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Manufacturing sales edged down 0.2% in January to $48.0 billion, the fourth decline in five months. Sales in
January were down in the transportation equipment industry as well as the petroleum and coal product industry.
Overall, 7 of 21 industries posted lower sales in January, representing approximately 52% of the manufacturing
sector.

Durable goods sales declined 0.7% to $24.1 billion, while non-durable goods sales rose 0.3% to $23.9 billion.

Constant dollar sales fell 0.4% in January, indicating that the decline in manufactured goods sold was a result of
lower volumes.

Unfilled orders increased 5.8% to $69.0 billion in January, the highest level since November 2008 ($69.3 billion).
The gain stemmed almost entirely from higher unfilled orders in the aerospace product and parts industry. Unfilled
orders are a stock of orders that will contribute to future sales assuming that they are not cancelled.

Chart 1
Sales edge downwards

Sales decline in the transportation equipment industry

Sales declined 3.8% to $7.5 billion in the transportation equipment industry. The decrease mostly reflected a 19.7%
drop in production in the aerospace product and parts industry. The aerospace industry is one of the more volatile
industries in the manufacturing sector. A 3.7% decline in the motor vehicle assembly industry also contributed to the
decrease in transportation equipment sales.
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Petroleum and coal product sales decreased 1.8% to $7.0 billion in January. The decline mostly reflected lower
sales volumes.

Sales in the food industry were down 1.3% to $6.7 billion, the fourth decline in five months. The level in January
was the lowest since September 2010.

Sales down in four provinces

Manufacturing sales decreased in Quebec, Ontario, New Brunswick and Saskatchewan.

In Quebec, sales declined 2.7% to $11.3 billion, the largest decline since July 2012. The decrease was primarily
caused by lower production in the aerospace product and parts industry.

Manufacturing sales in Ontario were down 0.8% to $21.6 billion. The decrease reflected a 3.2% decline in the motor
vehicle assembly industry and a 5.9% drop in the petroleum and coal product industry.

Sales in New Brunswick dropped 6.7% to $1.6 billion, primarily as a result of lower sales in the non-durable goods
industries.

In Saskatchewan, sales were down 4.9% to $1.1 billion, mostly because of declines in the durable goods industries.

In Alberta, sales rose 6.3% to $6.3 billion, the largest increase since November 2011. The gain was a result of
increases in the petroleum and coal product (+7.6%), chemical (+11.0%) and machinery (+17.2%) industries. The
gain in the machinery industry reflected higher sales of oil and gas field equipment.

Inventories rise

Inventory levels were up 1.7% to $65.4 billion in January. The gains were led by the aerospace product and parts,
and primary metal industries.

In the aerospace product and parts industry, inventories were up 4.1% to $5.0 billion, with two-thirds of the gain
stemming from higher goods-in-process inventories while the remainder was caused by increased finished product
inventories.

Primary metal inventories were up 2.4% to $7.7 billion, as a result of higher volumes held by manufacturers rather
than price changes.

Inventories were also up in the petroleum and coal (+2.6%), fabricated metal (+2.3%), and the electrical equipment
(+9.1%) industries.
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Chart 2
Inventories rise

The inventory-to-sales ratio rose from 1.34 to 1.36 in January, the highest level since June 2011.
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Chart 3
The inventory-to-sales ratio increases

Substantial gains in new and unfilled orders

In January, new orders increased 5.1% to $51.8 billion. Most of the gain was attributable to increases in the
aerospace product and parts and machinery industries.

Unfilled orders rose 5.8% to $69.0 billion in January. The increase was almost entirely caused by a gain in the
aerospace product and parts industry.

In the aerospace product and parts industry, unfilled orders rose 10.0% to a record high of $39.6 billion. The gain in
January was the fourth consecutive monthly increase. Since September 2012, unfilled orders in the aerospace
industry have advanced 26.2%.

Unfilled orders were up 2.6% to $7.2 billion in the machinery industry. The gain followed seven months of declines.
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Chart 4
Substantial increase in unfilled orders

Manufacturing at a glance: Unfilled orders

Between January 1997 and January 2013, total unfilled orders rose from $30.1 billion to $69.0 billion, while sales
during the same period increased from $34.8 billion to $48.0 billion. Hence, unfilled orders rose by 128.9%
compared with a 38.0% increase in sales. Unfilled orders represent the backlog of orders held by a company at a
particular point in time that will contribute to future sales, assuming orders are not cancelled.

