
Food services and drinking places,
December 2024
Released at 8:30 a.m. Eastern time in The Daily, Tuesday, February 25, 2025

Total sales in the food services and drinking places subsector increased for the fifth consecutive month in
December, rising 0.3% to $8.3 billion.

Non-seasonally adjusted prices for food purchased from restaurants were down 1.6% in December when compared
with December 2023, and unadjusted prices for alcoholic beverages served in licensed establishments
decreased 0.8% over the same period due to the federal tax break, which started on December 14, 2024.

Chart 1
Sales in food services and drinking places
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Note(s): The higher variability associated with the trend-cycle estimates is indicated with a dotted line on the chart for the current reference month and the previous
three months. For more information, see the Note to readers.
Source(s): Table 21-10-0019-01.

https://www150.statcan.gc.ca/t1/tbl1/en/cv.action?pid=1810000411
https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
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Table 1
Food services and drinking places – Seasonally adjusted
  December

2023
September

2024r
October

2024r
November

2024r
December

2024p
November to

December
2024

December
2023 to

December
2024

    thousands of dollars   % change

Total, food services sales 7,982,850 8,080,779 8,139,990 8,242,693 8,268,630 0.3 3.6
Full-service restaurants 3,506,385 3,475,050 3,505,000 3,557,056 3,552,836 -0.1 1.3
Limited-service eating places 3,643,348 3,762,576 3,772,708 3,818,857 3,852,080 0.9 5.7
Special food services 623,372 637,750 659,767 659,729 656,615 -0.5 5.3
Drinking places 209,745 205,403 202,514 207,050 207,100 0.0 -1.3
Provinces and territories              
Newfoundland and Labrador 86,962 88,475 90,410 90,111 90,063 -0.1 3.6
Prince Edward Island 35,848 36,721 35,979 36,367 36,230 -0.4 1.1
Nova Scotia 182,489 189,829 188,936 191,582 191,998 0.2 5.2
New Brunswick 131,598 135,497 136,317 138,506 138,869 0.3 5.5
Quebec 1,511,099 1,594,646 1,605,959 1,618,346 1,592,659 -1.6 5.4
Ontario 3,146,023 3,152,506 3,183,196 3,239,534 3,275,091 1.1 4.1
Manitoba 220,549 222,544 225,958 225,614 221,726 -1.7 0.5
Saskatchewan 207,089 205,017 210,463 208,795 207,843 -0.5 0.4
Alberta 1,036,543 1,036,451 1,047,258 1,038,727 1,038,863 0.0 0.2
British Columbia 1,405,618 1,400,879 1,396,675 1,436,125 1,456,187 1.4 3.6
Yukon 10,288 9,800 10,050 10,231 10,674 4.3 3.8
Northwest Territories 6,770 6,420 6,592 6,601 6,378 -3.4 -5.8
Nunavut 1,975 1,993 2,198 F 2,047 F 3.6

r revised
p preliminary
F too unreliable to be published
Note(s): Figures may not add up to totals because of rounding.
Source(s): Table 21-10-0019-01.

Limited-service eating places lead gains

In December, the largest increase in sales came from limited-service eating places (+0.9%), marking the industry's
ninth consecutive monthly increase. Sales were down at full-service restaurants (-0.1%) and special food services
(-0.5%).

Sales up in five provinces

In December, five provinces saw increased sales, with Ontario (+1.1%) posting the largest gain in dollar terms.
British Columbia (+1.4%) also posted a large increase in sales, which coincided with the three Taylor Swift concerts
held at BC Place in Vancouver. Quebec (-1.6%) posted the largest sales decrease.

Sales up in food services and drinking places subsector in 2024

The figures in this section are based on unadjusted (that is, not seasonally adjusted) estimates.

Annual sales of food services and drinking places totalled $96.5 billion in 2024, up 4.0% from 2023. Sales
increased at limited-service eating places (+5.5%), full-service restaurants (+2.2%) and special food services
(+6.8%) in 2024. Sales at drinking places (-1.9%) were down in the same period. Sales were up in all provinces, led
by Ontario (+4.3%), Quebec (+3.6%) and British Columbia (+4.0%).

Limited-service eating places, also known as fast-food or quick-service restaurants, increased $2.3 billion
from 2023 to $44.8 billion in 2024. Every province had growth in the fast-food industry, with the highest increases
being in Ontario (+5.5%), Quebec (+6.2%) and British Columbia (+6.0%).

Sales in full-service restaurants increased by $895.5 million from one year earlier to $41.6 billion in 2024. Sales
were up in nine provinces, led by Ontario (+2.2%) and British Columbia (+3.8%).

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
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Limited-service eating places (46.4%) and full-service restaurants (43.1%) held the largest shares of sales in the
food services and drinking places subsector in 2024.

Looking for more insight?

Further information is available in the "Food Services and Drinking Places Sales" dashboard, where users can
consult data on sales in food services and drinking places for Canada and by province and territory. This application
allows users to compare provincial and territorial data through interactive maps and charts.

Did you know we have a mobile app?
Download our mobile app and get timely access to data at your fingertips! The StatsCAN app is available for
free on the App Store and on Google Play.

Note to readers

Unless otherwise noted, all data in this release are seasonally adjusted and expressed in current dollars. Seasonally adjusted data are
data that have been modified to eliminate the effect of seasonal and calendar influences to allow for more meaningful comparisons of
economic conditions from period to period. For more information on seasonal adjustment, see Seasonally adjusted data – Frequently
asked questions.

Trend-cycle data are included in selected charts to complement the seasonally adjusted series. These data represent a smoothed version
of the seasonally adjusted time series and provide information on longer-term movements, including changes in direction underlying the
series. For information on trend-cycle data, see the page Trend-cycle estimates – Frequently asked questions.

Data for the current reference month are preliminary. Usually, unadjusted data are revised for the previous two months, and seasonally
adjusted data are revised for the previous three months. Both seasonally adjusted data and trend-cycle estimates are subject to revision
as additional observations become available. These revisions could be large and could even lead to a reversal of movement, especially
for reference months near the end of the series or during periods of economic disruption.

Find these data and more statistics on the Business and consumer services and culture statistics portal.

Available tables: table 21-10-0019-01.

Definitions, data sources and methods: survey number 2419.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).

https://www150.statcan.gc.ca/en/catalogue/71-607-X2017003
https://www.statcan.gc.ca/en/sc/mobile-applications?utm_source=daily-article-en&utm_medium=web&utm_campaign=statcan-statcan-sma-24-25
https://apps.apple.com/ca/app/statscan/id1581143394
https://play.google.com/store/apps/details?id=com.statcan.StatCan
http://www.statcan.gc.ca/eng/dai/btd/sad-faq
http://www.statcan.gc.ca/eng/dai/btd/tce-faq
https://www.statcan.gc.ca/en/subjects-start/business_and_consumer_services_and_culture
https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=2419
mailto:infostats@statcan.gc.ca
mailto:statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca

