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Following three consecutive monthly increases, retail sales decreased 0.8% in December to $49.6 billion. Despite
this decline, retail sales were up 1.5% in the fourth quarter and up 6.7% for the year.

Sales fell in 6 of 11 subsectors, representing 42% of retail trade.

Lower sales at general merchandise; health and personal care; and electronics and appliance stores more than
offset gains at motor vehicle and parts dealers and food and beverage stores. Excluding motor vehicle and parts
dealers, retail sales decreased 1.8%.

Retail sales in volume terms were also down 0.8% in December.

Chart 1
Retail sales decrease in December
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Source(s): CANSIM tables 080-0020 and 080-0027.

Lower sales at general merchandise stores

After reporting increases in October and November, sales at general merchandise stores were down 5.3% in
December.

Sales at health and personal care stores decreased 3.8%, mainly due to weaker sales in Ontario.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0027&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
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Following a 12.7% increase in November with new product releases and strengthened promotional activity
surrounding Black Friday, sales at electronics and appliance stores were down 9.1% in December. Sales in this
subsector grew 7.2% in the fourth quarter.

Motor vehicle and parts dealers reported a 2.1% increase in December, following a 3.4% decrease in November.
Higher sales at new car dealers (+2.9%) more than offset declines at used car dealers (-1.3%), other motor vehicle
dealers (-1.6%), and automotive parts, accessories and tire stores (-0.7%).

Receipts at food and beverage stores increased 1.4%, primarily due to stronger sales at supermarkets and other
grocery stores (+1.6%). All other store types in this subsector reported gains.

Sales down in six provinces

While sales fell in six provinces, the overall decline in retail sales was largely attributable to Ontario (-1.6%), which
registered its first decrease in six months. Retail sales in the Toronto census metropolitan area (CMA) were
down 1.9%.

Sales in British Columbia declined 0.6%. The Vancouver CMA (-1.4%) posted its third decrease of 2017.

Following two months of gains, Quebec edged up 0.1% in December, on the strength of higher sales in the
Montréal CMA (+0.5%), up for the third consecutive month.

E-commerce sales by Canadian retailers

The figures in this section are based on unadjusted (that is, not seasonally adjusted) estimates.

On an unadjusted basis, retail e-commerce sales totalled $1.9 billion in December, accounting for 3.4% of total
retail trade. On a year-over-year basis, retail e-commerce increased 4.1%, while total unadjusted retail sales
rose 3.2%.

Retail sales in 2017 

Sales at Canadian store retailers grew 6.7%, the highest annual growth rate since 1997, reaching $588 billion
in 2017. The increase was partially attributable to higher prices, as sales in volume terms were up 5.4%. Sales were
up in every province, with Ontario (+6.4%) leading the way. Retail sales bounced back in Alberta (+7.5%) following
declines in 2015 and 2016.

Job growth reflected in higher retail sales

Sales in the retail sector picked up in 2017 on the strength of improved labour market conditions in Ontario,
Quebec, British Columbia and Alberta. Based on Statistics Canada's Labour Force Survey, employment increased
by 427,000 from December 2016 to December 2017, as Canada's unemployment rate fell by 1.1 percentage points
to 5.8%, one of the lowest rates on record.

Following a slide in employment from the autumn of 2015 to the summer of 2016, the labour market in Alberta
added 55,000 workers in 2017. The unemployment rate fell from 8.6% at the end of 2016 to 7.0% at the end
of 2017. These gains played a role in stronger retail sales in Alberta, where sales were down in
both 2015 and 2016.

Motor vehicle and parts dealers, gasoline stations lead increase

In 2017, Canada surpassed two million new motor vehicles sold in a single year for the first time, as an 8.1%
increase in units of trucks sold more than offset a 2.1% decrease in passenger vehicles. In dollar terms, sales at
motor vehicle and parts dealers (+9.0%) were the largest contributor to the increase in retail sales in every province
except Manitoba.
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Sales at gasoline stations increased 12.9%, as gasoline prices continued to recover following sharp declines
between mid-2014 and early 2016 due to a significant downturn in the global price of oil. According to the
Consumer Price Index, the average price of gasoline was 11.8% higher in 2017 compared with 2016. Removing the
effects of price changes, sales in volume terms at gasoline stations were up 1.6%.

Excluding sales at motor vehicle and parts dealers and gasoline stations, retail sales increased 4.7% in 2017.
Building material and garden equipment and supplies dealers (+12.7%) led this increase.

Sales at food and beverage (+1.6%) and general merchandise (+4.7%) stores grew at a lower rate than Canadian
store retailers overall, leading to a lower share of retail sales taking place in these subsectors in 2017.

