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Releases

Individual Internet use and
E-commerce
2010

In 2010, 80% of individuals aged 16 years and older used
the Internet for personal use. Significant differences in
use rates exist based on age, income, location and other
factors.

Residents of British Columbia (86%) and Alberta
(84%) reported the highest use rates. Rates were
lowest in Newfoundland and Labrador (73%) and New
Brunswick (70%).

Individuals using the Internet from any location

2010
%

Canada 80
Newfoundland and

Labrador 73
Prince Edward Island 75
Nova Scotia 79
New Brunswick 70
Quebec 76
Ontario 81
Manitoba 79
Saskatchewan 80
Alberta 84
British Columbia 86

Among individuals living in census metropolitan
areas (CMA) or census agglomerations, 82% used the
Internet, compared with 72% of those living outside
of these areas. CMAs with the highest rates of use
included Calgary, Saskatoon, Barrie, Ottawa–Gatineau,
and Halifax (all at 88%), as well as Vancouver and
Victoria (both at 87%).

Income and age divides

Households were classified into four equal groups
(or quartiles), based on their household income. More
individuals (94%) living in households in the highest
household income quartile used the Internet, compared
with those living in households in the lowest quartile
(59%).

Individuals under the age of 45 had the highest rate
of use, at 94%, while 80% of those aged 45 to 64 used
the Internet. Among seniors, about one-half (51%)
of those aged 65 to 74 used the Internet, compared
with 27% of those aged 75 years and older.

Overall, Canadians are experienced Internet users,
with almost one-half of users (47%) having been online
for 10 years or more. About three-quarters (76%) used
the Internet at least once a day in a typical month.

Note to readers

The 2010 Canadian Internet Use Survey was conducted in
October and November as a supplement to the Labour Force
Survey.

The survey was redesigned for 2010 to meet the
measurement needs of the Broadband Canada: Connecting
Rural Canadians Program, sponsored by Industry Canada.

The survey now consists of a household component, which
measures home access, and an individual component, which
measures online behaviours. To keep abreast of changing
technologies and online activities, questions were modified and
new content developed as part of the redesign with Industry
Canada. For these reasons, results from the 2010 survey
cannot be directly compared with those of past surveys.

This release features individual Internet
use and e-commerce, based on a sample of
approximately 22,600 individuals aged 16 years and older.
Results from the household component were released in The
Daily on May 25, 2011.

Definitions
The Internet use rate is the proportion of individuals who used

the Internet for personal use during the last 12 months, from any
location. Business-related use is excluded.

An online shopper is someone who ordered at least one
product on the Internet for personal or household use, with or
without online payment.

An Internet window shopper is someone who went online to
browse for information on goods or services, without necessarily
placing an order.

Mobile use

Among Internet users, one-third (33%) went online
with a wireless handheld device. These users tended
to be younger and more experienced Internet users.
The majority (59%) were under the age of 35, and
most (60%) had 10 or more years of online experience.
Nearly one-half (47%) also came from households in
the highest income quartile.

Non-users

Seniors accounted for about one-half (51%) of
non-users. Nearly 4 in 10 non-users (39%) came from
households in the lowest income quartile.

A majority of non-users (62%) said they did not use
the Internet because they had no need or interest, did
not find it useful, or did not have time. Over one-fifth
(22%) mentioned a lack of skills or training, or that they
found the Internet or computers too difficult to use.
Limited access to a computer (12%), cost of service or
equipment (9%) or age (9%) were other reasons cited
for not going online.
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Online activities

The 2010 Canadian Internet Use Survey was
redesigned to measure online activities from any
location, and so results cannot be compared with those
of previous cycles, which measured activities that were
conducted from home.

A majority of Internet users went online to bank
(68%) or to read or watch the news (68%). Many
users obtained travel information or made travel
arrangements online (65%), visited or interacted with
government websites (65%), or searched for medical or
health-related information (64%).

Many participated in social media. A majority (58%)
used social networking sites, including 86% of Internet
users under the age of 35. Female users (62%) were
more likely than their male counterparts (54%) to use
social networking sites.

Electronic commerce

In 2010, 51% of Internet users ordered goods
or services for personal or household use. In total,
Canadians placed nearly 114 million orders, valued at
approximately $15.3 billion.

