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Tourism spending in Canada rose 1.0% in the fourth quarter, with most of the gain coming from increased outlays
by Canadians in the country. This was the largest quarterly gain since the second quarter of 2010. Spending has
increased, on average, 0.5% on a quarterly basis since that time.

Chart 1
Tourism spending in Canada increases
 

Tourism spending by Canadians in the country up sharply

Tourism spending by Canadians at home rose 1.2% in the fourth quarter, the third consecutive quarterly increase
and the largest gain since the first quarter of 2011.

Outlays on most tourism goods and services were up in the fourth quarter, with passenger air transport (+1.8%) and
vehicle fuel (+2.0%) contributing the most to the increase. Tourism spending on non-tourism goods and services
including groceries and clothing rose 1.2%.
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Chart 2
Tourism spending by Canadians in the country up sharply
 

Fifth consecutive increase in spending by international visitors

Spending by international visitors in Canada edged up 0.3% in the fourth quarter. Increased outlays on
accommodation (+1.1%), food and beverage services (+1.1%) and recreation and entertainment (+1.7%) more than
offset declines in passenger air transport (-1.2%) and non-tourism goods and services (-0.8%).

This was the fifth consecutive quarterly gain in spending by international visitors in Canada. Spending has
increased 3.8% over that time with the largest contributor being passenger air transport (+6.6%).
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Chart 3
Tourism spending by international visitors edges up
 

Tourism gross domestic product expands

Tourism gross domestic product (GDP) grew by 0.7% in the fourth quarter, continuing an upward trend that began in
the third quarter of 2009, and matching the 0.7% increase of the national GDP in the fourth quarter.

Tourism GDP increased in every industry in the fourth quarter, except accommodation, which was flat.
Transportation (+1.5%) had the largest increase.

Tourism employment edged up 0.1% in the fourth quarter to 619,900 jobs. This was the seventh consecutive
increase in tourism employment.

Travel services (+3.2%) and recreation and entertainment (+1.5%) contributed the most to the increase in tourism
jobs, while there were declines in accommodation (-1.7%) and other transportation (-0.7%) industries.

Annual 2013

Tourism spending increased 0.9% in 2013, about half the pace of 2012. Spending on most tourism goods and
services were up, while passenger air transport declined 1.0%.

Tourism spending in Canada has increased every year, but three, since recordkeeping began in 1986. Declines
in 1991 and 2009 occurred during economic downturns, while 2003 saw the severe acute respiratory syndrome
(SARS) outbreak.

Outlays by Canadians at home were 0.9% higher in 2013, with spending on most tourism goods and services
increasing. Passenger air transport, however, was 2.0% lower.



The Daily, Thursday, March 27, 2014

Component of Statistics Canada catalogue no. 11-001-X4

Tourism spending by international visitors in Canada rose 1.2%, led by a 3.1% increase in passenger air transport.
However, spending on vehicle fuel and non-tourism goods and services were both lower.

Tourism GDP was up 1.2% in 2013. Most tourism industries posted increases, with food and beverage services
(+2.5%) and accommodation (+1.1%) contributing the most to the overall gain. Tourism GDP in non-tourism
industries was also higher, while transportation was slightly lower.

In comparison, national GDP increased 1.9% in 2013. Tourism GDP growth has lagged national GDP in each of the
last five years.

Tourism employment increased 1.4% to 618,100 jobs. The food and beverage services (+3.5%) and air
transportation (+3.3%) industries posted the largest gains. Travel services, in turn, declined 3.5%.

Note to readers

Growth rates of tourism spending and gross domestic product are expressed in real terms (that is, adjusted for price changes) as well as
adjusted for seasonal variations, unless otherwise indicated. Employment data are also seasonally adjusted. Associated percentage
changes are presented at quarterly rates unless otherwise noted.

With the fourth quarter release of the National tourism indicators, all data from the first, second and third quarters have been revised.

National tourism indicators are funded by the Canadian Tourism Commission.
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Table 1
National tourism indicators – Seasonally adjusted
      Fourth quarter

2012

  First quarter
2013

  Second
quarter 2013

  Third quarter
2013

  Fourth quarter
2013

  Third quarter
to fourth

quarter 2013

    millions of dollars at 2007 prices   % change

Total tourism expenditures            
Tourism demand in Canada 18,861 18,798 18,878 18,953 19,138 1.0

Tourism demand by
non-residents 3,833 3,863 3,880 3,919 3,929 0.3

Tourism domestic demand 15,028 14,935 14,998 15,034 15,209 1.2
 

Transportation            
Tourism demand in Canada 7,462 7,363 7,347 7,373 7,473 1.4

Tourism demand by
non-residents 1,221 1,227 1,244 1,262 1,252 -0.8

Tourism domestic demand 6,241 6,136 6,103 6,111 6,221 1.8
 

Accommodation            
Tourism demand in Canada 2,765 2,778 2,816 2,828 2,840 0.4

Tourism demand by
non-residents 916 925 927 936 946 1.1

Tourism domestic demand 1,849 1,853 1,889 1,892 1,894 0.1
 

Food and beverage services            
Tourism demand in Canada 2,598 2,609 2,643 2,665 2,675 0.4

Tourism demand by
non-residents 619 624 626 631 638 1.1

Tourism domestic demand 1,979 1,985 2,017 2,034 2,037 0.1
 

Other tourism commodities            
Tourism demand in Canada 2,919 2,925 2,945 2,952 2,990 1.3

Tourism demand by
non-residents 441 449 451 453 461 1.8

Tourism domestic demand 2,478 2,476 2,494 2,499 2,529 1.2
 

Other commodities            
Tourism demand in Canada 3,117 3,123 3,127 3,135 3,160 0.8

Tourism demand by
non-residents 636 638 632 637 632 -0.8

Tourism domestic demand 2,481 2,485 2,495 2,498 2,528 1.2

Available in CANSIM: tables 387-0001 to 387-0003, 387-0008, 387-0010 and 387-0011.

Definitions, data sources and methods: survey number 1910.

The System of macroeconomic accounts module, accessible from the Browse by key resource module of our
website, features an up-to-date portrait of national and provincial economies and their structure.

Data on the National tourism indicators for the first quarter will be released on June 27.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations (613-951-4636;
mediahotline@statcan.gc.ca).

http://www.statcan.gc.ca/nea-cen/index-eng.htm

