Control and sale of alcoholic beverages,
year ending March 31, 2017
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The Canadian love affair with hops and barley continues, but more and more drinkers are opting for the grape.

Beer remained the alcoholic drink of choice for Canadians, with $9.1 billion in sales and accounting for 40.6% of
total sales of alcoholic beverages in 2016/2017. However, the market share of other alcoholic beverages, notably
wine, continued to grow.

Liquor stores, agencies and other retail outlets sold $22.5 billion worth of alcoholic beverages during the fiscal year
ending March 31, 2017, up 2.3% from the previous year.

The total volume of alcohol sold in 2016/2017 edged up 0.1%, to 3,074 million litres.

The net income realized by provincial and territorial liquor authorities increased by 7.0% to $6.5 billion
in 2016/2017. All liquor authorities reported positive net income in 2016/2017, however 7 out of 13 jurisdictions
reported lower net income compared with the previous fiscal year.

Net income and other government revenue derived from the control and sale of alcoholic beverages, including
excise taxes, retail sales taxes, specific taxes on alcohol, and licence and permit revenues, was $11.9 billion
in 2016/2017, an increase of 3.9% over the previous fiscal year.

Beer sales relatively unchanged

Liquor stores, agencies and other retail outlets sold $9.1 billion worth of beer during the fiscal year ending
March 31, 2017, up 0.7% from the previous year.

Canadian beer sales edged up 0.4%, while imported beer sales rose 2.1% in 2016/2017. Beer sales had the
greatest market share of total alcoholic beverage sales in Nunavut (60.0%) and the lowest in British Columbia
(34.4%). The Northwest Territories reported the greatest increase in beer sales (+5.1%), while Alberta reported the
largest decrease (-5.9%).

The average annual growth rate of total beer sales over the past 10 years was 1.3%. Sales of Canadian beer grew
at an annual average rate of 0.9% over the past decade, while imported beer sales increased, on average, by 3.6%
annually over that time.

In terms of volume sold, liquor stores, agencies and other retail outlets sold 2,234 million litres of beer in 2016/2017,
down slightly from 2015/2016. This volume is equivalent to 109.5 million litres of pure alcohol, or 221.5 bottles of
beer sold per person over the legal drinking age in Canada (1 bottle = 341 ml, 5% alcohol content). The volume of
Canadian beer sold decreased to 1,897 million litres, down 1.0% from the previous year, while imported beer sold
decreased 0.2% to 336 million litres. Average annual beer sales (in volume) have been declining at a rate of 0.3%
over the last decade.

Wine sales growth continues

Liquor stores, agencies and other retail outlets sold $7.2 billion worth of wine during the year ending
March 31, 2017, up 3.1% from the previous year to 32.0% of total alcohol sales. All provinces and territories
reported gains, except for Alberta and Nunavut. The Northwest Territories posted the highest growth at 14.1%,
followed by Prince Edward Island at 8.2%. Canadian wine sales grew by 6.9%, while imported wine sales were
up 1.4%.
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Wine sales had the greatest market share in Quebec at43.7% of total sales of alcoholic beverages, while the
lowest was in Nunavut at 11.4%. Red wines accounted for 53.4% of total wine sales in Canada in 2016/2017,
followed by white wines (32.3%) and sparkling wines (5.6%). Rosé, fortified and other wines accounted for the
remaining wine sales.

Imported red wine sales accounted for 74.2% of all red wines sold in 2016/2017, down from 76.9% in 2007/2008.
The share of imported white wines increased marginally, rising from 59.5% in 2007/2008 to 59.9% in 2016/2017.

In terms of volume, wine sales increased 1.8% from 2015/2016 to 505 million litres in 2016/2017. This volume is
equivalent to 63.8 million litres of pure alcohol, or 24.5 bottles of wine sold per person over the legal drinking age in
Canada (1 bottle = 750 ml, 12% alcohol content). The growth in volume of Canadian wine (+3.7%) outpaced that of
imported wine (+0.5%).

Spirit sales up

Liquor stores, agencies, and other retail outlets sold $5.3 billion worth of spirits during the year ending
March 31, 2017, up 3.2% from the previous year. Spirit sales had the greatest market share in the Northwest
Territories at 39.4% of total sales, and the lowest in Quebec at 13.7%. Canadian spirit sales increased 2.4%, while
imported spirit sales increased 4.1%.

At the national level, whisky (31.3%), vodka (24.8%) and rum (17.1%) were the most popular spirits sold in Canada
in 2016/2017, accounting for nearly three-quarters of all spirit sales. At the provincial/territorial level, whisky had the
greatest market share in Ontario, at 38.0% of spirit sales for the province, with the lowest market share in the
Northwest Territories (14.9% of spirit sales). Vodka constituted the highest proportion of spirit sales in Nunavut
(56.1% of spirit sales) and the lowest in Newfoundland and Labrador (15.7%). Rum was the top choice for spirits in
Newfoundland and Labrador (45.3% of spirit sales), with the lowest proportion sold in Yukon (12.8%).

The average annual growth rate of spirit sales over the last 10 years was 2.7%. Canadian spirit sales grew at an
annual average rate of 1.1% over the past decade, compared with an annual average growth rate of 4.8% for
imported spirits.

In terms of volume, the amount of spirits sold increased 2.4% in 2016/2017 to 168.0 million litres. This volume is
equivalent to 63.7 million litres of pure alcohol, or 7.3 bottles of spirits sold per person over the legal drinking age in
Canada (1 bottle =750 ml, 40% alcohol content). Sales of Canadian spirits totalled 95.2 million litres, up 2.3%
in 2016/2017, while the volume of imported spirit sales increased by 2.5% to 72.8 million litres. The share of spirit
imports has been on the rise for several years, increasing from 37.0% of spirits sold in 2007/2008 to 43.4%
in 2016/2017.

Ciders, coolers, and other refreshment beverages: Small market share but with sustained
and dynamic growth

Liquor stores, agencies, and other retail outlets sold $0.9 billion worth of ciders, coolers, and other refreshment
beverages (CCORB) in 2016/2017, up 8.2% from the previous year. CCORB sales had the greatest market share in
Yukon at 7.2% of total sales of alcoholic beverages, and the lowest share in Quebec at 1.2%.

In terms of volume, liquor stores, agencies and other retail outlets sold 167 million litres of CCORB in 2016/2017,
up 6.8% from the previous year. The 167 million litres of CCORB sold, or 9.9 million litres of pure alcohol, is
equivalent to 20.0 bottles of ciders, coolers, and other refreshment beverages sold per person over the legal
drinking age in Canada (1 bottle = 341 ml, 5% alcohol content).The average annual growth rate of CCORB sales
over the last 10 years was 6.4%. Canadian CCORB sales grew at an annual average rate of 4.6%, while imported
CCORSB sales increased at an annual average rate of 13.9%.
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Chart 1
Proportion of sales (in dollars) of alcoholic beverages, by category, %

Beer
Wine
Spirits
CCORB1?
1 1 1 1
0 10 20 30 40
%
[ 2007/2008 W 2016/2017

1. Ciders, coolers and other refreshment beverages.
Source(s): CANSIM table 183-0023.

50

Component of Statistics Canada catalogue no. 11-001-X


http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=183-0023&p2=31

The Daily, Thursday, May 10, 2018

Chart 2
Proportion of sales (in volume) of alcoholic beverages, by category, %
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Chart 3
Proportion of sales (in absolute or pure alcohol volume) of alcoholic beverages, by category, %
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Table 1
Net income of provincial and territorial liquor authorities
2015/2016" 2016/2017P 2016/2017
thousands of dollars % change
Canada 6,094,088 6,522,852 7.0
Newfoundland and Labrador 166,790 176,188 5.6
Prince Edward Island 20,645 20,792 0.7
Nova Scotia 244,555 239,221 2.2
New Brunswick 171,556 168,407 -1.8
Quebec 1,066,964 1,085,691 1.8
Ontario 1,969,351 2,339,697 18.8
Manitoba 274,673 274,386 -0.1
Saskatchewan 258,455 245,945 -4.8
Alberta 855,793 855,255 -0.1
British Columbia 1,031,271 1,083,245 5.0
Yukon 8,843 8,819 -0.3
Northwest Territories 24,362 25,062 2.9
Nunavut 830 144 -82.7
r revised

P preliminary

Note(s): Data may not add up to totals as a result of rounding.