On average, 96.0% of unfilled orders are concentrated in industries which manufacture durable goods. Between
January 1997 and January 2013, unfilled orders in transportation equipment increased from $15.4 billion to
$45.8 billion, and on average accounted for 57.5% of total orders. Over the same period, the aerospace product
and parts industry was the largest contributor among all manufacturing industries and accounted for 73.5% of the
unfilled orders in the transportation equipment industry.
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Chart 5
Unfilled orders, January 1997 to January 2013

Other industries which held a sizeable share of total unfilled orders included machinery manufacturing, fabricated
metal products and computer and electronic products manufacturing. From January 1997 to January 2013, these
three industries contributed an average of 13.1%, 8.7% and 7.1% to total unfilled orders respectively.

The effect of recent economic downturns on unfilled orders

Directly preceding the economic downturn of 2008 and 2009, total unfilled orders peaked at $69.3 billion in
November 2008. Over the course of the next year, unfilled orders decreased sharply to $51.0 billion by
November 2009. In comparison, during the economic downturn in 2001 and 2002, total unfilled orders decreased
from $50.3 billion in July 2001 to $34.3 billion in December 2003, representing a 31.9% decrease over 29 months.
However, this decline was more gradual than the recent decrease in unfilled orders, which fell 26.5%
over 12 months.

Despite differences in the duration of the decline in unfilled orders, there was a noticeable parallel in the months
following each of these economic events. In both cases, total unfilled orders maintained a consistent level for
approximately one year before beginning to increase. After decreasing to a low of $34.3 billion in December 2003,
total unfilled orders maintained an average level of $36.3 billion before beginning to consistently increase starting in
January 2005. Similarly, after reaching a low of $51.0 billion in November 2009, total unfilled orders maintained an
average level of approximately $52.4 billion before beginning to rise starting in January 2011.

After unfilled orders reached their cyclical low of $34.3 billion in December 2003 it took 38 months for them to reach
their previous high of $50.3 billion. In the current business cycle, 38 months have also passed since unfilled orders
reached their cyclical low of $51.0 billion. At approximately $400 million short of their highest level, unfilled orders
are again displaying similar patterns in recovery.
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Note to readers

Monthly data in this release are seasonally adjusted and are expressed in current dollars unless otherwise specified. Preliminary data are
provided for the current reference month. Revised data, based on late responses, are updated for the three previous months.

Non-durable goods industries include food, beverage and tobacco products, textile mills, textile product mills, clothing, leather and
allied products, paper, printing and related support activities, petroleum and coal products, chemicals, and plastics and rubber products.

Durable goods industries include wood products, non-metallic mineral products, primary metal, fabricated metal products, machinery,
computer and electronic products, electrical equipment, appliances and components, transportation equipment, furniture and related
products and miscellaneous manufacturing.

Production-based industries

For the aerospace industry and shipbuilding industries, the value of production is used instead of sales of goods manufactured. This
value is calculated by adjusting monthly sales of goods manufactured by the monthly change in inventories of goods in process and
finished products manufactured.

Unfilled orders are a stock of orders that will contribute to future sales assuming that the orders are not cancelled.

New orders are those received whether sold in the current month or not. New orders are measured as the sum of sales for the current
month plus the change in unfilled orders from the previous month to the current month.

Table 1
Manufacturing: Principal statistics – Seasonally adjusted
      January 2012   December 2012r   January 2013p   December 2012

to January 2013

  January 2012 to
January 2013

    millions of dollars   % change1

Manufacturing sales (current dollars) 48,773 48,095 48,002 -0.2 -1.6
Manufacturing sales (2002 constant

dollars) 42,895 42,182 42,019 -0.4 -2.0
Manufacturing sales (current dollars)

excluding motor vehicles, parts and
accessories 42,345 42,323 42,353 0.1 0.0

Inventories 65,330 64,354 65,426 1.7 0.1
Unfilled orders 60,291 65,177 68,959 5.8 14.4
Unfilled orders excluding motor vehicles,

parts and accessories 59,742 64,698 68,480 5.8 14.6
New orders 48,463 49,267 51,784 5.1 6.9
New orders excluding motor vehicles,

parts and accessories 42,048 43,474 46,135 6.1 9.7
Inventory-to-sales ratio 1.34 1.34 1.36 ... ...

