Food services and drinking places,
August 2024

Released at 8:30 a.m. Eastern time in The Daily, Wednesday, October 30, 2024

Total sales in the food services and drinking places subsector increased for the fifth consecutive month in August,
rising 0.3% to $8.1 billion, the highest level on record.

Unadjusted prices for food purchased from restaurants were up 3.4% in August compared with August 2023 and
unadjusted prices for alcoholic beverages served in licensed establishments increased 2.1% over the same period.

Chart 1
Sales in food services and drinking places
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Note(s): The higher variability associated with the trend-cycle estimates is indicated with a dotted line on the chart for the current reference month and the previous
three months. For more information, see the Note to readers.
Source(s): Table 21-10-0019-01.
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Table 1
Food services and drinking places — Seasonally adjusted
August May June July August Julyto  August 2023
2023 2024" 2024" 2024" 2024P  August 2024 to August
2024
thousands of dollars % change
Total, food services sales 7,684,563 8,023,478 8,054,168 8,081,079 8,107,741 0.3 55
Full-service restaurants 3,374,513 3,467,197 3,488,170 3,485,874 3,496,531 0.3 3.6
Limited-service eating places 3,519,016 3,693,464 3,719,507 3,751,635 3,777,505 0.7 7.3
Special food services 582,211 660,113 639,105 638,367 628,945 -1.5 8.0
Drinking places 208,823 202,705 207,385 205,202 204,760 -0.2 -1.9
Provinces and territories
Newfoundland and Labrador 85,485 89,833 90,587 89,347 90,319 11 5.7
Prince Edward Island 36,048 36,997 37,132 36,530 37,088 15 2.9
Nova Scotia 177,974 190,337 189,339 188,063 190,240 1.2 6.9
New Brunswick 126,244 135,430 135,190 133,193 134,859 1.3 6.8
Quebec 1,511,594 1,538,459 1,542,742 1,553,472 1,567,670 0.9 37
Ontario 3,001,758 3,155,655 3,173,479 3,174,847 3,188,775 0.4 6.2
Manitoba 212,322 224,203 220,797 221,199 222,454 0.6 4.8
Saskatchewan 197,224 207,795 206,611 207,876 209,625 0.8 6.3
Alberta 996,701 1,031,897 1,044,354 1,050,669 1,047,168 -0.3 51
British Columbia 1,323,503 1,393,997 1,395,098 1,407,343 1,400,876 -0.5 5.8
Yukon 9,137 10,353 10,195 9,895 9,992 1.0 9.4
Northwest Territories 4,580 6,450 6,569 6,524 6,494 -0.5 41.8
Nunavut 1,994 2,072 2,078 2,120 2,183 3.0 9.5
" revised

P preliminary
Note(s): Figures may not add up to totals because of rounding.
Source(s): Table 21-10-0019-01.

Higher sales at limited-service eating places and full-service restaurants drive gains

In dollar terms, the largest increase in August came from higher sales at limited-service eating places (+0.7%),
marking this industry's fifth consecutive monthly increase.

Full-service restaurants also posted higher receipts (+0.3%) in August, rebounding from the decrease posted in
July.

Special food services posted a decrease of 1.5% in August, the third consecutive monthly decline for this industry
group. Lower receipts at drinking places (-0.2%) were also seen in August.

Sales up in eight provinces

In August, eight provinces saw increased sales. Quebec (+0.9%) posted the largest gains in dollar terms, with
higher sales posted in all industry groups.

Sales were also up in Ontario (+0.4%), increasing for the fourth consecutive month, led by higher sales from
limited-service eating places.

In August, the largest provincial decrease came from lower sales in British Columbia (-0.5%), driven largely by
lower sales in full-service restaurants. Sales in Alberta (-0.3%) also fell in August, led by lower sales at drinking
places.

Looking for more insight?
Further information is available in the "Food Services and Drinking Places Sales" dashboard, where users can

consult data on sales in food services and drinking places for Canada and by province and territory. This application
allows users to compare provincial and territorial data through interactive maps and charts.
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Did you know we have a mobile app?

Download our mobile app and get timely access to data at your fingertips! The StatsCAN app is available for
free on the App Store and on Google Play.

Note to readers

Unless otherwise noted, all data in this release are seasonally adjusted and expressed in current dollars. Seasonally adjusted data are
data that have been modified to eliminate the effect of seasonal and calendar influences to allow for more meaningful comparisons of
economic conditions from period to period. For more information on seasonal adjustment, see Seasonally adjusted data — Frequently
asked questions.

Trend-cycle data are included in selected charts to complement the seasonally adjusted series. These data represent a smoothed version
of the seasonally adjusted time series and provide information on longer-term movements, including changes in direction underlying the
series. For information on trend-cycle data, see the page Trend-cycle estimates — Frequently asked questions.

Data for the current reference month are preliminary. Usually, unadjusted data are revised for the previous two months, and seasonally
adjusted data are revised for the previous three months. Both seasonally adjusted data and trend-cycle estimates are subject to revision
as additional observations become available. These revisions could be large and could even lead to a reversal of movement, especially
for reference months near the end of the series or during periods of economic disruption.

Find these data and more statistics on the Business and consumer services and culture statistics portal.

Available tables: table 21-10-0019-01.
Definitions, data sources and methods: survey number 2419.
For more information, or to enquire about the concepts, methods or data quality of this release, contact us

(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).
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