disruptions

The film, television and video production industry generated $10.4 billion in operating revenue in 2023, down 9.5%
from 2021. This was the first biennial decline for the industry since comparable data became available in 2013.

The decrease in 2023 was partly because of labour disruptions by the Writers Guild of America and Screen Actors
Guild–American Federation of Television and Radio Artists. Despite these labour disruptions, operating revenue
in 2023 remained higher than levels seen before the COVID-19 pandemic, increasing 15.2% from 2019, as
sustained demand for content continued to drive growth.

Operating expenses also declined in 2023, but at a slower pace than operating revenue, falling 3.9% from 2021 to
$10.0 billion in 2023 as operators struggled to cut costs following disruptions in industry activities. Consequently,
the operating profit margin for the industry decreased from 9.0% in 2021 to 3.4% in 2023.

Salaries, wages, commissions and benefits (60.8%) remained the largest component of operating expenses
in 2023, albeit decreasing 11.2% to $6.1 billion, as labour disruptions contributed to lower wages. Among operating
expenses, fixed costs, such as rent and leasing, insurance, utilities as well as professional and business fees,
continued to grow.

Industry revenue remained largely concentrated in 2023, with the vast majority of total industry revenue coming
from Ontario (36.3%), British Columbia (34.1%) and Quebec (22.7%).

The largest decline from 2021 occurred in British Columbia, where operating revenue fell $725.3 million (-17.0%) to
$3.5 billion in 2023. Ontario saw the second-largest decline, down $402.1 million (-9.6%) to $3.8 billion.

Television productions continued to make up the bulk of the industry revenue, accounting for 59.3% of total
production revenue in 2023, a slight decline from the 59.9% observed in 2021. Feature films saw a slight increase
in 2023, with a share of 25.8% of total production revenue, up from 25.6% in 2021.

Tax credits and incentives set the stage for the industry

As the effects of labour disputes in the industry may carry over into 2024, provinces such as Ontario, Quebec and
British Columbia have introduced enhanced incentives to help mitigate uncertainty within the industry.

To stimulate local production in the province, Quebec has increased the cap on eligible labour expenditures for the
film and television tax credit for Quebec productions, effective March 2024. The province has also increased the
base rate of its service production tax credit to further incentivize film productions within the province and to attract
more foreign film projects.

Similarly, British Columbia announced an increase to the basic tax credit for productions starting principal
photography on or after January 1, 2025. In addition, the province will reinstate the regional and distant location tax
credits for animated productions with a physical presence in a regional or distant location.

Ontario has introduced the Ontario Creates Film Fund, to bolster activity in the province and offer development and
production financing to local producers for feature film projects.

With the relative depreciation of the Canadian dollar in 2024, in addition to enhanced subsidies, the Canadian film
production industry may experience continued growth going forward.



The Daily, Monday, March 17, 2025

Component of Statistics Canada catalogue no. 11-001-X2

Did you know we have a mobile app?
Download our mobile app and get timely access to data at your fingertips! The StatsCAN app is available for
free on the App Store and on Google Play.

Note to readers

With the 2023 reference year, a new methodology was implemented to improve the accuracy and quality of the estimates of salaries,
wages, commissions and benefits in the film, television and video production industry. With the aim of reducing undercoverage, the
approach makes greater use of administrative data, in addition to collected data. To preserve the continuity of the data series, the
estimates for the years 2013 to 2021, published every two years, have been revised using the new method.

These and other data related to the arts, culture, heritage and sports sectors can be found in the Culture statistics portal.

The Arts and Culture Data Viewer, a new interactive tool that allows users to easily break down economic and social data from Statistics
Canada on arts and culture by geographic area and other dimensions, is now available.

Available tables: 21-10-0059-01, 21-10-0078-01 and 21-10-0079-01.

Definitions, data sources and methods: survey number 2413.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).
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