
Retail trade, March 2017
Released at 8:30 a.m. Eastern time in The Daily, Friday, May 19, 2017

Following a 0.4% decline in February, retail sales rose 0.7% in March to $48.3 billion on the strength of higher sales
at motor vehicle and parts dealers. Sales were up in 6 of 11 subsectors, representing 53% of total retail trade.

After removing the effects of price changes, retail sales in volume terms rose 1.2%.

Chart 1
Retail sales increase in March
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Source(s): CANSIM tables 080-0020 and 080-0024.

New car dealers lead gain

Motor vehicle and parts dealers (+3.2%) recorded the largest gain in dollar terms across all subsectors. The
increase was largely attributable to higher sales at new car dealers (+3.8%). Used car dealers (+2.7%) and
automotive parts, accessories and tire stores (+1.2%) also posted higher sales. Sales at other motor vehicle
dealers (-1.4%) were down for the third month in a row.

Sales at general merchandise stores (+1.4%) were up for the third consecutive month.

Electronics and appliance stores (+3.1%) continued their upward trend in March.

Store types traditionally associated with housing purchases and home renovation showed growth in March. Sales at
building material and garden equipment and supplies dealers (+1.0%) and furniture and home furnishings stores
(+0.8%) both increased for the sixth time in seven months.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0024&p2=31
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Amid lower consumer prices for food purchased from stores, lower receipts were reported at food and beverage
stores (-0.7%). This decrease was due in large part to weaker sales at supermarkets and other grocery stores
(-0.6%) and, to a lesser extent, convenience stores (-2.9%).

Sales up in seven provinces

Retail sales were up in seven provinces in March. Higher sales in Ontario and British Columbia accounted for the
majority of the increase.

In Ontario, retail sales increased 0.9%, primarily on the strength of higher sales at motor vehicle and parts dealers.

Sales in British Columbia rose 2.3%. Gains were widespread across most store types.

Following severe winter weather events in February, retail sales in Nova Scotia (+4.8%) rebounded on higher sales
at new and used car dealers.

Sales in Saskatchewan (+2.7%) continued their upward trend in March, rising for the eighth consecutive month.
Over this period, higher sales have been reported at general merchandise stores, gasoline stations, and health and
personal care stores.

In Quebec, retail sales decreased 0.8%.

After increasing for seven consecutive months, sales in Alberta fell for the first time since mid-2016.

E-commerce sales by Canadian retailers

The figures in this section are based on unadjusted (that is, not seasonally adjusted) estimates.

On an unadjusted basis, retail e-commerce sales were $1.2 billion in March, accounting for 2.4% of total retail
trade. On a year-over-year basis, retail e-commerce sales increased 43.2% while total unadjusted retail sales
rose 9.5%.

In celebration of the country's 150th birthday, Statistics Canada is presenting
snapshots from our rich statistical history.

There was a time when independent shops were by far the dominant retailers in
Canada. Over the years, many of these independent retailers have given way to chain
stores. In 1945, about 19% of total retail sales were purchased from chain stores.

By 2015, this proportion had grown to approximately 46%.

Summary tables of unadjusted data by industry and by province and territory are now available.

For information on related indicators, refer to Latest statistics.

http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/trad42b-eng.htm
http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/trad43b-eng.htm
http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/media01-eng.htm
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Note to readers

Starting with the April 2017 release of February data, estimates for the Monthly Retail Trade Survey are being calculated using a new
sample. The sample design has been modified to improve efficiency. The sample is periodically refreshed to take advantage of
improvements made to the Business Register since the last sample selection, reflecting births, deaths and other changes to the survey
population. In addition, the survey estimation methodology has been enhanced to use more administrative data. Seasonal adjustment
specifications and factors were reviewed and updated.

Regular annual revisions from 2016 and typical historical revisions are also included in the new data series.

The data have been revised using historical linkage factors designed to preserve the continuity of the time series. The linkage method
leads to larger revisions for more recent periods.

Seasonally adjusted estimates in CANSIM table 080-0020 have been revised back to 2009. Unadjusted estimates in CANSIM
table 080-0020 have been adjusted back to 2012. Volume estimates and indices in CANSIM table 080-0024 have been revised back
to 2004, reflecting a change in the base year from 2007 to 2012.