Retail e-commerce continues to grow

Internet-based sales from both store and non-store retailers rose 31% to $15.7 billion in 2017. Retail e-commerce
represented 2.6% of total retail sales, compared with 2.1% in 2016. During the November and December holiday
shopping season, retail e-commerce accounted for 3.5% of total retail sales, up from 3.2% in 2016, in part due to
strong retail e-commerce sales in November 2017. Approximately one-quarter of retail e-commerce sales took
place during the holiday shopping season.

Summary tables of unadjusted data by industry and by province and territory are now available.

For information on related indicators, refer to Latest statistics.

http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/trad43b-eng.htm
http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/trad42b-eng.htm
http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/media01-eng.htm
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Note to readers

How do I interpret seasonally adjusted data when or if a series is undergoing a structural change?

In certain circumstances, it can be more difficult to interpret movements in seasonally adjusted data when several factors are
simultaneously influencing seasonal patterns (for example, the timing of product releases, popularity of promotional events).

The seasonal pattern reflects repeated movements in recent data. Deviations from the estimated pattern are often interpreted as irregular
movements in the short term. If these movements become a regular feature of the data over time, these new seasonal patterns would be
gradually incorporated into the seasonality model. New time series information on these changes is necessary to establish a new
seasonal pattern.

Additional information

Since the November 2017 release of September data, Laspeyres volume estimates by industry for the Monthly Retail Trade Survey are
available under CANSIM table 080-0027. CANSIM table 080-0024 has been discontinued. Volume estimates and indices in CANSIM
table 080-0027 have been revised back to 2012, reflecting a change in the classification of the retail commodity survey to the North
American Product Classification System.

All data in this release are seasonally adjusted and expressed in current dollars, unless otherwise noted. For information on seasonal
adjustment, see Seasonally adjusted data – Frequently asked questions.

Statistics Canada's retail e-commerce figures include the electronic sales of two distinct types of retailers. The first type do not have a
storefront. These businesses are commonly referred to as 'pure-play' Internet retailers and are classified to North American Industry
Classification System (NAICS) 45411—Electronic Shopping and Mail Order Houses. The second type have a storefront and are
commonly referred to as 'brick and mortar' retailers. If the online operations of a brick and mortar retailer are separately managed, they
too are classified to NAICS 45411.

Common electronic commerce transactions, such as travel and accommodation bookings, ticket purchases and financial transactions are
not included in Canadian retail sales figures. For more information on individual Internet use and e-commerce, consult the most recent
release of the Canadian Internet Use Survey and/or the Survey of Digital Technology and Internet Use.

For more information on retail e-commerce in Canada, see Retail E-Commerce in Canada.

Total retail sales expressed in volume are calculated by deflating current dollar values using consumer price indexes. The retail sales
series in chained (2012) dollars is a chained Fisher volume index with 2012 as the reference year. For more information, see Calculation
of Volume of Retail Trade Sales.

For information on trend-cycle data, see the StatCan Blog and Trend-cycle estimates – Frequently asked questions.

Real-time CANSIM tables

Real-time CANSIM tables 080-8020 and 080-8027 will be updated on March 5. For more information, consult the document Real-time
CANSIM tables.

Next release

Data on retail trade for January will be released on March 23.

http://www5.statcan.gc.ca/cansim/a26?lang=eng&retrLang=eng&id=0800024&&pattern=&stByVal=1&p1=1&p2=-1&tabMode=dataTable&csid=
http://www.statcan.gc.ca/dai-quo/btd-add/btd-add-eng.htm
http://www.statcan.gc.ca/daily-quotidien/140611/dq140611a-eng.htm
http://www.statcan.gc.ca/daily-quotidien/131028/dq131028a-eng.htm
http://www.statcan.gc.ca/bsolc/olc-cel/olc-cel?catno=11-621-M2016101&lang=eng
http://www23.statcan.gc.ca/imdb-bmdi/document/2406_D13_T9_V2-eng.htm
http://www.statcan.gc.ca/eng/blog-blogue/cs-sc/trend_cycle
http://www.statcan.gc.ca/eng/dai/btd/tce-faq
http://www.statcan.gc.ca/eng/dai/btd/rct
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Table 1
Retail sales by province, territory and census metropolitan area – Seasonally adjusted
  December

2016
November

2017r
December

2017p
November to

December 2017
December 2016

to December
2017

    millions of dollars   % change

Canada 46,946 50,039 49,647 -0.8 5.8
Newfoundland and Labrador 754 776 779 0.4 3.3
Prince Edward Island 191 202 202 0.1 5.9
Nova Scotia 1,252 1,332 1,316 -1.2 5.2
New Brunswick 1,002 1,093 1,092 -0.0 9.0
Quebec 10,093 10,787 10,800 0.1 7.0

Montréal 4,427 4,842 4,866 0.5 9.9
Ontario 17,302 18,314 18,019 -1.6 4.1

Toronto 7,043 7,569 7,422 -1.9 5.4
Manitoba 1,605 1,674 1,650 -1.4 2.8
Saskatchewan 1,633 1,677 1,678 0.1 2.8
Alberta 6,435 6,770 6,740 -0.5 4.7
British Columbia 6,515 7,244 7,203 -0.6 10.6

Vancouver 2,983 3,455 3,406 -1.4 14.2
Yukon 63 69 67 -2.9 6.4
Northwest Territories 63 65 66 1.9 6.0
Nunavut 38 36 34 -4.0 -8.6

r revised
p preliminary
Note(s): Figures may not add up to totals as a result of rounding.
Source(s): CANSIM table 080-0020.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
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Table 2
Retail sales by industry – Seasonally adjusted
  December

2016
November

2017r
December

2017p
November to

December
2017

December
2016 to

December
2017

    millions of dollars   % change

Total retail trade (current dollars) 46,946 50,039 49,647 -0.8 5.8
 

Total retail trade (2012 chained dollars) 45,364 47,745 47,375 -0.8 4.4
 

Total (current dollars) excluding motor vehicle and parts
dealers 34,531 36,989 36,323 -1.8 5.2

 
Total (current dollars) excluding motor vehicle and parts

dealers and gasoline stations 29,392 31,394 30,774 -2.0 4.7
 

Motor vehicle and parts dealers 12,414 13,051 13,323 2.1 7.3
New car dealers 9,879 10,462 10,766 2.9 9.0
Used car dealers 846 939 927 -1.3 9.6
Other motor vehicle dealers 900 886 872 -1.6 -3.2
Automotive parts, accessories and tire stores 790 764 759 -0.7 -3.9

 
Furniture and home furnishings stores 1,534 1,553 1,493 -3.9 -2.7

Furniture stores 953 966 931 -3.6 -2.2
Home furnishings stores 581 587 561 -4.4 -3.5

 
Electronics and appliance stores 1,278 1,642 1,493 -9.1 16.9

 
Building material and garden equipment and supplies dealers 2,881 3,191 3,191 0.0 10.8

 
Food and beverage stores 9,882 10,001 10,139 1.4 2.6

Supermarkets and other grocery (except convenience) stores 6,786 6,759 6,870 1.6 1.3
Convenience stores 653 669 676 1.1 3.6
Specialty food stores 589 634 644 1.5 9.4
Beer, wine and liquor stores 1,855 1,939 1,948 0.5 5.0

 
Health and personal care stores 3,707 3,965 3,813 -3.8 2.9

 
Gasoline stations 5,139 5,594 5,549 -0.8 8.0

 
Clothing and clothing accessories stores 2,635 2,833 2,735 -3.5 3.8

Clothing stores 2,043 2,179 2,112 -3.1 3.4
Shoe stores 344 363 354 -2.5 2.7
Jewellery, luggage and leather goods stores 248 291 269 -7.7 8.4

 
Sporting goods, hobby, book and music stores 1,043 1,109 1,111 0.2 6.5

 
General merchandise stores 5,224 5,885 5,572 -5.3 6.7

 
Miscellaneous store retailers 1,209 1,215 1,227 1.0 1.5

r revised
p preliminary
Note(s): Figures may not add up to totals as a result of rounding.
Source(s): CANSIM tables 080-0020 and 080-0027.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0027&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
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Table 3
Retail e-commerce sales, unadjusted
  December

2016
November

2017
December

2017
December

2017

 
  thousands of dollars

  year-over-year
% change

Retail trade sales (44-453) 52,109,534 51,735,593 53,753,918 3.2
Electronic shopping and mail-order houses sales (45411) 1,107,715 1,162,763 1,186,404 7.1

Retail e-commerce 1 1,814,462 1,866,088 1,889,559 4.1
 

Retail e-commerce share of total retail trade (%) 3.41 3.53 3.44  

1. Retail e-commerce includes e-sales from both store retailers included in NAICS 44-453 and non-store retailers included in electronic shopping and mail order
houses (NAICS 45411).

Note(s): For more information on retail e-commerce, see Retail E-Commerce in Canada.
Source(s): CANSIM table 080-0033.

Available in CANSIM: tables 080-0020, 080-0027 and 080-0033.

Definitions, data sources and methods: survey numbers 2406 and 2408.

For more information, contact us (toll-free 1-800-263-1136; 514-283-8300;
STATCAN.infostats-infostats.STATCAN@canada.ca).

For analytical information, or to enquire about the concepts, methods or data quality of this release, contact
Annie Xie (613-951-0385; annie.xie@canada.ca), Retail and Service Industries Division.

http://www.statcan.gc.ca/pub/11-621-m/11-621-m2016101-eng.htm
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0033&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0033&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0027&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
http://www.statcan.gc.ca/imdb-bmdi/2406-eng.htm
http://www.statcan.gc.ca/imdb-bmdi/2408-eng.htm
mailto:STATCAN.infostats-infostats.STATCAN@canada.ca
mailto:annie.xie@canada.ca