r  revised
p  preliminary
…  not applicable
1.  Percent change calculated at thousands of dollars for current dollars, and millions of dollars for constant dollars.
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Table 2
Manufacturing sales: Industry aggregates – Seasonally adjusted
      January 2012   December 2012r   January 2013p   December 2012

to January 2013

  January 2012 to
January 2013

    millions of dollars   % change1

Food manufacturing 7,021 6,771 6,684 -1.3 -4.8
Beverage and tobacco product 896 951 1,005 5.6 12.1
Textile mills 139 154 162 5.3 16.5
Textile product mills 136 122 126 3.3 -7.5
Clothing manufacturing 181 158 166 4.8 -8.4
Leather and allied product 35 26 32 24.2 -7.2
Wood product 1,591 1,811 1,875 3.5 17.8
Paper manufacturing 2,098 1,939 1,998 3.0 -4.8
Printing and related support activities 706 691 733 6.1 3.8
Petroleum and coal product 6,943 7,175 7,048 -1.8 1.5
Chemical 4,023 3,958 4,025 1.7 0.1
Plastics and rubber products 1,964 1,891 1,932 2.2 -1.7
Non-metallic mineral product 1,003 1,080 1,052 -2.6 4.8
Primary metal 4,003 3,891 3,902 0.3 -2.5
Fabricated metal product 2,969 2,809 2,880 2.5 -3.0
Machinery 3,025 2,948 2,971 0.8 -1.8
Computer and electronic product 1,221 1,123 1,176 4.8 -3.6
Electrical equipment, appliance and

component 852 859 845 -1.6 -0.8
Transportation equipment 8,192 7,829 7,535 -3.8 -8.0

Motor vehicle 4,401 3,862 3,719 -3.7 -15.5
Motor vehicle body and trailer 325 264 312 18.2 -4.0
Motor vehicle parts 2,027 1,910 1,930 1.1 -4.7
Aerospace product and parts 933 1,422 1,141 -19.7 22.4
Railroad rolling stock 121 78 83 6.0 -31.8
Ship and boat building 128 81 90 10.3 -30.0

Furniture and related product 891 921 906 -1.6 1.7
Miscellaneous manufacturing 883 988 950 -3.9 7.5
Non-durable goods industries 24,142 23,836 23,910 0.3 -1.0
Durable goods industries 24,631 24,259 24,092 -0.7 -2.2

r  revised
p  preliminary
1.  Percent change calculated at thousands of dollars.



The Daily, Tuesday, March 19, 2013

Component of Statistics Canada catalogue no. 11-001-X 9

Table 3
Manufacturing sales: Provinces and territories – Seasonally adjusted
      January 2012   December 2012r   January 2013p   December 2012

to January 2013

  January 2012 to
January 2013

    millions of dollars   % change1

Canada 48,773 48,095 48,002 -0.2 -1.6
Newfoundland and Labrador 633 614 649 5.7 2.6
Prince Edward Island 114 108 110 2.3 -3.6
Nova Scotia 914 844 876 3.7 -4.1
New Brunswick 1,486 1,693 1,580 -6.7 6.3
Quebec 11,398 11,605 11,291 -2.7 -0.9
Ontario 22,430 21,772 21,606 -0.8 -3.7
Manitoba 1,266 1,202 1,255 4.4 -0.9
Saskatchewan 1,085 1,204 1,145 -4.9 5.5
Alberta 6,298 5,925 6,296 6.3 -0.0
British Columbia 3,143 3,122 3,188 2.1 1.4
Yukon 5 2 2 2.7 -51.3
Northwest Territories and Nunavut 2 3 3 31.0 129.5

r  revised
p  preliminary
1.  Percent change calculated at thousands of dollars.

Available in CANSIM: tables 304-0014, 304-0015 and 377-0008.

Definitions, data sources and methods: survey number 2101.

Data from the February Monthly Survey of Manufacturing will be released on April 16.

For more information, contact us (toll-free 1-800-263-1136; infostats@statcan.gc.ca).

To enquire about the concepts, methods or data quality of this release, contact Michael Schimpf
(613-951-9832; michael.schimpf@statcan.gc.ca), Manufacturing and Energy Division.