All data in this release are seasonally adjusted and expressed in current dollars, unless otherwise noted. For information on seasonal
adjustment, see Seasonally adjusted data – Frequently asked questions.

Statistics Canada's retail e-commerce figures are disseminated in unadjusted form. As a result, one must use caution when comparing
retail sales that are seasonally adjusted (CANSIM 080-0020) in the Daily with retail e-commerce figures (CANSIM 080-0033).

Statistics Canada's retail e-commerce figures include the electronic sales of two distinct types of retailers. The first is retailers that do not
have a storefront. These businesses are commonly referred to as 'pure-play' Internet retailers and are classified to North American
Industry Classification System (NAICS) 45411—Electronic Shopping and Mail Order Houses. The second type of retailer is those that
have a storefront and are commonly referred to as 'brick and mortar' retailers. If the online operations of a brick and mortar retailer are
separately managed, they too are classified to NAICS 45411.

CANSIM 080-0033 represents the Internet sales of Canadian-based retailers. The foreign e-commerce purchases from Canadian-based
retailers are included in the Internet sales totals. Conversely, Internet purchases by Canadians from foreign-based retailers are not
included in Statistics Canada's retail trade figures.

Common electronic commerce transactions, such as travel and accommodation bookings, ticket purchases and financial transactions are
not included in Canadian retail sales figures. For more information on individual Internet use and e-commerce, consult the most recent
release of the Canadian Internet Use Survey and/or the Survey of Digital Technology and Internet Use.

For more information on retail e-commerce in Canada, see Retail E-Commerce in Canada.

Total retail sales expressed in volume are calculated by deflating current dollar values using consumer price indexes. The retail sales
series in chained (2007) dollars is a chained Fisher volume index with 2007 as the reference year. For more information, see Calculation
of Volume of Retail Trade Sales.

For information on trend-cycle data, see the StatCan Blog and Trend-cycle estimates – Frequently asked questions.

Real-time CANSIM tables

Real-time CANSIM tables 080-8020 and 080-8024 will be updated on May 29. For more information, consult the document Real-time
CANSIM tables.

Next release

Data on retail trade for April will be released on June 22.

http://www.statcan.gc.ca/dai-quo/btd-add/btd-add-eng.htm
http://www.statcan.gc.ca/daily-quotidien/131028/dq131028a-eng.htm
http://www.statcan.gc.ca/daily-quotidien/140611/dq140611a-eng.htm
http://www.statcan.gc.ca/pub/11-621-m/11-621-m2016101-eng.htm
http://www23.statcan.gc.ca/imdb-bmdi/document/2406_D13_T9_V1-eng.htm
http://www.statcan.gc.ca/eng/dai/btd/tce-faq
http://www.statcan.gc.ca/eng/blog-blogue/cs-sc/trend_cycle
http://www.statcan.gc.ca/eng/dai/btd/rct
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Table 1
Retail sales by province and territory – Seasonally adjusted
  March

2016
February

2017r
March
2017p

February to
March 2017

March 2016 to
March 2017

    millions of dollars   % change

Canada 45,192 47,967 48,290 0.7 6.9
Newfoundland and Labrador 750 773 769 -0.4 2.6
Prince Edward Island 186 196 202 3.2 8.5
Nova Scotia 1,216 1,219 1,277 4.8 5.0
New Brunswick 995 1,030 1,042 1.2 4.8
Quebec 9,731 10,332 10,251 -0.8 5.3
Ontario 16,535 17,619 17,783 0.9 7.5
Manitoba 1,599 1,630 1,635 0.3 2.2
Saskatchewan 1,589 1,682 1,727 2.7 8.7
Alberta 6,184 6,665 6,631 -0.5 7.2
British Columbia 6,249 6,651 6,807 2.3 8.9
Yukon 61 63 65 3.5 8.1
Northwest Territories 63 64 65 0.5 3.3
Nunavut 34 42 35 -16.5 4.2

r revised
p preliminary
Note(s): Figures may not add up to totals as a result of rounding.
Source(s): CANSIM table 080-0020.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
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Table 2
Retail sales by industry – Seasonally adjusted
  March

2016
February

2017r
March
2017p

February to
March 2017

March 2016
to March

2017

    millions of dollars   % change

Total retail trade (current dollars) 45,192 47,967 48,290 0.7 6.9
 

Total retail trade (2007 chained dollars) 44,288 46,082 46,634 1.2 5.3
 

Total (current dollars) excluding motor vehicle and parts
dealers 33,373 35,344 35,261 -0.2 5.7

 
Total (current dollars) excluding motor vehicle and parts

dealers and gasoline stations 29,184 30,324 30,284 -0.1 3.8
 

Motor vehicle and parts dealers 11,819 12,623 13,029 3.2 10.2
New car dealers 9,513 10,188 10,573 3.8 11.1
Used car dealers 826 861 884 2.7 7.0
Other motor vehicle dealers 764 831 820 -1.4 7.3
Automotive parts, accessories and tire stores 716 744 753 1.2 5.2

 
Furniture and home furnishings stores 1,454 1,573 1,584 0.8 9.0

Furniture stores 887 980 976 -0.4 10.0
Home furnishings stores 567 593 609 2.7 7.4

 
Electronics and appliance stores 1,264 1,364 1,405 3.1 11.2

 
Building material and garden equipment and supplies dealers 2,710 2,924 2,954 1.0 9.0

 
Food and beverage stores 9,817 10,019 9,948 -0.7 1.3

Supermarkets and other grocery (except convenience) stores 6,740 6,887 6,849 -0.6 1.6
Convenience stores 649 668 648 -2.9 -0.2
Specialty food stores 561 588 589 0.1 5.1
Beer, wine and liquor stores 1,867 1,876 1,862 -0.8 -0.3

 
Health and personal care stores 3,645 3,899 3,868 -0.8 6.1

 
Gasoline stations 4,189 5,020 4,977 -0.9 18.8

 
Clothing and clothing accessories stores 2,659 2,798 2,722 -2.7 2.4

Clothing stores 2,073 2,182 2,106 -3.5 1.6
Shoe stores 329 340 324 -4.7 -1.5
Jewellery, luggage and leather goods stores 257 276 292 5.8 13.6

 
Sporting goods, hobby, book and music stores 1,039 1,082 1,087 0.5 4.6

 
General merchandise stores 5,444 5,459 5,538 1.4 1.7

 
Miscellaneous store retailers 1,152 1,207 1,178 -2.4 2.3

r revised
p preliminary
Note(s): Figures may not add up to totals as a result of rounding.
Source(s): CANSIM tables 080-0020 and 080-0024.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0024&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
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Table 3
Retail E-commerce sales, unadjusted
  March

2016r
March
2017p

March 2016 to
March 2017p

    thousands of dollars   % change

Retail Trade (44-453) 42,787,278 46,752,076 9.3
Electronic shopping and mail-order houses (45411) 687,733 841,521 22.4
Retail E-commerce sales1 809,221 1,159,094 43.2

 
Retail E-commerce share of total retail trade (%) 1.86 2.44  

r revised
p preliminary
1. Retail e-commerce includes e-sales from both store retailers included in NAICS 44-453 and non-store retailers included in electronic shopping and mail order

houses (NAICS 45411).
Source(s): CANSIM table 080-0033.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0033&p2=31
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Available in CANSIM: tables 080-0020, 080-0024 and 080-0033.

Definitions, data sources and methods: survey numbers 2406 and 2408.

For more information, contact us (toll-free 1-800-263-1136; 514-283-8300;
STATCAN.infostats-infostats.STATCAN@canada.ca).

For analytical information, or to enquire about the concepts, methods or data quality of this release, contact
Jason Aston (613-951-0746; jason.aston@canada.ca), Retail and Service Industries Division.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0033&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0024&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=080-0020&p2=31
http://www.statcan.gc.ca/imdb-bmdi/2406-eng.htm
http://www.statcan.gc.ca/imdb-bmdi/2408-eng.htm
mailto:STATCAN.infostats-infostats.STATCAN@canada.ca
mailto:jason.aston@canada.ca

