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On a seasonally adjusted basis, sales in the food services and drinking places subsector rose 9.8% to $4.9 billion in
March compared with February. Sales rose at full-service restaurants (+15.8%), limited-service eating places
(+6.0%), special food services (+6.9%) and drinking places (+15.3%). Each province reported higher sales, with
Ontario (+14.1%) posting the largest increase. Quebec (+8.5%) and Alberta (+10.3%) also reported large gains.

Chart 1
Sales in food services and drinking places
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Note(s): The higher variability associated with the trend–cycle estimates is indicated with a dotted line on the chart for the current reference month and the three
previous months. For more information, see the note to readers.
Source(s): Table 21-10-0019-01.

Further information is available in the Food Services and Drinking Places Sales dashboard, which provides access
to data on sales in food services and drinking places for Canada and by province and territory. This application
allows users to compare provincial and territorial data through interactive maps and charts.

Sales in the food services and drinking places subsector are up year over year, but still
lower than before the pandemic

The figures in this section are based on seasonally unadjusted estimates.

A year after the onset of the COVID-19 pandemic and the subsequent implementation of restrictions on the food
services and drinking places subsector, unadjusted sales for March were up 19.3% compared with March 2020.
Although sales have increased since March 2020, they are still almost one-quarter (-23.3%) lower than in
March 2019.

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
https://www150.statcan.gc.ca/en/catalogue/71-607-X2017003
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Prices for food purchased from restaurants were up 2.8% in March 2021 compared with March 2020, and prices for
alcoholic beverages served in licensed establishments decreased 0.1% over the same period (see table
18-10-0004-13).

Note to readers

All data in this release are seasonally adjusted and expressed in current dollars, unless otherwise noted. Seasonally adjusted data are
data that have been modified to eliminate the effect of seasonal and calendar influences to allow for more meaningful comparisons of
economic conditions from period to period. For more information on seasonal adjustment, see Seasonally adjusted data – Frequently
asked questions.

Trend-cycle data are included in selected charts to complement the seasonally adjusted series. These data represent a smoothed version
of the seasonally adjusted time series and provide information on longer-term movements, including changes in direction underlying the
series. For information on trend-cycle data, see the StatCan Blog and Trend-cycle estimates – Frequently asked questions.

Data for the current reference month are preliminary. Usually, unadjusted data are revised for the previous two months, and seasonally
adjusted data are revised for the previous three months. Both seasonally adjusted data and trend-cycle estimates are subject to revision
as additional observations become available. These revisions could be large and could even lead to a reversal of movement, especially
for reference months near the end of the series or during periods of economic disruption.

Table 1
Food services and drinking places – Seasonally adjusted
  March

2020
December

2020r
January

2021r
February

2021r
March
2021p

February to
March 2021

March 2020
to March

2021

    thousands of dollars   % change

Total, food services sales 4,152,415 4,242,906 4,214,688 4,468,122 4,906,353 9.8 18.2
Full-service restaurants 1,540,732 1,430,275 1,414,036 1,618,455 1,874,810 15.8 21.7
Limited-service eating places 2,142,325 2,483,717 2,490,565 2,523,509 2,675,681 6.0 24.9
Special food services 350,469 249,559 242,467 242,209 259,041 6.9 -26.1
Drinking places 118,889 79,355 67,620 83,949 96,821 15.3 -18.6

 
Provinces and territories              
Newfoundland and Labrador 48,173 67,114 66,178 53,324 57,109 7.1 18.5
Prince Edward Island 17,808 21,717 25,421 25,059 25,169 0.4 41.3
Nova Scotia 98,450 107,475 127,385 128,824 130,888 1.6 32.9
New Brunswick 73,405 90,274 80,607 87,886 97,057 10.4 32.2
Quebec 768,833 734,834 702,329 745,084 808,255 8.5 5.1
Ontario 1,628,043 1,610,049 1,529,578 1,631,058 1,861,458 14.1 14.3
Manitoba 128,571 121,479 127,755 134,465 159,131 18.3 23.8
Saskatchewan 113,211 134,820 141,022 142,022 145,867 2.7 28.8
Alberta 537,215 531,215 524,912 615,405 678,556 10.3 26.3
British Columbia 728,430 811,330 876,785 892,619 930,166 4.2 27.7
Yukon F 6,302 6,460 6,215 6,372 2.5 F
Northwest Territories 4,136 4,782 4,648 4,628 4,716 1.9 14.0
Nunavut 1,232 1,514 1,608 1,531 1,608 5.0 30.5

r revised
p preliminary
F too unreliable to be published
Note(s): Figures may not add up to totals as a result of rounding.
Source(s): Table 21-10-0019-01.

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=1810000413
http://www.statcan.gc.ca/eng/dai/btd/sad-faq
http://www.statcan.gc.ca/eng/blog-blogue/cs-sc/trend_cycle
http://www.statcan.gc.ca/eng/dai/btd/tce-faq
https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
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Available tables: table 21-10-0019-01.

Definitions, data sources and methods: survey number 2419.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; STATCAN.infostats-infostats.STATCAN@canada.ca) or Media
Relations (613-951-4636; STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca).

https://www150.statcan.gc.ca/t1/tbl1/en/tv.action?pid=2110001901
http://www23.statcan.gc.ca/imdb/p2SV.pl?Function=getSurvey&SDDS=2419
mailto:STATCAN.infostats-infostats.STATCAN@canada.ca
mailto:STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca

