Retail Commodity Survey, October 2021

Released at 8:30 a.m. Eastern time in The Daily, Monday, January 10, 2022

Retail sales reached $59.0 billion in October, an increase of 3.6% compared with the same month a year earlier.
Higher sales were reported in 10 of the 19 commodity classes.

The advance estimate provided by the Monthly Retail Trade Survey suggests that unadjusted total retail sales in
November increased by 7.5%. Because of its preliminary nature, this figure will be revised.

Automotive fuel sales continue to drive retail spending

The largest increase in dollar terms came from sales of automotive and household fuels, which rose 40.6%
compared with the same month in 2020, marking the commodity class's eighth consecutive sales increase. With
higher prices at the pump, sales of automotive fuels continued to exceed pre-pandemic levels, up 11.6% compared
with October 2019.

Sales of motor vehicles fell 1.0% in October, the class's second consecutive year-over-year decline. With supply
chain issues restricting the production of new vehicles, sales of new motor vehicles declined 9.9%, driven by falling
sales of minivans, sport utility vehicles and light trucks (-10.5%). With limited new vehicle inventory, sales of used
motor vehicles (+15.4%) continued to rise, the subclass's eighth consecutive year-over-year increase. Higher sales
of used minivans, sport utility vehicles and light trucks (+18.1%) were the largest contributor to this gain.

With restrictions on in-person dining in restaurants being lifted in many regions across the country, sales of food fell
$2.0 million in October. The largest decrease in this class was fresh food (-0.6%), with lower sales of fresh fruit and
vegetables (-3.9%) and fresh meat and poultry (-1.6%) accounting for the bulk of the decline. With Halloween
in 2021 not being as limited by public health restrictions as in 2020, sales of cookies, confectionery and snack foods
posted a4.5% increase. Sales of soft drinks and alcoholic beverages recorded a 3.5% increase in
October 2021 compared with the previous year, led by higher sales of alcoholic beverages (+3.3%).

Sales of consumer non-durables continue to grow

Retail sales of clothing (+14.7%) remained strong in October, the commodity class's second consecutive
year-over-year increase. Sales gains were recorded in every subclass, the largest of which were for women's
clothing (+11.8%) and men's clothing (+19.0%). Sales of footwear continued to increase in October 2021,
rising 12.9% from a year earlier.

Stronger sales were also seen in the sporting and leisure products class (+6.2%), with the subclasses of sporting
equipment (+4.5%) and toys and games (+12.0%) accounting for the majority of the gain.
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Table 1
Sales by type of commodity, all retail stores — Seasonally unadjusted
October 2020" September 2021" October 2021P October 2020 to
October 2021
millions of dollars % change
Total commodities, retail trade commissions
and miscellaneous services 56,933,911 57,634,235 58,967,378 3.6
Food 10,543,672 9,953,644 10,541,628 -0.0
Soft drinks and alcoholic beverages 3,301,218 3,459,196 3,417,962 35
Cannabis products 268,313 354,443 364,171 35.7
Clothing 2,572,948 2,658,749 2,951,319 14.7
Footwear 620,803 658,508 700,627 12.9
Jewellery and watches, luggage and briefcases 345,604 422,586 469,015 35.7
Home furniture, furnishings, housewares,
appliances and electronics 5,188,669 5,123,382 5,135,643 -1.0
Sporting and leisure products (except
publications, audio and video recordings, and
game software) 1,037,378 1,081,257 1,101,895 6.2
Publications 247,251 261,253 221,244 -10.5
Audio and video recordings, and game software 82,685 64,828 81,405 -1.5
Motor vehicles 11,342,515 11,523,744 11,232,101 -1.0
Recreational vehicles 719,450 826,286 726,040 0.9
Motor vehicle parts, accessories and supplies 2,436,564 2,079,245 2,410,328 -1.1
Automotive and household fuels 3,688,507 5,052,734 5,187,072 40.6
Home health products 3,836,912 3,470,158 3,533,334 -7.9
Infant care, personal and beauty products 1,265,635 1,254,737 1,232,122 -2.6
Hardware, tools, and renovation and lawn and
garden products 4,749,211 4,753,325 4,821,658 15
Miscellaneous products 2,720,598 2,864,417 2,908,668 6.9
Total retail trade commissions and
miscellaneous services 1,965,978 1,771,743 1,931,144 -1.8

" revised
P preliminary

Note(s): Data may not add up to totals because of rounding.

Source(s): Table 20-10-0017-01.

Note to readers

Find more statistics on retail trade.

New retail commodity data for e-commerce now available

The Retail Commodity Survey collects national-level retail sales data, by commodity, from the same businesses surveyed in the Monthly
Retail Trade Survey. No data have been seasonally adjusted. All percentage changes are year over year.

Estimates from the Retail Commodity Survey are now available for the electronic shopping and mail-order houses industry (North
American Industry Classification System [NAICS] code 454110).

E-commerce figures from brick-and-mortar retailers are included with the retailer's commodity sales. If the online operations of a
brick-and-mortar retailer are separately managed, they are classified under NAICS code 45411 (electronic shopping and mail-order
houses). Businesses commonly referred to as pure-play Internet retailers are also classified under NAICS code 45411. Total retail sales
figures do not include sales from retailers classified under NAICS code 45411.
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Available tables: 20-10-0016-01 and 20-10-0017-01.
Definitions, data sources and methods: survey number 2008.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations
(statcan.mediahotline-ligneinfomedias.statcan@statcan.gc.ca).
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