Among those who placed an order, individuals
averaged about 10 orders over a 12-month period, with
an average total value of $1,362 per person.

Electronic commerce, number and value of orders

2010
Number of orders
Total number (millions) 113.8
Average number per

person 10.2
Value of orders
Total value ($ billions) 15.3
Average value per

person ($) 1,362

Of those who placed an order, 55% purchased
travel arrangements (for example, hotel reservations,
travel tickets and rental cars) and 48% ordered tickets
for entertainment events.

Most shoppers (83%) placed orders from companies
in Canada, while 60% ordered from vendors in the
United States, and 18% from vendors in other countries.

When it came to paying for their purchases, 89%
used a credit card online, and 31% used an online
payment service.

Nearly three-quarters (74%) of Internet users
window shopped online, or browsed for information on
goods or services, without necessarily placing an order.

Reasons for not ordering online

Of those who did not place an order, nearly one-third
(32%) said that the main reason was that they had no
interest, while 26% preferred to shop in person, and
almost one-fifth (19%) cited security concerns.

Security incidents and practices

As part of the survey redesign, a new module was
developed to measure the security and privacy-related
experiences and practices of Canadian Internet users.

Nearly two-thirds (63%) of users reported having
experienced a computer virus at some point in the past.
Of those who had experienced a virus, almost one-half
(49%) said that the virus (or viruses) resulted in the loss
of information or damage to software.

About 7% of Internet users reported that they
had experienced misuse of personal information
online (for example, misuse of pictures, videos or
personal information uploaded on public websites).
Over one-third (37%) said they had received e-mails
requesting personal information (such as bank account
numbers or passwords) from a fraudulent source.

To protect their computer or the other devices they
use to access the Internet, most Internet users (85%)
indicated that they use security software.

Available on CANSIM: tables 358-0152 to 358-0158.

Definitions, data sources and methods: survey
number 4432.

For more information, or to enquire about
the concepts, methods or data quality of this
release, contact Ben Veenhof (613-951-5067;
ben.veenhof@statcan.gc.ca) or Anik Lacroix
(613-951-6399; anik.lacroix@statcan.gc.ca), Business
Special Surveys and Technology Statistics Division.
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Online activities from any location (% of Internet users)
2010

%

E-mail 93
Window shopping or browsing for information on goods or services 74
Electronic banking (e.g., paying bills, viewing statements, transferring funds between accounts) 68
Reading or watching the news 68
Travel information or making travel arrangements 65
Visiting or interacting with government websites 65
Searching for medical or health-related information 64
Using social networking sites 58
Researching community events 54
Using an instant messenger 47
Downloading or watching movies or video clips online 47
Obtaining or saving music (free or paid downloads) 46
Searching for employment 37
Formal education, training or school work 37
Listening to the radio online 37
Obtaining or saving software (free or paid downloads) 35
Playing online games 33
Downloading or watching TV online 33
Researching investments 27
Making telephone calls online 24
Selling goods or services (e.g., through auction sites) 19
Contributing content or participating in discussion groups (e.g., blogging, message boards, posting images) 19

Electronic commerce, types of products ordered (% of online shoppers)
2010

%

Travel arrangements (e.g., hotel reservations, travel tickets, rental cars) 55
Tickets for entertainment events (e.g., concerts, movies, sports) 48
Books, magazines, online newspapers 40
Clothing, jewellery or accessories 36
Memberships or registration fees (e.g., health clubs, tuition, online television subscriptions) 32
Music (e.g., CDs, MP3) 30
Software 23
Consumer electronics (e.g., cameras, stereos, TVs, DVD players) 22
Videos or DVDs 20
Toys and games 19
Photographic services 16
Computer hardware 15
Gift certificates or gift cards 15
Other health or beauty products (e.g., vitamins, cosmetics) 12
House wares (e.g., large appliances, furniture) 12
Sports equipment 11
Food or beverages (e.g., specialty foods or wine, pizza delivery) 11
Home improvement or gardening supplies (including tools) 7
Prescription drugs or products (e.g., glasses) 3
Other 16
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New Housing Price Index
August 2011

The New Housing Price Index (NHPI) rose 0.1% in
August, following a similar increase in July.

