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On a seasonally adjusted basis, sales in the food service and drinking places subsector increased by 3.0% to
$7.4 billion in May 2022, the highest value since the beginning of the COVID-19 pandemic and of the series. Sales
rose at full-service restaurants (+3.1%), limited-service restaurants (+1.9%), special food services (+8.1%), and
drinking places (+6.1%).

Each province reported higher sales as most had provinces lifted restrictions by May. Ontario (+3.8%) saw the
largest increase amongst the provinces. Although Quebec removed its mask mandate on May 14, later than the
other provinces, it had the second highest increase in sales (+3.5%).

Chart 1
Sales in food services and drinking places
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Note(s): The higher variability associated with the trend-cycle estimates is indicated with a dotted line on the chart for the current reference month and the previous
three months. For more information, see the Note to readers.
Source(s): Table 21-10-0019-01.

Further information is available in the "Food Services and Drinking Places Sales" dashboard, where users can
consult data on sales in food services and drinking places for Canada and by province and territory. This application
allows users to compare provincial and territorial data through interactive maps and charts.

Year-over-year sales in the food services and drinking places subsector surpass
pre-pandemic levels

The figures in this section are based on seasonally unadjusted estimates.

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
https://www150.statcan.gc.ca/en/catalogue/71-607-X2017003
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Two years after the onset of the pandemic and its subsequent restrictions on the food services and drinking places
subsector, unadjusted sales for May 2022 were up 62.2% compared with May 2021 and 12.7% higher compared
with May 2019.

Prices for food purchased from restaurants were up 6.8% in May 2022 compared with May 2021, and prices for
alcoholic beverages served in licensed establishments increased 5.5% in the same period. Compared with
May 2019, prices for food purchased from restaurants were up 12.0% in May 2022, and prices for alcoholic
beverages served in licensed establishments increased 6.2% (see table 18-10-0004-13).

Note to readers

All data in this release are seasonally adjusted and expressed in current dollars, unless otherwise noted. Seasonally adjusted data are
data that have been modified to eliminate the effect of seasonal and calendar influences to allow for more meaningful comparisons of
economic conditions from period to period. For more information on seasonal adjustment, see Seasonally adjusted data – Frequently
asked questions.

Trend-cycle data are included in selected charts to complement the seasonally adjusted series. These data represent a smoothed version
of the seasonally adjusted time series and provide information on longer-term movements, including changes in direction underlying the
series. For information on trend-cycle data, see the StatCan Blog and Trend-cycle estimates – Frequently asked questions.

Data for the current reference month are preliminary. Usually, unadjusted data are revised for the previous two months, and seasonally
adjusted data are revised for the previous three months. Both seasonally adjusted data and trend-cycle estimates are subject to revision
as additional observations become available. These revisions could be large and could even lead to a reversal of movement, especially
for reference months near the end of the series or during periods of economic disruption.

Find these data and more statistics on the Business and consumer services and culture statistics portal.

Table 1
Food services and drinking places – Seasonally adjusted
  May

2021
February

2022r
March
2022r

April
2022r

May
2022p

April to May
2022

May 2021 to
May 2022

    thousands of dollars   % change

Total, food services sales 4,537,180 6,358,692 6,760,928 7,139,980 7,357,325 3.0 62.2
Full-service restaurants 1,450,636 2,755,859 3,028,294 3,216,165 3,315,991 3.1 128.6
Limited-service eating places 2,730,958 3,075,436 3,112,033 3,174,553 3,235,394 1.9 18.5
Special food services 276,860 383,234 429,886 553,886 598,555 8.1 116.2
Drinking places 78,725 144,163 190,714 195,375 207,386 6.1 163.4

 
Provinces and territories              
Newfoundland and Labrador 69,395 70,010 72,582 78,643 79,279 0.8 14.2
Prince Edward Island 25,950 27,468 28,336 29,700 30,387 2.3 17.1
Nova Scotia 101,285 146,073 156,325 164,951 167,759 1.7 65.6
New Brunswick 99,874 107,666 110,794 119,378 120,150 0.6 20.3
Quebec 837,858 1,219,015 1,307,485 1,361,115 1,408,197 3.5 68.1
Ontario 1,656,342 2,464,954 2,663,977 2,835,391 2,942,442 3.8 77.6
Manitoba 143,441 170,647 191,461 201,291 208,236 3.5 45.2
Saskatchewan 150,838 169,494 172,908 179,571 183,928 2.4 21.9
Alberta 568,365 816,848 853,226 890,795 914,018 2.6 60.8
British Columbia 870,512 1,153,182 1,189,966 1,263,120 1,285,970 1.8 47.7
Yukon 6,618 6,954 7,180 8,353 8,576 2.7 29.6
Northwest Territories 5,185 5,172 5,433 6,252 6,838E 9.4 31.9
Nunavut 1,516 1,209 1,255 1,420 F F F

r revised
p preliminary
E use with caution
F too unreliable to be published
Note(s): Figures may not add up to totals as a result of rounding.
Source(s): Table 21-10-0019-01.

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=1810000413
http://www.statcan.gc.ca/eng/dai/btd/sad-faq
http://www.statcan.gc.ca/eng/dai/btd/tce-faq
http://www.statcan.gc.ca/eng/blog-blogue/cs-sc/trend_cycle
https://www.statcan.gc.ca/en/subjects-start/business_and_consumer_services_and_culture
https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
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Available tables: table 21-10-0019-01.

Definitions, data sources and methods: survey number 2419.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=2419
mailto:infostats@statcan.gc.ca
mailto:statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca

