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The free trade of goods and services between the provinces and territories has long been an aspiration of
governments in Canada. From June to October 2024, Statistics Canada conducted the Canadian Survey on
Interprovincial Trade to better understand the challenges businesses faced when purchasing and selling
interprovincially and internationally.

In the 12 months preceding the survey, more than two in five (41.0%) businesses in Canada purchased goods or
services from suppliers operating in another province or territory, while more than one in four (26.9%) sold to
customers located in another province or territory.

On average, just over one-quarter (25.4%) of the total goods or services purchased by businesses in Canada came
from suppliers operating in another province or territory in the 12 months preceding the survey. Meanwhile, over
one-fifth (22.1%) of the total sales of goods or services were sold to businesses in another province or territory.

Industries that are active in interprovincial trade

Businesses in wholesale trade (63.9%) and manufacturing (56.4%) industries were the most likely to purchase
goods or services interprovincially in the 12 months preceding the survey. Similarly, businesses in the wholesale
trade (61.9%) and manufacturing (50.8%) industries were also the most likely to sell goods or services
interprovincially.

Location of businesses purchasing or selling goods and services interprovincially
Over the 12 months preceding the survey, businesses in the territories were the most likely to have purchased
goods or services from another province or territory, led by businesses in Nunavut (77.0%). Conversely, businesses

in Ontario (34.4%) and Quebec (33.3%) were the least likely to have purchased goods or services interprovincially.

The share of businesses selling goods or services to another province or territory ranged from 31.9% in Alberta
to 12.6% in Nunavut.
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Chart 1
Share of businesses that purchased or sold goods or services interprovincially over
the 12 months preceding the survey, by province and territory
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Source(s): Canadian Survey on Interprovincial Trade, 2023 (5407) and table 33-10-0941-01.

Location of suppliers and customers

In the 12 months preceding the survey, over half (53.7%) of businesses who purchased goods or services
interprovincially purchased them from businesses in Ontario, while approximately one in three bought from
businesses in Quebec (37.3%) and British Columbia (31.3%). Concurrently, businesses were most likely to have
sold to customers in Alberta (45.7%), British Columbia (45.1%) and Ontario (42.8%).

Obstacles and business strategy

The most commonly reported obstacle to interprovincial trade over the 12 months preceding the survey was the
cost of transportation for both businesses purchasing (27.4%) and selling (23.2%) goods or services.

The vast majority of businesses who did not purchase (89.5%) or sell (88.2%) goods or services across provincial
or territorial borders cited no need or interest in doing so.
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Chart 2
Top three obstacles experienced by businesses when purchasing goods or services from
suppliers operating in another province or territory over the 12 months preceding the survey
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Chart 3
Top three obstacles experienced by businesses when selling goods or services to customers
located in another province or territory over the 12 months preceding the survey
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Source(s): Canadian Survey on Interprovincial Trade, 2023 (5407) and table 33-10-0948-01.

International trade

By way of comparison, 30.2% of businesses purchased goods or services from international suppliers and 14.5%
sold goods or services to international customers over the 12 months preceding the survey.

Businesses in the wholesale trade (66.1%) industry were the most likely to have purchased goods or services from
another country, while businesses in the manufacturing (41.9%) industry were the most likely to have sold
internationally.

Businesses in British Columbia were the most likely to have both purchased (36.4%) and sold (16.9%) goods or
services outside Canada.

Transportation cost was the most commonly reported obstacle for businesses who purchased (37.6%) or sold
(28.4%) goods or services outside of Canada, followed by currency exchange (20.7% for businesses who
purchased; 11.1% for businesses who sold).
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Chart 4
Businesses' interprovincial and international trade activities over the 12 months preceding the
survey
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Source(s): Canadian Survey on Interprovincial Trade, 2023 (5407) and tables 33-10-0941-01 and 33-10-0957-01.

Did you know we have a mobile app?

Download our mobile app and get timely access to data at your fingertips! The StatsCAN app is available for
free on the App Store and on Google Play.
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Note to readers

Data from the Canadian Survey on Interprovincial Trade are now available. The tables provide data at the national, provincial and
territorial levels by industrial sector and employment size.

The target population for the survey was establishments that had five or more employees, reported $50,000 or more in revenue and
belonged to one of the following industries:

. agriculture, forestry, fishing and hunting

. mining, quarrying, and oil and gas extraction

o construction

. manufacturing

. wholesale trade

< retail trade

. transportation and warehousing

< information and cultural industries

. finance and insurance

. professional, scientific, and technical services

. health care and social assistance

. repair and maintenance

. personal and laundry services.
The survey was conducted from June 18 to October 15, 2024. This release focuses on interprovincial and international trade activities
over the 12 months preceding the survey. Additional tables pertaining to other topics such as businesses' future interprovincial trade plans

and labour mobility in Canada are now available upon request and will be made available on the Statistics Canada website on
March 3, 2025.

Available tables: 33-10-0941-01 to 33-10-0961-01 .
Definitions, data sources and methods: survey number 5407.
For more information, or to enquire about the concepts, methods or data quality of this release, contact us

(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).
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