Evolution of the New Housing Price Index
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The metropolitan region of Toronto and Oshawa was
the top contributor to the increase in August.

Between July and August, Regina (+1.2%) posted
the largest increase, followed by the aggregated
metropolitan regions of Greater Sudbury and Thunder
Bay (+0.9%) as well as Saint John, Fredericton and
Moncton (+0.6%).

In Regina as well as in Greater Sudbury and
Thunder Bay, the price increases were primarily the
result of increased material costs. Builders in Saint
John, Fredericton and Moncton cited good market
conditions as the main reason for their price increases.

In August, prices remained unchanged in 6 of
the 21 metropolitan regions surveyed.

The most significant monthly price declines were
recorded in Vancouver (-0.4%) and Victoria (-0.3%)
as builders recorded lower negotiated selling prices or
offered promotional pricing to generate sales.

Year-over-year, the NHPI was up 2.3% in August
following a similar increase in July. The main
contributors to the advance in August were the
metropolitan regions of Toronto and Oshawa as well as
Montréal.

Toronto and Oshawa as well as Regina post the
highest year-over-year price increases
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The largest year-over-year price increases were in
Toronto and Oshawa as well as in Regina (both +5.1%).

Compared with August 2010, contractors’ selling
prices were also higher in St. John’s and Winnipeg (both
+4.1%), followed by Kitchener–Cambridge–Waterloo
(+3.4%).

Among the 21 metropolitan regions
surveyed, 5 posted 12-month price declines in August,
led by Windsor (-3.2%) and Victoria (-1.9%).

Note: The New Housing Price Index measures changes
over time in the selling prices of new residential houses
agreed upon between the contractor and the buyer at
the time of the signing of the contract. It is designed to
measure the changes in the selling prices of new houses
where detailed specifications pertaining to each house
remain the same between two consecutive periods. The
prices collected from builders and included in the index
are market selling prices less value added taxes, such as
the Federal Goods and Services Tax or the Harmonized
Sales Tax.

This release presents data that are not seasonally
adjusted and the indexes published are final.
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Available on CANSIM: table 327-0046.

Definitions, data sources and methods: survey
number 2310.

The second quarter 2011 issue of Capital
Expenditure Price Statistics (62-007-X, free) will
be available soon.

The new housing price indexes for September will
be released on November 9.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact Client Services (toll-free 1-888-951-4550 or
613-951-4550; fax: 1-855-314-8765 or 613-951-3117;
ppd-info-dpp@statcan.gc.ca), Producer Prices Division.

New Housing Price Indexes – Not seasonally adjusted

Relative
importance1

August
2010

July
2011

August
2011

July
to

August
2011

August
2010

to
August

2011
% (2007=100) % change

Canada total 100.00 103.4 105.7 105.8 0.1 2.3
House only ... 103.6 105.8 105.9 0.1 2.2
Land only ... 102.8 105.0 105.1 0.1 2.2
St. John’s 1.79 140.9 146.7 146.7 0.0 4.1
Charlottetown 0.25 100.4 103.4 103.4 0.0 3.0
Halifax 1.24 110.0 111.8 111.8 0.0 1.6
Saint John, Fredericton and Moncton2 0.70 108.2 108.1 108.7 0.6 0.5
Québec 2.91 116.5 117.6 118.0 0.3 1.3
Montréal 11.19 110.6 114.0 114.2 0.2 3.3
Ottawa–Gatineau 5.68 109.7 112.7 113.3 0.5 3.3
Toronto and Oshawa2 27.39 106.5 111.7 111.9 0.2 5.1
Hamilton 2.94 103.9 104.2 104.1 -0.1 0.2
St. Catharines–Niagara 0.96 104.7 104.0 104.0 0.0 -0.7
London 1.60 107.3 108.8 108.8 0.0 1.4
Kitchener–Cambridge–Waterloo 2.21 104.5 107.7 108.1 0.4 3.4
Windsor 0.45 99.3 96.3 96.1 -0.2 -3.2
Greater Sudbury and Thunder Bay2 0.67 104.4 105.4 106.4 0.9 1.9
Winnipeg 2.14 119.3 124.0 124.2 0.2 4.1
Regina 0.92 142.1 147.6 149.3 1.2 5.1
Saskatoon 1.36 114.8 115.9 115.9 0.0 1.0
Calgary 11.44 95.7 95.0 95.2 0.2 -0.5
Edmonton 11.87 89.1 90.0 89.9 -0.1 0.9
Vancouver 10.97 99.0 99.1 98.7 -0.4 -0.3
Victoria 1.39 89.7 88.3 88.0 -0.3 -1.9