Source(s): CANSIM table 183-0025.
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Table 2
Sales of alcoholic beverages
2016/2017P
Beer Wine Spirits CCORB! Total
thousands of dollars
Canada 9,126,333 7,187,291 5,262,293 906,055 22,481,972
Newfoundland and Labrador 229,739 80,669 129,482 17,546 457,436
Prince Edward Island 34,151 17,050 20,435 3,295 74,931
Nova Scotia 275,988 138,042 163,139 34,549 611,718
New Brunswick 199,730 91,565 97,188 26,635 415,118
Quebec 2,199,549 2,320,123 726,870 61,323 5,307,865
Ontario 3,318,806 2,518,375 2,059,631 340,530 8,237,342
Manitoba 329,221 163,805 239,916 37,112 770,054
Saskatchewan 289,907 95,040 210,187 41,832 636,966
Alberta 1,061,169 591,781 750,606 141,563 2,545,119
British Columbia 1,146,431 1,154,043 832,179 196,486 3,329,139
Yukon 16,928 7,922 10,340 2,750 37,940
Northwest Territories 21,506 8,264 20,874 2,354 52,998
Nunavut 3,208 612 1,446 80 5,346
2015/2016 to 2016/2017
Beer Wine Spirits CCORB! Total
% change

Canada 0.7 3.1 3.2 8.2 2.3
Newfoundland and Labrador 0.3 3.6 1.0 1.8 11
Prince Edward Island -1.9 8.2 2.5 11.0 2.0
Nova Scotia -1.0 1.6 -0.0 14.4 0.6
New Brunswick -0.8 4.6 1.4 3.3 1.2
Quebec 11 0.8 4.2 2.2 1.4
Ontario 2.1 4.3 4.9 14.2 3.9
Manitoba 0.9 3.8 2.1 9.6 2.3
Saskatchewan -0.8 1.6 -1.9 2.1 -0.6
Alberta -5.9 -1.6 -1.7 -0.1 -3.4
British Columbia 3.0 7.5 5.8 7.7 5.5
Yukon 2.6 4.8 41 27.8 5.0
Northwest Territories 5.1 14.1 7.0 15.8 7.6
Nunavut -3.1 -8.0 -3.7 -12.1 -4.0

P preliminary

1. Ciders, coolers and other refreshment beverages.

Note(s): Data may not add up to totals as a result of rounding.
Source(s): CANSIM table 183-0023.

Note to readers

Comparability and limitations of the data

establishments such as bars and restaurants.

Statistics on sales of alcoholic beverages by volume should not be equated with data on consumption. Sales volumes include only sales
as reported by the liquor authorities and their agencies, including sales by wineries, breweries, and other outlets that operate under
license from the liquor authorities. Consumption of alcoholic beverages would include all of these sales, as well as any unreported
volumes of alcohol sold through ferment-on-premise operations or other outlets, and any unrecorded or illegal transactions. Statistics on
sales of alcoholic beverages by dollar value should not be equated with consumer expenditures on alcoholic beverages. The sales data
refer to the revenues received by liquor authorities and their agents, and a portion of these revenues include sales to licensed

The value of sales of alcoholic beverages excludes all sales taxes, the value of returnable containers, and deposits. Absolute volume of
sales of alcoholic beverages is calculated by multiplying the sales volume by the percentage of alcohol content for each product category.
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Available in CANSIM: tables 183-0023 to 183-0026.
Definitions, data sources and methods: survey number 1726.

The infographic "Alcohol Sales in Canada," which is part of Statistics Canada — Infographics (11-627-M), is
now available.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; STATCAN.infostats-infostats. STATCAN@canada.ca) or Media
Relations (613-951-4636; STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca).
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