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The operating revenue of Canadian newspaper publishers declined to $2.1 billion in 2020, down 21.9% from 2018,
when the survey was last conducted. While newspaper publishers have experienced declining revenues over
several years, the COVID-19 pandemic accelerated many trends that are transforming the industry.

Demand for advertising—especially print advertising—fell as many businesses closed or reduced activities during
the pandemic. While the newspaper industry earned $1.5 billion in revenue from advertising sales in 2018, this
figure dropped to $934.3 million in 2020. In 2018, advertising revenues accounted for 59.7% of the industry's overall
sales, but by 2020 the share of advertising sales decreased to 51.9% of total sales.

Prior to the pandemic, the industry had already been transitioning toward increased reliance on digital advertising
and digital circulation sales. From 2016 to 2018, newspapers saw a 23.9% decrease in print advertising sales, but
over the 2018-to-2020 period, the decline in print advertising was more pronounced (-45.2%).

Circulation sales also declined in 2020, although to a lesser extent than advertising sales. From 2018 to 2020,
circulation sales decreased from $645.0 million to $596.8 million (-7.5%). While circulation sales for print
newspapers were down by 12.0% over this period, circulation sales for digital newspapers increased by 43.6%. In
spite of the increase, digital circulation still accounted for a small share of circulation sales overall (12.5%).

Ontario accounted for 44.2% of the operating revenue nationally and saw a 22.3% decline in operating revenue
from 2018 to 2020, to $942.0 million. The Prairie provinces, British Columbia and the territories saw a 27.2%
decrease in these revenues to $610.5 million. Revenues in the Atlantic provinces declined by 17.0% (to
$144.4 million), while in Quebec revenues were down by 13.9% over the same period, to $435.3 million.

The operating profit margin in Quebec increased to 11.7% in 2020, compared with 2018, when the industry endured
losses (-6.5%). The Prairie provinces, British Columbia and the territories had the next highest operating profit
margin in 2020 (10.5%), while Ontario (0.3%) and the Atlantic provinces (-0.3%) had lower operating profit margins
by comparison.

In addition to government support programs related to the COVID-19 pandemic, such as the Canada Emergency
Wage Subsidy, the Canadian newspaper industry is receiving assistance from a number of other initiatives. New
measures, introduced in 2019, include the Canadian journalism labour tax credit, which covers a portion of salary
costs for eligible employees of qualified Canadian journalism organizations. In 2019, Quebec introduced a labour
tax credit that provides additional support to the federal program. Other existing programs include the Canada
Periodical Fund and the Local Journalism Initiative.

In 2021, advertising demand is expected to rebound significantly from 2020, and this should benefit the industry.
However, demand for print advertising is not expected to increase to the same degree as demand for advertising in
other media, including radio, television and the Internet. In addition, the newspaper industry continues to face
significant competition from other sources of news (mainly online) for advertising revenue. For these reasons,
newspapers are not expected to see large revenue gains in 2021 compared with 2020, unlike many other
industries.

Note to readers

Data for 2018 have been revised.

These and other data related to the arts, culture, heritage and sport sectors can be found at the Culture statistics portal.

https://www.statcan.gc.ca/en/subjects-start/business_and_consumer_services_and_culture/culture
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Available tables: 21-10-0191-01 to 21-10-0197-01 and 21-10-0228-01.

Definitions, data sources and methods: survey number 4710.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; STATCAN.infostats-infostats.STATCAN@canada.ca) or Media
Relations (613-951-4636; STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca).
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