... not applicable
1. The relative importance is calculated using a price adjusted three-year average of the value of building completions for each metropolitan area.
2. In order to ensure data confidentiality, the following census metropolitan areas and census agglomeration are grouped together as follows: Saint John, Fredericton

and Moncton; Toronto and Oshawa; and Greater Sudbury and Thunder Bay.
Note: View the census subdivisions that comprise the metropolitan areas online.
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Study: Divergent trends in citizenship
rates among immigrants in Canada and the
United States
1970 to 2006

Between 1970 and 2006, a significant gap in the
proportion of immigrants who obtained citizenship
developed between Canada and the United States.

The study "Divergent Trends in Citizenship Rates
Among Immigrants in Canada and the United States"
shows that the proportion of immigrants who obtained
American citizenship declined, at least up to the
mid-1990s, while the proportion who obtained Canadian
citizenship increased.

In 1970, about two-thirds of foreign-born residents
in both countries were citizens. By 2006, this proportion
had declined to 46% in the United States and had risen
to 79% in Canada.

Among immigrants who meet eligibility
requirements, citizenship acquisition is associated
with a number of factors.

First, differences in the citizenship rate exist among
immigrants from different source regions. Immigrants
from less affluent countries and from countries with
restricted civil liberties are more likely to become
citizens of Canada or the United States. Immigrants
from countries in close geographical proximity are less
likely to become citizens.

Since 1970, Canada has increasingly attracted
immigrants from countries in Asia. Relatively large
shares of immigrants from these countries acquire
citizenship. In the United States, a growing proportion
of immigrants came from Mexico and other Latin

American countries. In the US, relatively small shares
of immigrants from these countries acquire citizenship.

Second, the longer immigrants stay in a country, the
more likely they are to become citizens. The proportion
of immigrants in Canada for 20 years or more increased
from 46% to 55% between 1971 and 1991, while the
proportion decreased in the United States.

Finally, the likelihood of becoming a citizen is
associated with personal characteristics, such as
educational attainment and age at immigration.

Overall, changes in the source regions, years since
immigration and personal characteristics of immigrants
to Canada and the United States accounted for about
two-thirds of the widening gap in citizenship rates
through the 1970s – when the gap widened most –
and for about one-half of the widening gap through
the 1980s. These factors accounted for about one-half
of the widening gap over the entire 1970 to 2006 period.

Trends in the citizenship rate in the United States can
be affected by changes in the number of unauthorized
immigrants, as they are not eligible to become citizens.
The study found that the trends outlined above remain
even after taking this factor into account.

The research paper "Divergent Trends in Citizenship
Rates Among Immigrants in Canada and the United
States," part of Analytical Studies Research Paper
Series (11F0019M2011338, free), is now available
from the Key resource module of our website under
Publications.

Similar studies from the Social Analysis Division are
available online (www.statcan.gc.ca/socialanalysis).

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact Garnet Picot (613-951-8214), Social Analysis
Division.
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New products and studies

Study: Analytical Studies Branch Research Paper
Series: "Divergent Trends in Citizenship Rates
Among Immigrants in Canada and the United
States," no. 338
Catalogue number 11F0019M2011338 (PDF, free;
HTML, free)

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or -XDE are electronic versions on diskette; -XCB
or -XCE are electronic versions on compact disc; -XVB
or -XVE are electronic versions on DVD and -XBB or
-XBE a database.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-2800
To fax your order, call: 1-877-287-4369

To order by mail, write to: Statistics Canada, Finance, 6th floor, R.H. Coats Bldg., Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 5% GST and applicable PST.

To order by Internet, write to: infostats@statcan.gc.ca or download an electronic version by accessing Statistics Canada’s
website at www.statcan.gc.ca and browse by “Key resource” > “Publications.”

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.
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